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promotions (Rashidi, 2013 Finally, Market segmentation is a marketing strategy that involves
the division ol the broad target market into subsels of business and consumers that is pereeived
Lo have a commeon interest, needs and pronties and then implementation of strategies that target

them {Rashidi, 2013
Product that would appeal to Target Market

The targeted segment are people who leoks to keep up with ihe trend in the market.
Therefore, the new line of products would be an hybrid of cars that runs on clean energy. It
wionld be a unigque product that is net yet 1o the market, The products would a hybnd car that
nus on electiicity and solar encrgy that would altemative depending with the amount nf]mwur
Tad in the electric batieries and solar panels. Tdeally, the car should be an SUV that runs on solar
power al day and electricity ol mght. Furthermore, the solar panel can alse be used o charge
battery that stores power. The product would appeal fo the targel market since il would appeal 1o
them siose it would mateh their lifestwle and trend of “saving the enviconment” wsing ¢lean

energy
Target Segment Identification and Sclection

Unlike market segmentation, target segment entails the deciding of the potential:
custners segments that banks can focus on (Verma, 2002). Market segmentation enables the
hanks to senle for target and be more selective about their products and services. Theneforz,
target segment identification enables the banks to use an effective strategy 1o reach the targeted
segment of the market and reach for it (Verma, 2012). Bank of Amenica is one of the largest
banks in the country, The company uses cusiomer value segments and progression of the

gusiomer via relationship life-cvele to get their customers, Therefore, their market segment



