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PERCEPTUAL MAP - INFORMATION

Example of Segment Drift
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Tables 1 and 2 in the Industy Coniions Report display
information about segment it o I I
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Table 1 inhe report shaws fhe yearly i rates for each

segment. For example, assume the center ofthe
Traditional ssgment ends Round 0 (the year before the start ofthe simulation) with 3 performance of 5.0 and a size of 15.0, and the yearly drift
rate for performance is +0.7 (customers want better performing products) and for size is -0.7 (customers want smaller products). Atthe end of
Round 1 the center of the Traditional segment will have a perfarmance of 5.7 and a size of 14.3

Table 2in the report displays the segment center locations at the end of sach round.




