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.+ describe how and why an
Rhetorical analysis is work that an author (a Smdent)lf;%?igczsl ;)nr(t)_(j)ect, an author creates g texhal\lvﬂlllzihe '
] . : THhEel( : o & . . . T
created their text and used certain strafcglies. :rl;,mcl)z, <ome other thing. In Ty1ng to achieve that goal or ;

- written. verbal. or visual, to persuade, info . - effects. ~ :
sl their text to achieve certain © The finisheq result is g

ose, the author will employ strategies in . uth :
g:cl;lc)lucg a completed text with an array of strategies and moves used by an author, that Impacts and

influences the audience (readers or viewers).

The WPA most recently has asked that students to respond to the following prompt:

Identify and provide a brief explanation of the author’s argument; identify two persuasjye strateoi
that the author uses to support his or her argument and analyze how those strategies might persugal:es
the reader to support the claim; discuss the assumption(s) on which the argument is based: and '
evaluate the extent to which the reader would find the argument convincing, .

Be sure to follow these directions carefully, rather than simpl eein - :
: ’ or o
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Ted Talks: Dan Pink’s “The Puzzle of MO"S’J&E“ \ £
Speech given by Dan Pink at TEDGlobal 2009 - Filmed Ju

I need to make a confession at the outset here. A little it A9 Jous igo, : dl.d .y m.ethin.g that I r cgret, but
here 1 feel kind of obliged to reveal. In the late 1980s, in a morgell::ﬂ(zil yo;l thful indiscretion, l went
school. When I got to law school, I didn't do very well.. ey lth ok ot graduated n the part of
my law school class that made the top 90 percent possible (L aughter). Thank.you, I'never pr acticed law 5
day in my life; I pretty much wasn't allowed to. But today, Sgast iy bett'er Judgment, against the advice
of my own wife, I want to try to dust off some of those legal skills -- what's Jefi of those lega] skills, T
don't want to tell you a story. I want to make a case. I want to make a har d-headed, ev;

(0 law

| dence-based, dare |
say lawyerly case, for rethinking how we run our businesses.

50, ladies and gentlemen of the jury, take a look at this experiment using the cande problem, a puzzle
problem that requires participants to see a box used for tacks as a platform

. . m to hold to the wall, a study
done by a scientist named Sam Glucksberg, who 1s now at Princetop Univers; '

g . , Yy. This shows the power of
Incentives. He gathered his participants, and he Sald,. I'm going to time you. ' P
this problem?" To one group he said, "I'm going {0 ime you to estaplish

h norms, aver €s for how long j
typically takes someone to solve this sort of problem." 8 g1l

. To the second group he offered rewards. He said
"If you're in the top 25 percent of the fastest times, you get five dollars [f you'e the fastest of everyone |

weTe testing here today, you get 20 dollars."

Europe, in many parts of Asia, in North America, in Australia, white-collar workers are doing less simple
tasks and are doing more complex tasks. That routine, rule-based, left-brain work -- certain kinds of

accounting, certain kinds of financial anal
fairly easy to outsource, fairly
world can do it cheaper. So
abilities.

ysis, certain kinds of computer programming -- has becomg 1
casy to automate. Software can do it faster. Low-.oost providers alii(:zl.; B e
what r eally matters are the more right-brained creative, conceptual

The good news is that the scien motivation VoS e to do things b
It's an approach built much more aro ation. Arc
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to my mind, that new . .
o Autonomy: the urge to direct our own lives.

mastery and purpose.
better at something that matters. Purpose: the

larger than ourselves. These are the building bl
businesses.

Autonomy is an essential element in generating intrinsic motivation. [n the 20th century, we oo
this idea of management. Management did not emanate from nature. Mé}nagc?ment i like . its Cup With
it's a television set. Okay? Somebody invented it. And it doesn't mean It's go1ng to work forevef . dfreg

Traditional notions of management are great if you want compliance. But 1f you want engagen
direction ‘works better. Cht, self.

Let me give you some radical examples of self-direction (autonomy). Atlassian is an Austra];
company, and they mcorporate intrinsic motivation to good effect. A few times a year they te?]n So.ﬁware
engineers, "Go for the next 24 hours and work on anything you want, as long as it's not part ftheu
regular job. Work on anything you want." Engineers use this time to come up with a cool pat.i:hyf% = i
I Code

or come up with an elegant hack. Then they present all of the stuff that they've developed to fhe:
teammates to the rest of the company in this wild and wooly all-hands meeting at the end of th:lr da
. y.

