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1. Key information 


 


Module: Strategic Management Analysis 
 
Module Leader: Dr. David Holliman 
 
Module Tutor: Akushla Welagedara (Online Delivery) 
 
 


Every module has a Module Definition Form (MDF) which is the officially validated record of the module. 


You can access the MDF for this module in five ways via: 


 


 the Virtual Learning Environment (VLE) 


 the MyAnglia Module Catalogue at www.anglia.ac.uk/modulecatalogue 


 the final section of this module guide 


 the LSM Learning Platform 


 


All modules delivered by Anglia Ruskin University at its main campuses in the UK and at Associate 


Colleges throughout the UK and overseas are governed by the Academic Regulations. You can view 


these at www.anglia.ac.uk/academicregs. An extract of the Academic Regulations, known as the 


Assessment Regulations, is available at this website too (all new students will receive a copy as part of 


their welcome pack). 


 


In the unlikely event of any discrepancy between the Academic Regulations and any other publication, 


including this module guide, the Academic Regulations, as the definitive document, take precedence 


over all other publications and will be applied in all cases. 


 


2. Introduction to the Module (MDF, section 6A) 


 


This module is designed to provide students with a holistic view of an organisation’s strategic position. 


The content is mainly concerned with the strategic analysis of organisations regarding their competitive 


positioning and strategic fit. This analysis will provide a springboard for reviewing strategic options in 


response to the competitive environment and for considering issues involved in strategy 


implementation. 




http://www.anglia.ac.uk/modulecatalogue



http://www.anglia.ac.uk/academicregs
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3. Intended Learning Outcomes (MDF, section 7) 


 


  On successful completion of this module the student is expected to be able 


to: 


1 Knowledge and 
understanding 


Demonstrate an understanding of the importance of strategic resource 
capabilities of business organisations, the organisations’ strengths and 
weaknesses and their impact upon organisational dynamics. 
 


2 Knowledge and 
understanding 


Demonstrate an understanding of the nature and dynamics of the 
competitive environment in which business organisations operate, with 
particular focus on environmental threats and opportunities. 
 


3 Intellectual, practical, 
affective and 
transferable skills 


Undertake a detailed analysis and evaluation of the resource capability 
and competitive environment of business organisations, with particular 
focus on the strategic fit of such organisations. 
 


4 Intellectual, practical, 
affective and 
transferable skills 


Interpret that detailed analysis correctly and then report and present those 
findings in an appropriate manner. 


 


 


3.1 Employability skills delivered in this Module 


 


It is important that we help you develop employability skills throughout your course which will assist you 


in securing employment and supporting you in your future career. During your course, you will acquire a 


wide range of key skills. In this module, you will develop those identified below: 


 


SKILL Skills acquired in this 


module 


  


Communication (oral) X 


Communication (written) X 


Commercial awareness X 


Cultural sensitivity  


Customer focus X 


Data handling X 


Decision making X 


Enterprising X 


Flexibility X 


Initiative X 


Interpersonal skills X 


Leadership/management of others  


Networking X 


Organisational adaptability  


Project management  


Problem-solving and analytical skills X 


Responsibility X 


Team working X 


Time management X 


Other  
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4. Outline Delivery 


 


Topic Lecture Study area Reading references Required supplemental readings 


1 
 


Introduction to 
strategic 
management  


 Introduction to the 
module 


 The concept of strategy 


 How to analyse and 
prepare strategy cases 


 Johnson, G., Whittington, R., Scholes, K., Angwin, D., 
and Regner, P. (2013) Exploring strategy: Text Only 
(10th edn) Pearson – Chapter 1 


 Johnson, Scholes and Whittington (2011), Exploring 
Corporate Strategy (Text and Cases),(9th ed): Chapter 1 


 Lynch, R. (2015) Strategic management (7th edn) 
Pearson Education Ltd -  Chapter 1 


 Porter, M. E., 1996. What is strategy? 
Harvard Business Review, 74(6), pp. 61-78. 


 Mintzberg, H. and Waters, J. A., 1985. Of 
strategies: deliberate and emergent. 
Strategic Management Journal, 6(3), pp. 
257-272.  


2 Strategic 
Purpose 


 Vision, mission, and 
values 


 Johnson, G., Whittington, R., Scholes, K., Angwin, D., 
and Regner, P. (2013) Exploring strategy: Text Only 
(10th edn) Pearson –  Chapter 4. 


 Campbell, A. and Yeung, S., (1991) Creating a sense of 
mission. Long Range Planning, 24(4), pp. 10-20. 


 Collins, J. and Porras, J., (1996) Building your 
company’s vision. Harvard Business Review, 74(5), pp. 
65-77. 


