CHAPTER 51X

A.COLA SCARE IN EUROPE  CONTINUED

THE 1999 COC

3. Continuous nature of intercultural communication,
communication can contimnue on'ly becaus'e of the dlStaflces
the European nations, described in the ar.tlcle.yl capturin
place during the summer of 1999, the article tries to

munication and present it as a e TR N e i TN

Coca-Cola, of course, tNC QISLALICES Detween the countriec . .
draw the distinctions in various continua that tormed the intercultural space. Ac...
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more attention to cultural differences in order to connect with various commupisi..
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In order to maintain its continuity as one of the
Cola had to change. Appointing a new CEO wii
one of the first steps in that direction.
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