Then, being Australians, everybody has a beer. The
_ ‘ , . 1hey call them FedEx Days. Why? Be
Elfllvgelrltso;n;hdnng ovgrmght. It's pretty--it's not bad--it's a huge trademark Violati)(’m, b:ﬁ?:c);::;a e
aughter) 1 hat one day of intense autonomy has =, .
oo y has produced a whole array of software fixes that might

productivity goes up, worker en
; gagement goes up, worker
Autonomy. mas > 4P, WOTKer satisfaction down.
Y fhasiery and purpose are the building blocks of a new way 5? fli)m}qz mthiﬂ;:er ol

bgst part, we already know this
msmat?h bf:t\veen what science
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Argument, Claims, and Evidence Broken Down:
Argument:

. ‘ ' tto try to
Thesis: But today, against my better judgment, against the ey of my ?wn thfg,til‘;, ;ﬁu a gry. I
dust off some of those legal skills -- what's left of those legal skills. 1 dontt -wanl erly case. for
want to make a case. | want to make a hard-headed, evidence-based, dare I say lawyerly :

rethinking how we run our businesses.

Conclusion/All-Encompassing-Argument-Statement: So, if we repair this mismatch queetll; wzh]att
science knows and what business does, if we bring our motivation, notions of motivation into the 21s
century, 1f we get past this lazy, dangerous, ideology of carrots and sticks, we can strengthen our .
businesses, we can solve a lot of those candle problems, and maybe, maybe, maybe we can change the
world. I rest my case.

Most important Claims:

®  “Glucksberg found that the incentivized group took three and a half minutes longer to complete
the challenge.” (claim that Supports the argument)

O Conclusion sentence that highlights and explains above topic/claim: “These gonﬁngem
motivators -- if you do this, then you get that -- work in some circumstanges in which you

® Authoritative citation/amhority/big names:
o  (Glucksberg is a well-known professor in the Psychology
Department at Princeton University in New Jersey).
* Cause and effect: the study itself Incorporates cause and effect, and this
cause and effect highlights the differences between intrinsic motivation (and

associated limitations, benefiting only simple mental tasks).
® “The good news is that the scientists who've been studying motivation have given us this new

approach. it's an approach built much more around intrinsic motivation.” (Claim fo support the
argument. Evidence for this claim supports the sub claim below)

° “Autonomy is an essential element in generating intrinsic motivation.” (Sub claim to the above

goes up, worker engagement goes up, worker satisfaction goes up, turnover goes down.

Autonomy, mastery and purpose are the building blocks of a new way of doing things.”
o  Evidence used in support:

Incorporate intrinsic motivation to good effect.”

* Strategy: Evidence is an example and a form of precedent that is taken from
the working sector, and Atlasian fepresents a company that has incorporated
Itrinsic motivation to good effect. This works well because they provide an
example of a company that incorporates this mode of work effectively.
* Example/Precedent: “And that mode of work has worked so well that Atlassian has
taken 1t to the next leve] with 20 Percent Time -- done, famously, at Google -- where
engineers can spend 20 percent of their time working on anything they want”
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oogle as a form of example/precedent

e Strategy example/precedent: Using 5 s an authority figure in the
i1s great for his argument. In many way>; Googie X s

. a5 a gilant company that treats their
business world because they are S¢€ tjon—and as a result, they can select

— s reputd .
fglépé:zte;ov;leell in tlﬂ;:yﬁl;;::ﬂ;t’n ;o:gjre, Mor€ importantly, people see them as
very profitable and very successfule 1y great to use because 5o many

e Strategy authority/big name: This comP

- . . < and has become a household name.
world, leads with new innovations; “mies and/or managers may loal

Because they are known for this, other comp:
up to Googjz for advice, leadership, & flagship form of a company, Or a

model business.

Writing the Introduction for the WPA:
entials): writer’s first and last name,
portant, but of course, you do not have

L. Ideﬂ&fy the Speaker, Occasion, and Subject (Writer's cred
this information in the introduction

 type ofitext, title of text, and the writer’s subject. (this 18 uIl

the follow the exact order these items are listed 1n. Including

| when introducing the text is important.) .
| «The Puzzle of Motivation,”

\\Q‘ Dan\Pink gives a speech during a TED event called . . |
‘ businesses need to rethink their

published in 2009, and in this speech, he argues that .
approach to motivation and management because current management models restrict

their employees’ potential.
2. Identify the author’s purpose and argument: (Writer’s last name)’s p

does in the text), and the argues (briefly paraphrase argument).
a. (This was partially done in the previous move, so I am providing a quole here) According

to Pink, “if we repair this mismatch between what science knows and what business does,
if we bring our motivation, notions of motivation into the 21st century, if we get past this
lazy, dangerous, ideology of carrots and sticks, we can strengthen our businesses, we can

<olve a lot of those candle problems, and maybe, maybe, maybe we can change the

world. I rest my case.”
3 Transition into your project statement (what you intend to do).
2 Pink has made a compelling argument and is fairly convincing. In this essay, I will

analyze explain why his text 1s s0 persuasive.

