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Identifies and explains dynamic consumer health
buying behaviors

20 item questionnaire




image8.png
.. Collecting, Analyzing, and
b 40 Presenting

+ Collection

* Analyzing

* Presenting




image9.png
.. Marketing Decision Support

ro System

« Suppliers of marketing research
— Syndicated service research firms
— Custom marketing research firms
— Specialty-line marketing research firms
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— Uneven caliber of researcher
— Poor framing of the problem
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« Upon completion of this lesson, you will
be able to:

— Analyze the users of the health care
system
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