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EXAMPLE BOX

Using Unobtrusive Data to Document the Decline of Dixie

Scholars have examined the decline of distinctive U.S.
regions over the past half-century and the homog-
enization of culture (including food, customs, reli-
gion, accents). Several focused on the South, and
its collective identity with a Confederate, regional
separateness. Cooper and Knotts (2010) replicated
a 1976 study on the decline of a Southern regional
identification. The 1976 study examined business

names in the telephone books of 100 U.S. cities to '

create two scores. The study calculated a “S score”
as the percent of the word Souther in a business
name compared to businesses with American in the
name. if equal numbers of businesses in a town had
Southern and American in the name (e.g,, Southern
Dental Associates, American Medical Clinic), it had a
score of 1.0. The study calculated a “D score™ as the
number of businesses with the word Dixie in a busi-
ness name compared to American (e.g., Dixie Gift and

measurement. First, conceptualize a construct.
Next, link the construct to nonreactive empiri-
cal evidence, which is its measure. The oper-
ational definition of the variable includes
observations that you systematically note and
record. Because your measures indicate a con-
struct indirectly, you need to rule out reasons
for them other than the construct of interest.
For example, to measure customer walking
traffic in a store you measure dirt and wear on
floor tiles. To use this as an unobtrusive mea-
sure, you must first clarify the meaning of cus-
tomer traffic (e.g., Is the floor a path to another
department? Does it indicate a good location
for a visual display?). Next, you systematically
measure dirt or wear on the tiles, compare it
to that in other locations, and record results
on a regular basis (e.g., every month). Finally,
you rule out other reasons for the observa-
tions (e.g., the floor tile is of lower quality and

Flower Shop, Real American Fried Chicken). Coo-
per and Knotts gathered data from an online “white
pages” telephone directory of businesses. They cal-
culated D and § scores for the same 100 cities as the
1976 study. They compared maps of D and S scores
for 1976, and for similar studies in 1990 and 1999.
They also examined other variables, percentage of
Blacks in the city and population density. Overall,
they found a great geographic continuity across time.
However, they noticed a decline in the word Dixie,
especially in cities with larger Black populations and
urban areas. The data were unobtrusive. Research-
ers used already public and available information cre-
atively to measure symbolic expression or identity
of region for the business owners or customers.
The data were nonreactive. The owners of the busi-
nesses were unaware that the store name was part
of a research study.

wears faster, or the location is near an outside
entrance with a lot of dirt).

CONTENT ANALYSIS
What Is Content Analysis?

Content analysis is a research technique for
gathering and analyzing the content of text.
The content refers to words, pictures, symbols,
ideas, themes, sounds, colors, or anything
that communicates meaning or a message
to people. The fext is any written, visual, or
audio medium of human communication.
Text includes books, newspaper and maga-
zine articles, advertisements, speeches, official
documents, films and videotapes, commercials,
webpages, cell phone text messages, musical
lyrics, photographs, articles of clothing, and
works of art.