 Porter, M. E. and Kramer, M. R., (2011) Creating shared 
value. Harvard Business Review, 89(1), pp. 62-77. 


 Collis, D. J. and Rukstad, M. G., (2008) Can 
you say what your strategy is? Harvard 
Business Review, 86(4), pp. 63-73. 


 Barton, D., (2011). Capitalism for the long 
term. Harvard Business Review, 89(3), pp. 
84-91. 


 Zadek, S., (2004) The path to corporate 
responsibility. Harvard Business Review, 
82(12), pp. 125-132. 


3 Stakeholder 
Analysis 


 Stakeholder mapping  Johnson, G., Whittington, R., Scholes, K., Angwin, D., 
and Regner, P. (2013) Exploring strategy: Text Only 
(10th edn) Pearson – Chapter 4. 


 Bowen, F., Newenham-Kahindi, A. and 
Herremans, I., (2008) Engaging the 
community: A systematic review. Network for 
Business Sustainability, Knowledge Project 
Series, 1(1). Available at nbs.net 
<http://nbs.net/knowledge/stakeholder/stake
holder-engagement/systematic-review/> 
[Accessed 31 July 2013].  


 Bryson, J. M., (2004) What to do when 
stakeholders matter: Stakeholder 
identification and analysis techniques. Public 
Management Review, 6(1), pp. 21-53. 


 


 Porter, M. E., (2006) Strategy and society: 
The link between competitive advantage and 
corporate social responsibility. Harvard 
Business Review, 84(2), pp. 78-92.  


4 Strategic  Scenarios  Johnson, G., Whittington, R., Scholes, K., Angwin, D.,  Ofek, E. and Wathieu, L., (2010) Are you 








Module Guide 


 


 
Page 5 


Analysis: 
External 
Environment 
Analysis 


 Industry life-cycle and Regner, P. (2013) Exploring strategy: Text Only 
(10th edn) Pearson – Chapter 2. 


 Lynch, R. (2015) Strategic management (7th edn) 
Pearson Education Ltd -  Chapter 2. 


 Harrigan, K. R. and Porter, M. E., (1983) End-game 
strategies for declining industries. Harvard Business 
Review, 61(4), pp. 111-120. 


ignoring trends? That could shake up your 
business. Harvard Business Review, 88(7-
8), pp. 124-131. 


 Schoemaker, P. J. H. and Day, G. S., (2009) 
How to make sense of weak signals. Sloan 
Management Review, 50(3), pp. 80-89. 


 Schoemaker, P. J. H., (1995) Scenario 
planning: A tool for strategic thinking. Sloan 
Management Review, 36(2), pp. 25-40. 


 Watkins, M. D. and Bazerman, M. H., (2003). 
Predictable surprises: The disasters you 
should have seen coming. Harvard Business 
Review, 81(3), pp. 72-80. 


5 Strategic 
Analysis: 
External 
Environment 
Analysis 


 Porter’s 5 Forces 


 Segmentation 


 Key/critical success 
factors 


 Johnson, G., Whittington, R., Scholes, K., Angwin, D., 
and Regner, P. (2013) Exploring strategy: Text Only 
(10th edn) Pearson – Chapter 2. 


 Lynch, R. (2015) Strategic management (7th edn) 
Pearson Education Ltd -  Chapter 3 


 Parthasarathy, S. (2008) Business Strategy. Financial 
Management October 2008 pp.32-33 CIMA. 


 Porter, M. E., (2008). The five competitive forces that 
shape strategy. Harvard Business Review, 86(1), pp. 78-
93. 


 Kim, W. C. and Mauborgne, R., (2004) Blue ocean 
strategy. Harvard Business Review, 82(10), pp. 75-84. 


 Grundy, T., (2006). Rethinking and 
reinventing Michael Porter’s five forces 
model. Strategic Change, 15, pp. 213-229. 


 Narayanan, V. K. and Fahey, L., (2005) The 
relevance of the institutional underpinnings 
of Porter’s five forces framework to emerging 
economies: An epistemological analysis. 
Journal of Management Studies, 42(1), pp. 
207-223. 


 Simons, R., (2010) Stress-test your strategy: 
The 7 questions to ask. Harvard Business 
Review, 88(11), pp. 92-100. 


6 Strategic 
Analysis: 
Resources and 
Capabilities 


 Resources and 
capabilities 


 VRIO analysis 


 Johnson, G., Whittington, R., Scholes, K., Angwin, D., 
and Regner, P. (2013) Exploring strategy: Text Only 
(10th edn) Pearson – Chapter 3. 


 Lynch, R. (2015) Strategic management (7th edn) 
Pearson Education Ltd -  Chapter 4. 