4. Create your thesis, and this should outline the major ideas/claims you discuss.
a2 Pink’s argument is very convincing for his business-based audience because he

incorporates authorities from the science field to prove how intrinsic motivation works
better than extrinsic motivation, and he uses authorities in the business field to
demonstrate that the companies that employ his new management become more
productive and excel. A major assumption that Pink basis his argument on 1s the
assumption that most business tasks today require complex critical tasks, but many
businesses rely on simple, repetitive tasks that will not excel through his model.

urpose is to (what the writer

(alternative assumplion: Pink assumes that his business based audience will be
persuaded by his lawyerly persona and hard evidence, and in he is right to make this
assumption because business people rely on numbers, facts, and statistics to make crucial

business decisions.)
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ou write about two diffe
Writing flt:eltloncal ?nal):;tﬁl ; %Sed for the WPA, so you would 1nc
prompt that has most rec
paragraphs):

or uses that rhetorical
alyze, it is okay to

- the text and state the main reason(s) why the auth
1. Identify a rhetorical strategy ;y or name a particular strategy in the passage you an

strategy. If you cannot ident! 4t you need some grounding, some focus.

describe what the author docs. ? » form of evidence to support the claim that extrinsic motivation

oy - , | . ess-Mi
a. Pink utilizes pr ecedeﬂfﬁ e workplace, but it also allows Pink to appeal to business minded

promotes productivity !

poopia tegy DY quoting a section of the text that represents that strategy; if you are
o

. P rov1:de_an s -Oft-he Z]tr:trucmr e or linking parts of a text, either quote exemplary sections of the
S;’tn ggtnrleg ?:s(é;%ﬂlez?gggnwt point and thc? strategy, or pmapMase/explgin what the a}lthor says/does.
A salient qgote one ﬂ,,g.t represents the most lmportal}t part of a text you wish you hlgh].lght, helps you
AiScnes and ana,lyze he sirategy. If the strategy you discuss serves as evidence for a claim, make sure to

contextualize the quote by pointing out how it is used to support a claim. 1 do this partially in this

example, but I also mention this m.the.toplc sentence. e -

a. In addition to providing scientific studies .from well-known scientists and prestigious institutions
and universities, he cites examples of businesses that have successfully incorporated a
management model that allows for the self-direction and autonomy of employees, which he
claims leads to higher performance, engagement, and creativity in the workplace. Two of those
companies are well known companies whose successes are impossible to ignore: Wikipedia and
Google. To support the assertion that self-direction leads to higher performance and a more

successful company, Pink cites Google, “where engineers can ... spend 20 percent of their time

working on anything they want. They have autonomy over their time, their task, their team. [and]
their technique.”

3. Describe how and why the strategy works. What purpose does it accomplish? Does it achieve an ethos
appeal, pathos appeal, logos appeal, or perhaps all three? The best strategies make all three appeals, and
your analysis explains how it makes those appeals. Crucial to your analysis is the discussion of how
specific information in the strategy has a specific effect on the audience: note how my analysis is not

general but detailed, discussing how information from the quote and context of the quote 1s persuasive in
context of the strategy that is used. Try to discuss how and why the appeal works for a specific audience
a. Incorporating Google as support for autonomy in the work place is highly effective because
managers, executives, and business owners, those that have the power and incentive to increase
performance and motivation in their employees, will typically only rely on successful
management moc.iels. No executive or business owner is going to risk his or her business by
trying a hypothencgl approach to management that relinquishes power and directive. But Google
4 INassive corporation that continues to release service after service, ranks as one of the most ’
succgssful and technological companies of our time. This form of precedent makes a strong case
for Pink’s argument because many businesses can only dream of being as successful as Google
and Google’s success stems from their management model: “And at Google, as many of you ’
know, about half of the products are birthed during that 20 Percent Time: things like Gmail
Orkut, Google News.” Thege numbers demonstrate how effective autonomy in the workpla::e can

_be,th and becgusc these examples set successful forms of precedent, this evidence is likely to appeal
fo those business men and women who want to see results. '

f'how this strategy helps the author develop and support the argument.
the argument that much more compelling and directly appeals to



ave to understand

g)rne assumption is the premise: a premise is an unstated Lssumption, or missin claim, that the
Clg}lmgn‘t‘ rests upon. Consider this old chestnut: Socrates 15 mortal begause he 1s (llleu;nan The
aim 1s “Socrates is mortal,” and the reason is “because he is human., and exten i

argument form, the se : o he is human.” Well, this argument
ntence . becaus i
reads, “Socrates is mortal | » Sure, it 1s common knowledge that

ICsts on one premise that i , ]
at 1 . & morta =
s unstated: “all humans are - argument, and you can see this

all humans are m S i ise 10
ortal, but nevertheless, this is a premise 1 keep in mind. You can look for

1dea fleshed out in bullet form below. This is one assumption 0 :
«_and claims and the argument.

