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than sympathetic o their problem. "Oh, what a load of crap! ! don't know how many grams of fat are in a [che-e.sebu.rger], but Id have to be a moron to
not know that t's fattening,” said Dr. phil. (Actually, there are 70 grams of fat, 1,210 calories, and 1,830 grams of codium in a Whopper sandwich from
Burger King, and that's without the cheese.) Dr. Phil went on to comment, "1Is anybody forcing you to buy this for your child? Arguing that it's the seller's
fault that youre driving to the restaurant up to twice a day 15 NOt 4 good argument in trial.”
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