 Barney, J. B., (1991) Firm resources and sustained 
competitive advantage. Journal of Management, 17(1), 
pp. 99-120.  


 Prahalad, C. and Hamel, G., (1990) The core 
competence of the corporation. Harvard Business 
Review, May/June, pp. 71-91. 


 Rothaermel (2013): Chapter 5 


 Grant, R. M., (1991) The resource-based 
theory of competitive advantage: 
implications for strategy formulation. 
California Management Review, 33(3), pp. 
114-135. 


 Hill, T., and Westbrook, R., 1997. SWOT 
analysis: It's time for a product recall. Long 
Range Planning, 30(1), pp. 46-52. 


 Kim, L., (1998) Crisis construction and 
organizational learning: Capability building in 
catching-up at Hyunday Motor. Organization 
Science, 9(4), pp. 506-521. 


 Peteraf, M. A., (1993) The cornerstones of 
competitive advantage: A resource‐based 




http://www.my-course.co.uk/pluginfile.php/180083/mod_page/content/10/Parthasarathy%20-%20Business%20Strategy.pdf



http://www.my-course.co.uk/pluginfile.php/180083/mod_page/content/10/Parthasarathy%20-%20Business%20Strategy.pdf
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view. Strategic Management Journal, 14(3), 
pp. 179-191. 


 Teece, D. J., Pisano, G. and Shuen, A., 
(1997) Dynamic capabilities and strategic 
management. Strategic Management 
Journal, 18(7), pp. 509-533. 


7 Strategic 
Analysis: Value 
Chain 


 Value chain analysis 


 Sustainability in the 
value chain 


 Johnson, G., Whittington, R., Scholes, K., Angwin, D., 
and Regner, P. (2013) Exploring strategy: Text Only 
(10th edn) Pearson – Chapter 3. 


 Shepherd, A., (1998) Understanding and using value 
chain analysis. In: V. Ambrosini, G. Johnson, and K. 
Scholes. Exploring techniques of analysis and 
evaluation in strategic management. Englewood Cliffs, 
NJ: Prentice Hall. Ch. 2.  


 Fearne, A., Garcia-Martinez, M. and Dent, 
B., (2012) Dimensions of sustainable value 
chains: Implications for value chain analysis. 
Supply Chain Management: An International 
Journal, 17(6), pp. 575-581. 


 Peppard, J. and Rylander, A., (2006) From 
value chain to value network: Insights for 
mobile operators. European Management 
Journal, 24(2), pp. 128-141. 


 Soosay, C., Fearne, A. and Dent, B., (2012) 
Sustainable value chain analysis – A case 
study of Oxford Landing from “vine to dine”. 
Supply Chain Management: An International 
Journal, 17(1), pp. 68-77.  


8 Strategic 
Formulation: 
Business 
Strategies 


 Cost leadership 


 Differentiation 


 Integration 


 Johnson, G., Whittington, R., Scholes, K., Angwin, D., 
and Regner, P. (2013) Exploring strategy: Text Only 
(10th edn) Pearson – Chapter 6. 


 Lynch, R. (2015) Strategic management (7th edn) 
Pearson Education Ltd -  Chapter 5.  


 Bingham, B.B., Eisenhardt, K.M., and Furr, 
N.R. (2011) Which Strategy When? Sloan 
Management Review Fall 2011 Vol.53 
pp.71-78. 


 Cronshaw, M., Davis, E. and Kay, J., (1994) 
On being stuck in the middle or good food 
costs less at Sainsbury's. British Journal of 
Management, 5(1), pp. 19-32. 


 Salavou, H.E. (2015) Competitive strategies 
and their shift to the future European 
Business Review Vol.27 Issue 1 pp.80-99. 


9 Strategic 
Formulation: 
Corporate 
Strategy 


 Vertical integration 


 Diversification 


 Johnson, G., Whittington, R., Scholes, K., Angwin, D., 
and Regner, P. (2013) Exploring strategy: Text Only 
(10th edn) Pearson – Chapter 7 


 Collis, D. J. and Montgomery, C. A., (1998) Creating 
corporate advantage. Harvard Business Review, 76(3), 
pp. 70-83.  


 Johnson, Whittington and Scholes (2011): 
Chapters 8 and 10. 