ﬂle§e assumptions in two places: between avidence and claims . 2ia :
Evidence serves as direct support for a claim, and claims <erve as direct support 10r the arguimeat.

Argument: Socrates is mortal because he is a human.
o Claim: Socrates is mortal

o Reason: Socrates is a human

o Premise: All humans are mortal

2. A second assumption 1s an assumption that an author might maintain gbout m audleqce: the
author might make assumptions about what the audience values, their 1deo¥og1es,. thegt |
perspectives, what they care about. For instance, I can assume that people m.Cahfon.na arc a t?lt
more liberal than people in North Carolina or Texas. In making this assumption, | mlght pubhsh
an article that caters to that audience: 1 may incorporate principles that liberals mamtam.lf
publishing 1n California. If I publish an article in 7. e Economist, | might make assumptions about

readers that read The Economist, and in doing so, I might incorporate certain sﬂategies and @ake
certain appeals to cater to that andience, creating and including appeals that the audience will

appreciate and like because it speaks to them.

Keep these two assumptions - mind when approaching the WPA because you can write about either one.
In creating a paragraph that analyzes an assumption, you want to consider the analysis paragraph structure

below.

1 Include a claim/topic sentence that highlights the focus of the paragraph.
2. One essential assumption that Pink relies upon to support his argument is the assumption
that most business tasks are complex, critical tasks rather than simple, mechanical tasks.

2 Develop that idea in more detail if necessary, and/or simply provide a quote that represents what
you focus on.

2 According to Pink, “In western Europe, in many parts of Asia, in North America, 1n
Australia, white-collar workers are doing less simple tasks and are doing more complex
tacks. That routine, rule-based, left-brain work -- certain kinds of accounting, certain
Linds of financial analysis, certain kinds of computer programming -- has become fairly
easy to outsource, fairly easy to automate. Software can do it faster. Low-cost providers
around the world can do it cheaper.”

3. Explain why this is an assumption on which the argument rests, and objectively explain whether
or not the assumption supports the argument well.
o Pink uses this assumption as evidence, and he does not really provide any other hard
evidence or examples to support this assumption. He may be right that some new

business, and even positions in those businesses, require mych more complex creafive
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thinking to solve issues and create products, but not all work fits into lns category. Many
jobs require mundane, menial tasks that are repetitive, require no creativity, and can be
accomplished faster by USIng the alregdy established approach to the Jol?. Mepla] and
mechanical jobs include being a cashier, g §tocker, an accountant, working Wli.:h. data
entry, crunching simple numbers, and the list goes on. For many jobs, the traditional :
approach to management will work well, Many jobs require work to be done by a certain
time according to a certain structure, and income for companies largely depends on their
ability to get the work done properly and on time. If a manager allowed his employees to
modify their work approach and do what.ever they wanted, the required job might not be
completed. Pink relies upon thé assumption that most jobs require complex mental tasks,
but in being critical, not all businesses and their associated jobs can incorporate Pink’s
new model because the work they have to complete is mechanical and mundane.

The Above Moves Fleshed out in Paragraph Form

Dan Pink gave a speech during a TED event called “The Puzzle of Motivation,” published in
2009, and in this speech, he argues that businesses need to rethink their approach to motivation and
management because current management models restrict their employees’ potential. According to Pink,
“if we repair this mismatch between what science knows and what business does, if we bring our
motivation, notions of motivation into the 21st century, if we get past this lazy, dangerous, ideology of
carrots and sticks, we can strengthen our businesses, we can solve a lot of those candle problems, and
maybe, maybe, maybe we can change the world. I rest my case.” Pink has made a compelling argument
and 1s fairly convincing. In this essay, I will analyze explain why his text is so persuasive. Pink’s
argument 1s very convincing for his business-based audience because he incorporates authorities from the
science field to prove how intrinsic motivation works better than extrinsic motivation, and he uses
authorities in the business field to demonstrate that the companies who employ his new management
become more productive and excel. A major assumption that Pink basis his argument on is the
assumption that most business tasks today require complex critical tasks, but many businesses rely on

