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has the most Domino’s of all countries, followed by Mexico. Among the company’s six “international” supply chain centers,
four of these are in Canada, one is in Alaska, and one is in Hawaii. (It is unclear why Domino’s categorizes Alaska and Hawaii
as mtemational). As with Domestic franchisee stores, most of the company’s revenue in the international division comes from
royalty paymenis and advertising, as well as the sales of food and supplies to certain markets (predominantly Canada, Alaska,
and Hawaii). Note in Exhibit 5 the rapid growth in Domino’s stores in India, Turkey, and Japan. The largest Domino’s
franchisee outside the USA operates 911 stores.

EXHIBIT S Top 10 Countries Where Domino’s Are Located

Country  Number of Stores, 2011 Number of Stores, 2012 % Change

United Kingdom 670 720 7.5
Mexico 577 581 0.7
Australia 450 464 3.1
India 439 500 257
South Korea 358 372 39
Canada 354 368 3.9
Turkey 220 284 29.0
Japan 205 245 19.5
France 195 ; 235 10.3
Taiwan " 141 140 —~

Source: Company documenis.

internal Issues

Domino’s has a vertically mfegrated suppiy cham where they have backward controi 10 some exient OVer many oI s SUppE>
such as dough, veggies, equipment, and uniforms and forward control over around 400 retail stores thar are company ownec,
Domino’s offers little to nothing in terms of healthy food options on the menu, such as salads or fiuit. Although this approach