 




http://kar.kent.ac.uk/32240/



http://kar.kent.ac.uk/32240/



http://kar.kent.ac.uk/28753/



http://kar.kent.ac.uk/28753/



http://www.my-course.co.uk/pluginfile.php/180083/mod_page/content/10/Bingham%20-%20Which%20Strategy%20When-.pdf



http://www.my-course.co.uk/pluginfile.php/180083/mod_page/content/10/Bingham%20-%20Which%20Strategy%20When-.pdf



http://www.my-course.co.uk/pluginfile.php/180083/mod_page/content/10/Bingham%20-%20Which%20Strategy%20When-.pdf



http://www.my-course.co.uk/pluginfile.php/180083/mod_page/content/10/Bingham%20-%20Which%20Strategy%20When-.pdf



http://www.my-course.co.uk/pluginfile.php/180089/mod_page/content/11/salavou.pdf



http://www.my-course.co.uk/pluginfile.php/180089/mod_page/content/11/salavou.pdf
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4.1 Attendance Requirements 


 


Attending all your online activities and webinarsis very important and one of the best ways to help you 
succeed in this module. Research has found a clear correlation between student attendance and overall 
performance. In accordance with the Student Charter, you are expected to arrive on time and take an 
active part in all your timetabled webinar and online activities. For further details contact 
[email protected]. 
 
London School of Marketing will closely monitor the attendance of all students. Continued absence can 
result in various consequences including the termination of your registration as you will be considered to 
have withdrawn from your studies. 
 
International students who are non-EEA nationals and in possession of entry clearance/leave to remain 
as a student (student visa) are required to be in regular attendance at London School of Marketing. 
Failure to do so is considered to be a breach of national immigration regulations. London School of 
Marketing, like all British Universities, is statutorily obliged to inform the UK Border Agency of the Home 
Office of significant unauthorised absences by any student visa holders. 
 


4.2 Reading List @ Anglia 


 
The reading list and learning resources for this module are available on Reading Lists at Anglia. You can 
access the reading list for this module, via this link: 
http://readinglists.anglia.ac.uk/modules/mod001074.html 




mailto:[email protected]



http://readinglists.anglia.ac.uk/modules/mod001074.html
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5. Assessment 


 


Part 
Type of 


Assessment 
Learning 
Outcomes 


% 


Weighting 
&Fine 


Grade(FG) 
orpass/fail(P


F) 


Word 
Limit 


Submission Method Submission Dates 
Key 


Contact 
Person 


1 
Draft –2-page 


outline of all four 
sections 


 
1-4 


 
N/A 


 
N/A 


via Learning Platform  
 


http://lsm.edappy.com/ 
 


 
 


 
Follow email correspondences for 


deadlines and any possible revisions. 
 


 
 


Tutor 
 


010 


 
Case study 


(100%) 
 


Individual 
submission 


 
1-4 


 
100% 


 


 
3,000 
words 


 
via Learning Platform  


 
http://lsm.edappy.com/ 


 


 
 


Follow email correspondences for 
deadlines and any possible revisions. 


 


 
 
 


Tutor 
 








Module Guide 


 


 
Page 9 


5.1 Element 010 – Time-constrained case study 


 Mark 
Learning 
Outcome 


1.   Question 1 20 1-2 


2.   Question 2 25 2-3 


3.   Question 3 25 2-3 


4.   Question 4 25 1-4 


5.   Presentation skills demonstrated when drafting the assignment 5 4 


TOTAL MARKS 100%  


 
 


 
 
Assessment brief Element 010: 
 
Drawing on your understanding and experience within the module you will be assessed using a Time 
Constrained Case Study where you will be required to answer 5 questions relating to the case.  The 
focus of the questions will be on your ability to strategically analyse the case regarding their competitive 
positioning and strategic fit in relation to the competitive environment they are based within and to 
consider issues involved in strategy implementation. 
 


 In order to prepare you for your assessment, the case and questions will be released four weeks 
before the submission deadline. This is a time-constrained task and you have to plan your time 
in advance. 


 You will apply models from the classes and readings to your analysis of the case. You will be allowed 
to include one attachment page (appendix), which presents facts arranged in a table, figure, or chart 
format. The attachment is not included in the word count. 


 The 3000-word limit for answering the questions will be enforced. 


 You should use font point 12, single spacing, and 1-inch margins. You should provide a reference list 
using the Harvard Referencing Style. The reference list is not included in the word count. 


 Avoid restating facts from the case or describing theories. Focus your writing on strategic analysis. 


 Remember that there is no single correct answer to a case analysis. A good case analysis contains a 
careful analysis of the situation, supported by relevant conceptual frameworks. 


 You will receive feedback on your report within 20 working days. 
 


 
 
 


PLEASE REFER TO MARKING CRITERIA FOR THE CASE STUDY ON SECTION 6 OF THIS 
DOCUMENT 


 
 
 
 


All coursework assignments and other forms of assessment must be submitted by the published 


deadline which will communicated to you thruogh email. It is your responsibility to know when work is 


due to be submitted – ignorance of the deadline date will not be accepted as a reason for late or non-


submission. 
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Feedback 
 
You are entitled to feedback on your performance for all your assessed work. For all assessment tasks 
which are not examinations, this is accomplished by a member of academic staff providing your mark 
and associated comments which will relate to the achievement of the module’s intended learning 
outcomes and the assessment criteria you were given for the task when it was first issued. 
 
