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1. Given ways on how the Symphony S€gments its constituents, what might be

some other examples as to how they could segment their ticket buyers and
solicit them?

o

Given the techniques used by the Symphony, what might be some specific
Strategies as to how donors and potential donors could be won, kept, and
lifted?
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. The more engaged someone is with an organization, the more lil;igr;h?n are
to invest info the organization. Using volunteers is a gr?titv\:)?gnteers e
donor into a donor. How might the Symphony engage 1
in each of the fundraising activities?
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