simple, repetitive tasks that will not excel through his model.
Pink utilizes precedent as a form of evidence to support the claim that extrinsic motivation promotes

productivity in the workplace, but it also allows Pink to appeal to business-minded people. In addition to
providing scientific studies from well-known scientists and prestigious institutions and universities, he cites
examples of businesses that have successfully incorporated a management model that allows for the self-direction
and autonomy of employees, which he claims leads to higher performance, engagement, and creativity in the
workplace. Two of those companies are well known companies whose successes are impossible to ignore:
Wikipedia and Google. To support the assertion that self-direction leads to higher performance and a more
successtul company, Pink cites Google, “where engineers can ... spend 20 percent of their time working on
anything they want. They have autonomy over their time, their task, their team. [and] their technique.” |
Incorporating Google as support for autonomy in the work place is highly effective because managers, executives,
and business owners, those that have the power and incentive to increase performance and motivation in thelf
employees, will typically only rely on successful management models. No execqtive or business owner.is going to
risk his or her business by trying a hypothetical approach to management that. relinquishes power and directive.
But Google, a massive corporation that continues to release service after service, ranks as one of t!le r’nost
successful technological companies of our time. This form of precedent makes a strong case for Pink’s argument
because many businesses can only dream of being as successful as Google, and Google’s success stems from their
management model: “And at Google, as many of you know, about half of the products are birthed during that 20

Percent Time: things like Gmail, Orkut, Google News.” These numbers demonstrate how effective autonomy in
the workplace can be, and because these examples set successful forms of precedent, this evidence is likely to
appeal to those business men and women who want to see results. This precedent makes the argument that much

more compelling and directly appeals to and jdentifies with those that can incorporate this change.
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ues and create p‘roducts, but not all work fits into his category. M ing the already

tasks that are repetitiy - . . hed faster by usin
e, Ie lishe ;
. P quire no creativity, and can be accomp ! eing a cashier, a stocker, an

most jobs require complex mental tasks, but in being critical, not all businesses and their associated jobs
can incorporate Pink’s new model because the work they have to complete 15 mechanical and mundane.
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PACE: Premise, Argument, Claims, Evidence

This stands for Premise * Argument * Clmﬁd ce

/’4'

Premise: A Premise 1s an implicit assumption that the,‘m"gmﬁent relies upon. There is a strong,
tendency to accept the conclusion without scrutinizing the missing premise on which the

argument rests. If you can spot the premise within|an argument, you are in a better
position to scrutinize its validity. |

Argument:  In the broadest sense, an argument is any piece of written, spoken, or visual language
designed to persuade an audience or bring about a change in ideas/attitudes.

e In academic writing, the argument often refef‘§ to the main point, assertion, or
conclusion advanced by an author, along with the evidence and reasoning by
which this is established, Arguments are constructed by a main claim and main
reasons, and the two ofthese together make up the argument

e The main reasons, in essefice, are sub claims: ”th‘Ej;f\are mini arguments that need

evidence and explanation of their own, which you will read about below.

claims) usually advance debatable propositions. For example, an author may



these is an assertion that stakes out

i j enti it. Each of
climate change is a conspiracy theory without scientific merit. Ea
4 position. Each can be debated.

To articulate the argument, you will choose a Vel b that describes the strength of that argument.

Arguments exist outside of academic writing as well. Think about advertising, political SpegctiS;aHd the
perspectives of documentary and even fictitious films. All of these can contain arguments. £V

photograph can communicate an argument.

A claim is something the writer wants the audience to believe. Usually consists
of an assertion, the staking out of a position, the solution to a problem, or the
resolution of some shortcoming, weakness, or gap in existing research.

Claims:

Claims often come with self-identification. For example, the author might state,
“My point here is that...”
An author might also provide emphasis, stating, “It must be stressed that...”

e  With another type of claim, the author might demonstrate approval. For example,
“Olson makes some important and long overdue amendments to the basic

position outlined by..."
e The author might also provide a problem/solution framework.

Arguments may consist of numerous claims and sometimes sub-claims. Whenever you identify a claim,
look for evidence to support that claim. Without evidence, the claim is weak and can easily be refuted

with contradictory evidence.

An author without authoritative evidence may provide statements that justify the claim, or explain why a
claim should be believed, also called reasons. A reason is evidence, information, justification or data
given to support a claim. To find reasons, ask why the claim can be made. What have you got to go on?
What is there to support the claim? How does the reasoning connect data or information to the claim?

Once again, to articulate a claim, you will choose a verb that describes what that claim is doing.