The marker of your assignment will include feedback on written assignments that includes answers to 
these three key questions: 


1. What is your overall feedback? 
2. How does your assignment compare to the marking criteria? 
3. How can you improve in the future? 


 
London School of Marketingis committed to provide you with feedback on all assessed work within 20 
working days of the submission deadline or the date of an examination. This is extended to 30 days for 
feedback for a Major Project module (please note that working days excludes those days when London 
School of Marketing is officially closed; e.g.: between Christmas and New Year). Personal tutors will offer 
to read feedback from several modules and help you to address any common themes that may be 
emerging. 
 
On occasion, you will receive feedback and marks for pieces of work that you completed in the earlier 
stages of the module. We provide you with this feedback as part of the learning experience and to help 
you prepare for other assessment tasks that you have still to complete. It is important to note that, in 
these cases, the marks for these pieces of work are unconfirmed. This means that, potentially, marks 
can change, in either direction! 
 
Marks for modules and individual pieces of work become confirmed on the Dates for the Official 
Publication of Results which can be checked at www.anglia.ac.uk/results. 
 


 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 




http://www.anglia.ac.uk/results
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6. Assessment Criteria and Marking Standards 


6.1 Specific assessment criteria 


 


Marking criteria 
1. Knowledge and 


understanding of the 
topic 


2. Integration of theory 
into practice 


3. Analytical skills 
4. Coherent line of 


thought 
5. Complementary use 


of relevant sources of 
information 


6. Academic and 
problem-solving skills 


7. Presentation skills 
(Harvard System of 
Referencing, word 
limit, formatting*, 
style of writing*, and 
use of language*) 


8. Identification of 
issues and 
recommendations  


 


A (70-100 marks) 
1. Excellent 


knowledge and 
understanding of 
the topic 


2. Excellent 
integration of theory 
into practice 


3. Analytical originality 
and autonomy 


4. Balanced and 
coherent 
arguments 


5. Complementary 
use of relevant 
sources of 
information 


6. Excellent academic 
and problem-
solving skills 


7. Excellent 
presentation skills 
(structured and 
accurate written 
expression and 
referencing) 


8. Identify issues that 
the majority of 
students did not 
consider and 
provide insightful 
recommendations 


 


B (60-69 marks) 
1. Good knowledge 


and 
understanding of 
the topic 


2. Good integration 
of theory into 
practice 


3. Some analytical 
originality and 
self-directed 
research 


4. Consistent and 
convincing 
arguments 


5. Complementary 
use of relevant 
sources of 
information 


6. Good academic 
and problem-
solving skills 


7. Good 
presentation skills 
(structured and 
accurate written 
expression and 
good referencing) 


8. Identify all the key 
issues and 
provide good 
recommendations 


C (50-59 marks) 
1. Satisfactory 


knowledge and 
understanding of the 
topic 


2. Satisfactory 
integration of theory 
into practice 


3. Some but inconsistent 
analytical autonomy 


4. Acceptable and fairly 
well-structured 
arguments 


5. Some use of relevant 
sources of information 


6. Acceptable level of 
academic and 
problem-solving skills, 
going beyond 
description at times 


7. Satisfactory 
presentation skills 
(structured and mainly 
accurate written 
expression and 
adequate referencing) 


8. Some of the key 
issues are missing. 
Recommendations 
lack in sophisticated 
thinking 


D (40-49 marks) 
1. Basic knowledge 


and 
understanding of 
the topic 


2. Basic integration 
of theory into 
practice 


3. Restricted 
analytical ability; 
mainly descriptive 


4. Arguments are 
sufficiently 
identifiable and 
free of obvious 
contradiction 


5. Basic use of 
sources of 
information 


6. Basic evidence of 
academic and 
problem-solving 
skills 


7. Basic 
presentation skills 
(some difficulty 
with accuracy in 
written expression 
and referencing) 


8. Merely a 
summary of facts, 
with elementary 
recommendations 


Fail (0-39 marks) 
1. Limited knowledge 


and understanding 
of the topic 


2. Limited integration 
of theory into 
practice 


3. Analytical skills are 
not yet secure; 
work significantly 
descriptive 


4. Limited arguments 
lacking clarity 


5. Limited use of 
sources of 
information 


6. Limited evidence of 
academic and 
problem-solving 
skills 


7. Limited 
presentation skills 
(significant difficulty 
with accuracy in 
written expression 
and referencing) 


8. Deficient 
identification of 
facts and 
unrealistic 
recommendations 
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6.2 University Generic Assessment Criteria 


