' 0 n this blue Monday following Black Friday, can any

?

3

108 ® Chapter 3 / How Does Advertising Influence Us?

Infantize Adints, and Swaliow Oitizans Whale (2007). He isa r_
Senlor Fellow gt Demos: A Network for Ideas and Acton, and

CivWorld at Demos. This editorial was pastad on The Hu
Novembar 26, 2007

CONNECTING TO THE TOPIC

Black Friday is the name given to the day after Thanksgiving whee!

ognized as kicking off the holiday shopping season. \!./hllc itis llll
holiday, many people take this day off and devote it to shopp
it one of the most profitable retail days of the yca:. Many stores
doors very early (some as early as 5 am) and hold cur_ly-bind st
turing discounts on merchandise that can range from video game
cashmere sweaters. Such great buys can lead 10 store smn.lpedtl
doors open. The name originally reflected the huge traffic jams
developed on that day, but its contcmpgrary meunjng is now ¢
the concept of “being in the black' (making a profit). ’l'hc dark
hold another meaning for some consumers, who are disgusted 4
lines, the mad grabs for merchandise, and the hoarding of pop
resale online,
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WORDS IN CONTEXT

solidarity (2) a union of among members of a group who &N
views or interests (n.) ‘
mantra (6) a repeated word or phrase that holds mystical pey port
anomaly (10) a deviation from what is normal or expected (.-',’. !
incarnate (10) given a human form, personified (|'|dj.)
compliant (10) submissive, willing to go along with (adj.)

instigate (10) 1o stir up, urge on (v.) b
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nmr;‘(lirgt'ksgiving. once America's ho!:dny QI‘ gratitude &
solidarity, has become the staging area for (‘hfuslmn ] -
longer just the day after Thmkegi\-ing—Blacg Fraday Cas in *
or profitable™)—that is devoted to consumerism, hul
itself, on which more and more stores are now staying oy

iday sales. Call it gray Thursday. ‘
Fndazrzcncn'l rclui‘:imlumy. now indistinguishable f
ing industry, sees in every blank space o billbourd, in
meadow, o mall, in every screen—big or small-—a banner i
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I polnt seems 1o be, the retail
Wanten we're just g

L Ik, make art, make love,

8 why marke

WA, (oday it produces
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Mng" holiday, a time for more shopping. The Thanksgiving
Hiliprises four non-working days: that's ninety-six hours avail-
MR stop shopping. Ditto for Halloween, Ramadan, Christmas,
I-the “holy days" are now all shopoholy days.
Whowe foult is that?
A half-dozen calls from radio and TV
Weekend asking me to talk about why consumers are so hungry
Why housewives were camping out at 3 am Friday morning to
4 AM opening of mega-stores like Target, The assumption of
% who called was that Black Friday was a demand-side phe-
Hioms deciding there wasn't enough time in the day for all
I they wanted to do, dads insisting that stores slay open on
Flikg and open again at midnight on Black Friday cause they
!0t enough of those bargains, kids leaping from bed at mid-
.“m W spotted Peter Pan in the window and shouting, “Let’s go

stations over this long

industry is just saying—afier all,

iving people what they want.

NN ulte: Americans like to shop, but they also like 1o pray,

take walks, and spend time monch-

Wi doved ones, They like to shop but not 24/7. The shopping

W& 40 on Black Friday, and throughout the year, is a supply-
BHOn: the result of corporations “pushing,” not consumers

ting and advertising are capitalism’s main indus-
| Why they expend a quarter of a trillion every year to get
AN all the stuff they sell. It’s why they target children

shopaholism (a serious problem for more than 20 million
Who regularly go shopping without a particular purchase
SRIalism once produced goods and services 1o meet real
needs and wants 1o sell all the goods,
s MLt sell to stay in business, Real needs (clean water in
W) go wanting, while manufactured needs (bottled waler)
M0 st world consumers who can get free clean water from

Piday I no mnomaly; it is consumer capitalism incarnate.
Mt response by polite retailers (o consumer demand, it
Mo workd-wide campaign 1o instigate and sustain con-
N boyond any reasonable definition of need or want, To sat-
i N witizens,
WRumeninm is actually consuming us (sub-prime maort-
1% thime we understand thit Black Friday is not something
g boing done 10 us. And comprehend that, left 1o the