¥vidence: The component of the argument used as support for the claims made.
e Ewvidence is the support, reasons, data/information used to help persuade/prove an

argument. To find evidence in a text, ask what the author has to go on.

O  What is there to support this claim?
o Isthe evidence credible?

Not all evidence 1s equally credible. Some types of evidence include:

facts e historical examples or comparisons * examples © analogies ¢ illustrations
interviews © statistics (source & date are important) « expert testimony
authoritative quotes * anecdotes or narrative illustrations (personal experiences) * witnesses
personal experiences ¢ reasoning « surveys and questionnaires ¢ observations
experiments » charts, images, and other visuals




Aristotelian A nd Pathos
eals: LL Ethos, 2
Whenever you read an argument, ask yollfself “Is ﬂ?ingS, P V,Vhy?” There are many ways to appeal

to an audience. Among them are appealing to /gos, ethos, and pathos. These appeals are identifiable 1n
almost all arguments. ’ ’
-
?
To Appeal to LOGOS To Develop ETHOS To Appeal o PATHOS
Iz (logic, reasoning) (character, ethics) 1 (emotion)
: the argument itself; the reasoning | : how an author builds credibility & | ° words or passages an author uses

to activate audience emotions

reasons (because...)
e Literal or historical
analogies
Definitions
Factual data & statistics
Quotations

Citations from experts &
authorities

Informed opmions
e Examples (real hife
examples)

Personal anecdotes

,...__—_——-I‘————_—'——?--"-——_—_-‘l

Effect on Audience

the author uses; logical evidence trustworthiness
Types of LOGOS Appeals Ways to Develop ETHOS | Types of PATHOS Appeals
e Theones/scientific facts e Author’s profession/ e Emotionally loaded
¢ Indicated meanings or background language

e Author’s publication

e Appearng sincere, fair
minded, knowledgeable
Conceding to opposition
where appropriate

¢ Morally/ethically likeable

Approprate language for
audience and subject
Appropriate vocabulary
Correct grammar

Professional format

Knowledgeable

Effect on Audience

Vivid descriptions
Emotional examples

Anecdotes, testtmonies, or
narratives about emotional
experniences or events
Figurative language
Emotional tone (humor,
sarcasm, disappomtment,
excitement, etc.)

Effect on Audience

Evokes a cognitive, rational

response. Readers get a sense of,
“Oh, that makes sense” or “Hmm,

SUpports his claim with numerous
citations from authorities.

The author’s use of statistics and
expert testumony are very
cCOn ll ol'. l;! APPEALS

|
|

Helps reader to see the author as
rehable, trustworthy, competent,
and credible. The reader might

that really doesn’t prove anything.” | respect the author or his/her views.

How to Talk About It How to Talk About It How to Talk About It
The z%uthozr appeals to logos by Through his use of scientific
defining relevant terms and then termmology, the author builds his

ethos by demonstrating expertise.

The author’s ethos 1s effectively
developed as readers see that he is

sympathetic to the struggles
minorities face.

| The author’s description of the

Evokes an emotional response.
Persuasion by emotion.

(usually evoking fear, sympathy,
empathy, anger,)

When referencing 9/11, the author
15 appealing to pathos. Here, he 1s
ehiciting both sadness and anger
from his readers.

child with cancer was a very
Dersuasive appeal to pathos.
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Or author

o the speaker o sathor sying to got the udience ©
* Aistotle says that a speaker builds 2y
abouta e  ‘ 298 gandm " » | S T D
e m‘.”c’m . thor do to obtain the reader’s trust? Flow does he o she show faimess?
= A of the topic? Trustworthy? Considerate of the reader’s needs?

e How does she construct credibility for her argument?

eaker wants her audience to feel the same emotions she 1s

Pathos: Pathos refers to feelings. The author of sp ,
L because they feel the same emotions, they are

feeling, whether or not they agree on the actual topic. That way,
more likely to agree with the author later on.
e What specific emotions does the author evoke?

e How does she do it?

e How does the author use these emotions as a tool to persuade the audience?

Introduction to Rhetorical Strategies

Warters don’t just randomly sit down and talk about a topic. They first consider the point that they want to make—the
argument. Next, they consider their audience. Finally, they consider the best way to construct that argument and
convince or persuade an audience, often a very particular audience.

What types of evidence will they use? What tone will they adopt? What strategies will be most persuasive for that
audiencer

Rhetorf'cal strategies are tools that help writers craft language to have an effect on readers. Strategies are means of
persuasion, a way of using language to get readers’ attention and agreement.