 
ANGLIA RUSKIN UNIVERSITY GENERIC ASSESSMENT CRITERIA AND MARKING STANDARDS 


 
LEVEL 6 


 


Level 6 is characterised by an expectation of students’ increasing autonomy in relation to their study and developing skill 
sets.  Students are expected to demonstrate problem-solving skills, both theoretical and practical. This is supported by an 
understanding of appropriate theory; creativity of expression and thought based in individual judgement; and the ability to 
seek out, invoke, analyse and evaluate competing theories or methods of working in a critically constructive and open 
manner.The output is articulate, coherent and skilled in the appropriate medium, with some students producing original or 
innovative work in their specialism. 


Mark Bands Outcome 


Generic Learning Outcomes (GLOs) (Academic Regulations, Section 2) 


Knowledge & Understanding 
Intellectual (thinking), Practical, 
Affective and Transferable Skills 


C
h


a
ra


c
te


ri
s
ti


c
s
 o


f 
S


tu
d


e
n


t 
A


c
h


ie
v


e
m


e
n


t 
b


y
 M


a
rk


in
g


 B
a
n


d
 


90-100% 


Achieves 
module 
outcome(s) 
related to GLO 
at this level  


Exceptional information base exploring 
and analysing the discipline, its theory 
and ethical issues with extraordinary 
originality and autonomy.  Work may be 
considered for publication within Anglia 
Ruskin University 


Exceptional management of learning 
resources, with a higher degree of 
autonomy/exploration that clearly exceeds 
the assessment brief. Exceptional 
structure/accurate expression. 
Demonstrates intellectual originality and 
imagination.  Exceptional 
team/practical/professional skills.  Work 
may be considered for publication within 
Anglia Ruskin University 


80-89% 


Outstanding information base exploring 
and analysing the discipline, its theory 
and ethical issues with clear originality 
and autonomy 


Outstanding management of learning 
resources, with a degree of 
autonomy/exploration that clearly exceeds 
the assessment brief. An exemplar of 
structured/accurate expression. 
Demonstrates intellectual originality and 
imagination.  Outstanding 
team/practical/professional skills   


70-79% 


Excellent knowledge base that supports 
analysis, evaluation and problem-
solving in theory/practice/ethics of 
discipline with considerable originality 


Excellent management of learning 
resources, with degree of 
autonomy/research that may exceed the 
assessment brief. Structured and creative 
expression. Very good academic/ 
intellectual skills and 
practical/team/professional/problem-
solving skills   


60-69% 


Good knowledge base that supports 
analysis, evaluation and problem-
solving in theory/ practice/ethics of 
discipline with some originality 


Good management of learning resources, 
with consistent self-directed research. 
Structured and accurate expression. 
Good academic/intellectual skills and 
team/practical/ professional/problem-
solving skills   


50-59% 


Satisfactory knowledge base that 
supports some analysis, evaluation and 
problem-solving in 
theory/practice/ethics of discipline 


Satisfactory management of learning 
resources. Some autonomy in research 
but inconsistent. Structured and mainly 
accurate expression. Acceptable level of 
academic/ intellectual skills going beyond 
description at times. Satisfactory 
team/practical/professional/problem-
solving skills 
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40-49% 


A marginal 
pass in module 
outcome(s) 
related to GLO 
at this level 


Basic knowledge base with some 
omissions at the level of 
theoretical/ethical issues. Restricted 
ability to discuss theory and/or solve 
problems in discipline 


Basic use of learning resources with little 
autonomy. Some difficulties with 
academic/intellectual skills. Some 
difficulty with structure/accuracy in 
expression, but evidence of developing 
team/practical/professional/problem-
solving skills 


30-39% 


A marginal fail 
in module 
outcome(s) 
related to GLO 
at this level. 
Possible 
compensation. 
Satisfies 
qualifying mark 


Limited knowledge base.  Limited 
understanding of discipline/ethical 
issues. Difficulty with theory and 
problem-solving in discipline 


Limited use of learning resources. Unable 
to work autonomously. Little input to 
teams. Weak academic/ intellectual skills. 
Still mainly descriptive. General difficulty 
with structure/accuracy in expression. 
Practical/professional/ problem-solving 
skills that are not yet secure 


20-29% 


Fails to achieve 
module 
outcome(s) 
related to this 
GLO.  
Qualifying mark 
not satisfied.  
No 
compensation 
available  


Little evidence of knowledge base. Little 
evidence of understanding of 
discipline/ethical issues.  Significant 
difficulty with theory and problem-
solving in discipline 


