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challenge

At the time of calling in outside expertise, 99 percent of the Wek
site Was nvisible to the search engines because of poor site archi-
ecture, lack of unique content/meta data, and limited links from
;uthoritative sources.

Solution

A number of relatively simple changes to the site architecture

esulted in dramatic improvements in site performance. We cre-

.ted new hierarchical site maps to allow the search engine spiders

to fully crawl the site. In addition, all the Ul _s were red

to be “SEO friendly.” LR N : :
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string. So if the marketer wantedﬁif;
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for the query “Brad Pitt, Al OB

www.domain.com/bradpitt
dramatic increases in the NUMBEROEPESE

f‘Cf, and conversions. i i
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Results
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Within a month of implementing these chang
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