In your writing or your discussion, you will need to ask and answer certain questions. Why does the author
choose to use that strategy 1 that place? What does he or she want to evoke in the reader? How do these
strategies help the author build his or her argument? How do these strategies emphasize the claims the author

makes or the evidence he or she uses?

When describing why a strategy 15 used, you may also want to consider alternative strategies, and think about
how they Woyld work d1ffere.ntly. It might be helpful to consider what would happen if the strategy were left
out — what difference would 1t make to the argument? This may help you figure out why the particular

strategy was chosen.



® Is the narr
o vent? Is 1t te
Story? trymg to IEport or recount an anecdote, an expenence or an eventy ]lmg a
® Howd : .
iy ?fes thxs. narrative llustrate or clarify the claim or argument?
o criect might this story have on the audience?

How does this narrative further the argument?

® How does a parallel structure or either or argument influence the deba
® How does the exclusion of middle ground amplify a particular idea?
® In what way does the opposition or contrast support the argument?

.E%taxn.ple: (1) “I have a dream that one day even the state of Mississippl, 2 d‘esef't s::ate sweltering with the
injustice and oppression, will be transformed 1nto an oasis of freedom and ].u.st.lce. —MILK, Jr. (2) “To
err 1s human; to forgive divine.”— Alexander Pope in his “An Essay on Criticism’™

Authorities or “big names”: Frequently an author will quote from a famous person ot well-known

authonty on the topic being discussed.
e How does this appeal to authority build trust in her argument that the consensus can be trusted?

How might this authority appeal to a specific audience?
e How does this appeal tap into assumptions about scientific method
What does the authority focus on, how is he or she acknowledged in their respective fields, and what

effect does this have on the author’s argument?

Cause and effect analysis: analyzes why something happens and describes the consequences of a string of

events.
e Does the author examine past events or their outcomes?

o Is the purpose to inform, speculate, or argue about why an identihable fact happens the way 1t does?
e This can be included in a small section of a paragraph or be used to create a larger organizational
structure.

Example: Although demographic shufts, stepped-up world trade, unemployment, and especially the
advance of technology all have had an effect on the shape of the job market, middle-level jobs have been

disappearing ultimately as a result of the ways in which technological gains are being distributed. When a
machine replaces a production worker, both the firm and consumers as a group benefit. The loss falls
mainly on the worker who 1s displaced. If that loss 1 generalized to millions of high-paid workers, they
suffer as a group, and the economy as a whole suffers a loss of worker purchasing power. Thus the lack
of 2 mechanism to distribute some of the financial gains from technology to the work force comes back

to haunt the entire economy.

Commonplaces: Also known as hidden assumptions, hidden beliefs, and ideologies. Commonplaces include

assumptions, many of them unconscious, that groups of people hold in common.

e What hidden assumptions or beliefs does the speaker have about the topic? How 1s the speaker or
author appealing to the hidden assumptions of the audience?

e Who is the intended audience of this piece? What are some assumptions of this intended audience?
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i e g mmonplace Ay :
Example: (this is a joke that plays On;:)ﬁn e }ger ngflSh friend replied,

my husband to buy all the Viagra he
the stock in Pfizer he can find.”

or friend, “I told

: man told h
oung Catholic WO band to buy all

«T told my hus

similarities and differences.

Comparison and Contrast: Discusses

e Does the text contain two or Mmore related subjects?

e How are they alike? Different?

e How does this comparison further the argument or 2 claim?

e This can be a small part of a paragraph or a larger organizational structure

Example: "Must a powerful fairy like myself ¢ ings to you who é./te rcllo l;fﬂtter
than an ant by comparison, though you think yourself a great king?" (Andrew Lang, "The Wonder
Sheep." The Blue Fairy Book, 1889.

ifically formulated for the specific

Definition: When authors define certain words, these definitions are spec ‘
quely for the intended audience.

purpose he or she has in mind. In addition, these definitions are crafted un
By using definition, you make something clear or distinct.

e Who is the intended audiencer?
Does the text focus on any abstract, specialized, or new terms that need further explanats
readers understand the point?
How has the speaker or author chosen to define these terms for the audience?
What effect might this definition have on the audience, or how does this definition help further the
argument? How does this definition create a framework of understanding?

Example: “Creativity—which I define as the process of having original ideas that have value—more
often than not comes about through the interaction of different disciplinary ways of seeing things.”--Ken

Robinson’s “Schools Kill Creativity.”

Description: Details sensory perceptions of a person, place, or thing.

e Does a person, place, or thing play a prominent role in the text?
Does the tone, pacing, or overall purpose of the essay benefit from sensory details?

