Research in Action

WWhen It Comes to Social Media, Don't Be a Wallflower

Wetpaint, in conjunction with Altimeter Growp, conducted a
study to examing tha relationship betwean social media presenca
and financial guccess. The study showed that tha brands most
engaged in social media are alsa experiencing higher financial
success rates than those of their non-engapged peers. The study
forused on 100 companies fram the 2008 Business Week!
Interrant Best Global Brands survey and thair usa of the many
sacial media platfarms like Facabook, Twittar, bloge, wikis, and
farums.

Financial success was measured in terms of percentage
revenus grawth, percaniege gross margin grawth, and neat
margin growth and was ireated as the dependent variable.
The independant variatles wers the level and depth of engapea-
ment of the companies in social media. Companies were
grouped according fo their level and depth of engagement into
Mawenz, Buiterflies, Selectives, and Wallilowars and compared
as follows:

*  Mavens are brands angaged in seven or more channals
and have high engagement sooras.

*  Butterilias are similarly engaped in seven ar more
channals but have lower-than-avarage engagement
SCATES.

e Selectivas are brands that are engaped in six or fewer
channels and have highar-than-average engapameant soores.

*  Wallflowers are the brands that are engaged in six or iwear
channels and havs below-avarags engagemant soares.

The resagrchers segrepaied the companies into fheir
raspective gqroups and analyzed their respective revenues/
marging, and compared the groups' aggregate averages for
each financial metric using anatysis of variznce. The difiersnces
werz significant, with Mavens performing #he best and
Wallilowars tha warst in terms of revenue and profit. Thus,
when it comes to social media, busingsses need ba amphasiza
quality, nat just quantity. It is impartan? to kaep your Web
content frash whilz raplying fo commenis as well a5 building
your network and updafing your profile status. Don't just check
the sites reguiarly and mechanically: Engape yaur consumer
audience.?
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Sowrce: “The Workd's Most Valusble Brands Whe's Mast Engaged?,” from hitlpfengagementdb comfeport, acessed Octaber 4, 2010 Used with

parnisgion from wetpaint com




