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Source: Coca-Cola Company website.

CORPORATE SOCIAL
RESPONSIBILITY

As one of the largest and most global compa-
nies in the world, Coca-Cola took seriously
its ability and responsibility to affect the com-
munities in which it operated. The compa-
ny’s mission statement, called the Coca-Cola
Promise, stated: “The Coca-Cola Company
exists to benefit and refresh everyone who is
touched by our business.” The company has
made efforts toward good citizenship in the
' areas of community, by iImproving the qual-
ity of life in the communities in which it oper-
ates, and the environment, by addressing
water, climate change, and waste management

initiatives. Its activities also include The Coca-
Cola Africa Foundation, created to combat
the spread of HIV/AIDS through partner-
ship with governments, UNAIDS, and other
nongovernmental organizations (NGOs), and
I'he Coca-Cola Foundation, focused on higher
education as a vehicle to build strong com-
munities and enhance individual opportunity
(see Exhibit 10.7).%”

Coca-Cola’s footprint in India was signifi-
cant as well. The company employed 7,000
citizens and believed that for every direct job,
30—40 more were created in the supply chain.3®

http://www.coca-colaindia.com.
#1bid.