Little evidence of use of learning 
resources. Unable to work autonomously. 
Little input to teams. Very weak 
academic/ intellectual skills. Work 
significantly descriptive. Significant 
difficulty with structure/accuracy in 
expression. Little evidence of 
practical/professional/problem-solving 
skills 


10-19% 


Inadequate knowledge base. 
Inadequate understanding of 
discipline/ethical issues. Major difficulty 
with theory and problem-solving in 
discipline 


Inadequate use of learning resources. 
Unable to work autonomously. 
Inadequate input to teams. Extremely 
weak academic/intellectual skills. Work 
significantly descriptive. Major difficulty 
with structure/accuracy in expression. 
Inadequate practical/professional/ 
problem-solving skills 


1-9% 


No evidence of knowledge base; no 
evidence of understanding of 
discipline/ethical issues.  Total inability 
with theory and problem-solving in 
discipline 


No evidence of use of learning resources. 
Completely unable to work autonomously. 
No evidence of input to teams. No 
evidence of academic/intellectual skills. 
Work wholly descriptive. Incoherent 
structure/accuracy and expression. No 
evidence of practical/professional/ 
problem-solving skills 


0% 
Awarded for: (i) non-submission; (ii) dangerous practice and; (iii) in situations where 
the student fails to address the assignment brief (e.g., answers the wrong question) 


and/or related learning outcomes 
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7. Re-Assessment Information 


 


THIS INFORMATION ONLY APPLIES TO STUDENTS WHO ARE 
UNSUCCESSFUL IN THEIR FIRST SUBMISSION 


 
The re-assessment for this module consists of one element, check your results in e-vision. 
 


Element Type of 
Assessment 


Word or 
Time Limit 


Submission Method Final Submission Date 


010 Time constrained 
case study (100%) 


 
Individual 


submission 


3000 words via Learning Platform  
 


http://lsm.edappy.com/ 
 


 
 


Follow email correspondences for 
deadlines and any possible revisions 


 


 
Element 010 – Pre-release time-constrained case study 
 
As for the original assessment, but adopting a different case study. 
   
The same assessment criteria applies. 


 Mark 
Learning 
Outcome 


1. Question 1 20 1-2 


2. Question 2 25 2-3 


3. Question 3 25 2-3 


4. Question 4 25 1-4 


5. Presentation skills demonstrated when drafting the assignment 5 4 


TOTAL MARKS 100%  
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Assessment brief Element 010: 
 


 In order to prepare you for your re-sit assessment, the case and questions will be released one 
month before the submission deadline. This is a time-constrained task and you have to plan your 
time in advance. 


 You will apply models from the classes and readings to your analysis of the case. You will be 
allowed to include one attachment page (appendix), which presents facts arranged in a table, 
figure, or chart format. The attachment is not included in the word count. 


 The 3000-word limit for answering the questions will be enforced. 


 You should use font point 12, single spacing, and 1-inch margins. You should provide a reference 
list using the Harvard Referencing Style. The reference list is not included in the word count. 


 Avoid restating facts from news/reports or describing theories. Focus your writing on strategic 
analysis. 


 Remember that there is no single correct answer to a case analysis. A good case analysis 
contains a careful analysis of the situation, supported by relevant conceptual frameworks. 


 Your tutors will not look at any part of your report before the submission. You will receive 
feedback on your report within 20 working days. 


 
 
All coursework assignments and other forms of assessment must be submitted by the published 
deadline whichis detailed above. It is your responsibility to know when work is due to be submitted – 
ignorance of the deadline date will not be accepted as a reason for late or non-submission. 
 
You are requested to keep a copy of your work. 
 
 


PLEASE REFER TO THE MARKING CRITERIA ON SECTION 6 OF THIS DOCUMENT 
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8. Report on Last Delivery of Module 


 


MODULE REPORT FORM 
 


Module Code and Title: Strategic Management Analysis 001074 


Academic Year: 2016/2017       Semester/Trimester: Tri 01 


Module Tutor: Akushla Welagedara 


 


Student Achievement Provide a brief overview of student achievement on the module as evidenced by the range of marks awarded. A 
detailed breakdown of marks will be available at the Submissions Department. 


 


The overall submission rate was 90% during the last session with a pass rate of 82%. The Mean Mark for the 
module was 48%. 


 
 
Feedback from Students Briefly summarize student responses 
 


The tight time constraint for the assessment is found to be challenging by most students. However, the resources 
provided by London School of Marketing which are specifically designed for the assessment for this period is found 
to be helpful by students. 
 


