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CONSUMER REPORT

‘The Consumer Report will elp the
Research & Development
Department understand the need to
design quality products and the
Marketing Department the
importance of adequate pricing,
sales budgst and promotion budget
decisions.

ou will need the Buying Criteria from
the Segment Analysis pages and the
Production Analysis in the Round 0
Capstone Courier

Enter your ratings in the categories in
the form belaw,

Price: Award an A ifyour products price is in the bottom third of the expected price
range, BIfitis inthe middle third and G ift s in the top thirg. You can find the price
inthe Proguction Analysis.

Reliabilty: Award an A ifthe MTBF specification is in the top third of the range, B if
itis in the middle third and C ifitis in the bottam third,

Age: Award an Alifthe age on December 31 is within 0.5 years of the ideal age, BIf
the age is 0.6 to 1 year and C ifthe age is beyond 1 year.

Positioning: Award an A ifyour praductis within 0.5 unis ofthe segments ideal
POt B ifitis 0.6 to 1.5 units away and C ifitis beyond 1.5 units.

Awareness: Award an A ifyour product's awareness exceeds 80%, B1ftis 50% to
80%, and C ifitis below 50%.

Accessibility: Award an A ifyour products accessinility exceeds 80%, B fitis 50%
1080% and C it below 50%

Overall: Give your product an A only ifthe top two buying crieria for the segment
(as listed in the Capstone Courier Segment Analysis reports) wers rated A, and if
the awareness and accessibilly were rated at least a B. Give your product a B if

the top two attributes were at least a B and awareness and accessibility were at

leasta B. Otherwise, give your product a C.
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