What emotions might these details evoke in the audience? (See Pathos)
How does this description help the author further the argument?

Example: “Johansen and his men landed at a sloping mud-bank on this monstrous Acropolss, and
clambered shppenly up over titan 0ozy blocks which could have been no mortal staircase. The very sun

of heaven seemed distorted when viewed through the polarizing miasma welling out from this sea-soaked

d twisted menace and suspense lurked leeringly in those crazily elusive angles of carven

perversion, an
econd glance showed concavity after the first showed convexity.” —The Call of Cthulbu, H.P.

rock where 2 s
Lovecraft

Division and classification: Divides a whole mto parts or SOrts related items into categories.

Is the author trying to explain a broad and complicated subject?

5
Does it benefit the text to reduce this subject to more manageable parts to focus the discussion?

“People looking to lose weight have a few options: exercise, diet, weight loss pills, and surgery.

ing to 2 gym, working out at home, or joining some sort of class or sports team.
talk to a doctor about a plan for them. Weight loss pills can be taken, if proper
who are severely overweight can talk to a doctor

Example:
Exercising involves go
Those who are dieting can
precautions and directions are followed. Individuals

about having surgery to lose the weight that they need.”



with them and their argument. d the audience?
| . | an e audience

E o | |
tei;‘nple. MAXIM i here to make your life better in every way! Hot women, cool cars, colc’i' beer, high
toys, hilarious jokes, intense sports action, . . . in short, your life will be SUPERSIZED.
| terms Of situations in which the traits of
Grm and concrete, and the other less

Metaphors, analogies, similes: An analogy compares two paralle
erstood ideas, to clarify a less obvious

one situaty - ,
Sttuation are argued to be similar to another—often one relatively
ﬁm}ﬂm and concrete. This allows the author to use concrete, easily und
point.

ent. They encourage the audience to pay
the characteristics of one thing to

this reader.

Similgrly, metaphors and similes help an author frame the argum
attention to some elements of a situation and ignore others, or they assign
another. For example, see “The Power of Green” by Thomas Friedman 11

e What two things are being compared?
e How does this comparison help an audience view the argument in 2 new way? How does this frame

shape the argument and your understanding?
Analogy Example: “Last year’s profile of the stock index looks like a roller-coaster ride at your local

amusement park.”

Metaphor Example: “Time 1s but a stream that I go 2’fishing mn.”—Henry David Thoreau
“It is a government of wolves over sheep.”—Thomas Jefterson

Personification: the attn
the representation of an abstract quality n h

e What human characteristic or trait is attr

characteristic suggest about the object?
What details about that trait influence the way you think about the object?

buted to 2 nonhuman object, and what does that trait or

Parable: An analogy expressed in a stmple symbolic story, 2 common preaching vehicle.

e How does the parable support a part of the argument?
e What detail in the parable is important for the argument?

e What does the parable represent in relation to the overall argument?

Example: There are these two young fish swimming along and they happen to meet an older fish
swimming the other way, who nods at them and says, "Morning, boys. How's the water?" And the two

young fish swim on for a bit, and then eventually one of them looks over at the other and goes, "What
the hell 1s water?"—David Foster Wallace, “Kenyon Commencement Address” |
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eaker argues from precedent, he or she references a previous situation, o
Precedent: When an author or sp

s situation. ._ - shisoatiha
that can be compared to th‘;e a“thor:ﬂy historic mstances that he or she claims are similar to the one
® Does the author reference
discussed? . , oD
®  What details abou this historic Situation help the author’s argum

Prolepsis (Counterargument/Rebuttal): Anticipating the opposition’s best argument and addressing it in

adv - N . - s : P - : - . .... e
acnce Readers interact with the texts they read, and often that interaction includes disagreement or asking
€rs mteract wi
questions of the text.
®

Authors can counter disagreement by answering anticipating the opposition and introducing it within
the text. Authors then respond to 1t.

Process analysis:
<

Explains to the reader how to do something or how something happens.

Were any portions of the text more clear because concrete directions about a certain process were
included?

How does this help the author develop the argument?

Rhetorical question: A question designed to have one correct answer. The author leads you into a position
rather than stating 1t explicitly.

® What is the most obvious answer to this question?

®  Why ss it important to have the reader answer this question? How does 1t help the author persuade
the audience?

Rule of Justice: (from The New Rbetoric, by
analogy that “requires gving ide
compels comparison.

Perelman and Olbrechts-
ntical treatment to beings or situatio

Example: You let the other student submit late work, so it’s only fair to let me submit late work.

Problem - Solution: The argument presents 4 problem and a possible solution, such as making coffee at home to
avoid spending extra money.