 
 
Module Leader/Tutor’s Reflection on Delivery of the Module, including Response to Feedback from Students  
 


The students were not engaging in regular communications to improve their understanding of the requirements of 
the assessment. Those students who did and took avid interest in incorporating tutor feedback to their final 
submissions earned higher marks for their final submissions. The students are highly encouraged to write to the 
tutor and clarify their doubts and make a good use of the feedback service. 


 
 
Developments during the current year or planned for next year (if appropriate) 
 


The online resources provided to the students are periodically reviewed to incorporate updates and the changes to 
the module guide and the assessment to be very useful to the students. 
 


 
 
External Examiner’s Comments State whether the external examiner agreed the marks and/or commented on the 
module 
 


The external examiner agreed with the marks awarded and was pleased with the quality of the detailed comments 
provided in mark sheets. 
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9. Links to Other Key Information 


 
Assessment Offences: As an academic community, we recognise that the principles of truth, honesty 
and mutual respect are central to the pursuit of knowledge. Behaviour that undermines those principles 
weakens the community, both individually and collectively, and diminishes our values.  There is more 
information on these principles and the types of Assessment Offences here: 
http://www.anglia.ac.uk/modguide4.aspx 
Penalties for poor academic practice can be severe. Ensure you are aware of what is expected and how 
to reference correctly.There is a guide to Good Academic Practice here:  
http://anglia.libguides.com/plagiarism 
 
Attendance Information: Attending all your classes is very important and one of the best ways to help 
you succeed in this module. Link to more details on the Attendance Requirements here: 
http://www.anglia.ac.uk/modguide1.aspx 
 
Assessments and TurnitinUK: TurnitinUK is used for submitting the majority of your assessments, it is 
important that you read the information on preparing your assignment at:  
https://vle.anglia.ac.uk/sites/LTA/Grademark/Content/Preparing%20my%20Assignment.aspx 
Information on submitting your assignment must be read and guidelines adhered to, please ensure you 
read: https://vle.anglia.ac.uk/sites/LTA/Grademark/Content/Quick-Start.aspx 
The direct link to TurnitinUK is: http://www.turnitinuk.com 
 
Examinations: Examinations are held in January (semester/trimester 1), May (semester/trimester 2) 
and in August (trimester 3). All examinations are scheduled by the Examinations Unit, the dates and 
locations will be posted on the following website: http://web.anglia.ac.uk/anet/students/exams/ 
 
External Examiners: An up-to-date list of external examiners is available to students and staff at 
http://www.anglia.ac.uk/eeinfo. The external examiner for this module is in the Leadership and 
Managementdepartment.These are academic examiners from other institutions who independently 
approve and confirm the quality and standard of our modules and assessments. 
 
Feedback in TurnitinUK: Link to more details on the viewing feedback is 
here:https://vle.anglia.ac.uk/sites/LTA/Grademark/Content/Feedback.aspx 
 
How is My Work Marked and Flowchart of Anglia Ruskin’s Marking Process: After you have 
handed your work in or you have completed an examination, Anglia Ruskin undertakes a series of 
activities to assure that our marking processes are comparable with those employed at other universities 
in the UK and that your work has been marked fairly, honestly and consistently. More information about 
this is given here:http://www.anglia.ac.uk/modguide5.aspx 
 
Module Evaluation: During the second half of the delivery of this module, you will be asked to complete 
a module evaluation questionnaire to help us obtain your views on all aspects of the module, more about 
this process is included here:http://www.anglia.ac.uk/modguide6.aspx 
 
Reading Lists: These are now all available online: http://readinglists.anglia.ac.uk 
 
Re-assessments:  Re-assessment dates will be stated on e-vision, you can check the specific date your 
re-assessment assignment is due in on: http://e-vision.anglia.ac.ukor alternatively, if it is an examination, 
these are scheduled by the Examinations Unit, the dates and locations will be posted on the following 
website: http://web.anglia.ac.uk/anet/students/exams/ 


 
University Generic Assessment Criteria: This module is at level 6,information on the criteria that the 
university uses to mark your work can be found here:http://www.anglia.ac.uk/criteria 


 




http://www.anglia.ac.uk/modguide4.aspx



http://anglia.libguides.com/plagiarism



http://www.anglia.ac.uk/modguide1.aspx



https://vle.anglia.ac.uk/sites/LTA/Grademark/Content/Preparing%20my%20Assignment.aspx



https://vle.anglia.ac.uk/sites/LTA/Grademark/Content/Quick-Start.aspx



http://www.turnitinuk.com/



http://web.anglia.ac.uk/anet/students/exams/



http://www.anglia.ac.uk/eeinfo



https://vle.anglia.ac.uk/sites/LTA/Grademark/Content/Feedback.aspx



http://www.anglia.ac.uk/modguide5.aspx
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