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All external sources must be cited using the Harvard Referencing System. A link to the referencing system is
provided under suggested resources of this unit. You may also ask your trainer for more information.

Assessment Criteria

The following assessment criteria will be used for marking this assessment task. Ensure that you have
addressed all of the criteria in your work.

=  Undertook a comprehensive review of Turin 2006 Olympic Marketing Fact File as demonstrated in
structure, contents and coherence of analysis/critique

=  The review demonstrates an understanding of the fundamental marketing process and integration of
various marketing elements with respective strategies and marketing objectives

" The review is within the scope of the topic and covers all the required areas/examination

= Provided an overview of 10C and Turin Olympics

= Fundamental objectives of Olympic marketing are analysed and referred to throughout the review

= |dentified and discussed key trends targeted under respective marketing programs

= Key features of the marketing programs are summarised in own language and understanding

= Discussed how the overall marketing initiative help the 10C achieve its key objectives

®  Strategic initiatives for partnership and sponsorship are reviewed and analysed

= Summarised key policy initiatives for commercialisation of the Olympics

= Examined and discussed the impact of policy initiatives on the devised marketing programs

= Review is written in a formal style and appropriately structured with headings and subheadings to
organise the contents

= All external sources are cited using an appropriate referencing system

Submission Guidelines
Submit:
= A hard copy of the review with appropriate assessment cover sheet

Electronic versions of the assessment task and email/electronic submission arrangements are at further
discretion of the trainer/assessor.

Page 14 of 21 | | BSB60407 | Learner’s Guide: BSBMKG603B Manage The Marketing Process
Version 1.0: July 2012 | Next Review: July 2013

CRICOS Name: Pass Global Pty Ltd Trading as Australian Learning, Training & Education Centre
Provider Code: 22034 CRICOS Code: 02926D



