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cleaners to get high. Marketers therefore work hard to en-
sure that consumers understand the ways in which products
should be used. However, even when warnings and instruc-
tions are provided, consumers still misuse products. Inju-
ries that result can be very costly. In fact, statistics from the
Consumer Product Safety Commission reveal that deaths
and injuries resulting from product consumption cost the
United States over $800 billion annually™

Why do consumers use products in unsafe ways® A
number of explanations have been offered. Consumers
may simply not pay attention to what they are doing,
may feel as though they generally get away with risky
hehaviors, may have a tendency to be error prone, or
may focus more on the thrill of misuse rather than the
actual risk of the behavior® Although product misuse
may apply to any number of products, many issues re-
volve around automobiles, cell phones, and preseription
medication.

Aggressive Driving. Aggressive driving may range
from mild displays of anger to seriously violent acts
while driving. Although agpressive driving is often
thought of as an act by a solitary consumer, aggres-
sive driving problems often involve multiple drivers,
as victims retaliate with their own aggression.™ Young-
er, less-educated males have been shown to be more
likely to enpage in aggressive driving behavior.™ Situ-
ational factors, such as intense traffic caagestinn and
driver stress, as well as personality traits play a part.
Traits like instability and competitiveness have been
found among aggressive drivers.™

Drinking and Driving. Statistics reveal that as many
as 13,000 people die from alcohol-related traffic ac-
cidents in the United States each year and that nearly
three out of avexy_tén Americans will be involved in
an alcoholerelated crash at some point in their lives.
Although drunk driving incidents have decreased in
recent years, on average, npproxim&tagf 30 Americans
die from these accidents each day.™ Sadly, one out
of every six fatalities among children aged 14+and
younger is due to an aleohol-related accident, Statis-
tics also reveal that men are responsible for fonr in five
episodes of drinking and driving and that young men
aged 21-34 are responsible for 32% of all instances of
drinking and driving. This is a 'teﬂiyng statistie, given
that this group only makes up 11% of the total U.S.
population.” While the cost in terms of human life
is high, there is a high monetary cost of drinking and
driving, Estimates reveal that drinking and driving
costs over $32 billion annually, based on the most re-
cent data.*!
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Texting while driving is extremely

Furthermore, one study estimates that nearly 23% of
all drivers aged 15-20 who are killed in fatal accidents have
blood aeohal levels above 0.08.% Of course, this group isun-
der the legal drinking age. Drunk driving and binge drink-
ing are often related. In fact, one study indicated that over
§0% of respondents who reported aleohol-impaired driving
also reported engaging in binge drinking behaviors.™

Cell Phone Use and Driving. There were more than
7 billion cellular sabscriptions worldwide as of 2015
and there are currently over 353 million wireless sub-
scriptions in the United States alone.” The effective
1.5, penetration rate is now over 100% {many consum-
ers have more than one subscription) and more than
90% of American adults have cell phones.™ With such

‘awidespread adoption, one area of concern involves the

“use of cell phones while driving. While not everyone

will agree that simply using a cell phone while driv-
ing is a consumer mishehavior, texting and driving
is certainly a dangerous issue. And, this behavior is
against the law in many states. Texting while driving is
currently the single largest form of distracted driving.

While Intexticated” is anvthing but.

Studies reveal that consumers who use cell phones
while driving are four times as likely to get into serious
accidents, and the problem is particularly serious for
teens particularly when it comes to texting, One recent
study found that only 43% of teens surveyed, aged 16-17,
had never texted while driving, which of course suggests
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that 37% havel® A 2012 study also revealed that teen
girls are twice as likely as teen boys to use cell phones
while driving.” While the problem appears to be seri-
ous among vounger drivers, the behavior actually euts
across age groups, and texting is not the only problem.
One study revealed that 43% of drivers 18-29 surfed the
internet while driving.®

As of late 2016, eighteen US. states prolibit all
drivers from nsing handheld cell phones while driving,
and while no state completely bans cell phone use,
39 states ban all use by novice drivers. Regarding
texting, as of lute 2016, Montana and Arizona
were the only states that did not have at least
some ban on texting while driving "

SEXTING

One mowing form of mishehavior is “sexting”
Sexting is taking nude photos of oneself and
sending them to another person via cell phiove.
It seems o ceonr most fﬂ‘qum}tly anong teen-
aged consumers, and the app Snapelit has been
eriticized by some as vuking sexting easy and
SeCuTe.

Multiple media reports indicate that many
teens feel like sexting isn't harmful. Parents
and sehool administrators don't feel the smne
way. Parents are concerned that the images can.
he passed from person ta person, and even
onto the internet. Sexting also raises moral,
ethical, and legal issues.™ The hehavior can
result in severe psychological and sucial prob-
Tens. The effects of sexting range from minor
psychological distress to intense emotional
tranmi ™ As of mid-2016, 20 states had report-
edly enacted legis-
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thin. Psvchological problems can cause or influence
these behaviors.

COMPULSIVE CONSUMPTION
Cumpukiru consumplion refers to repetitive. exces-
sive, and purposeful consumer behaviors that are per-
formed as a response to tension, ansiety, or obstrusive
thoughts.” The term compulsive conswmption is vften
used broudly and consists of a nimber of specific belav-
iors related to the purchase and use of consumer proil-
uets and services.™ Compulsive consimption should not
be confused with addictive consumption. Ad-
dictive consumption refers to a physi-
ological dependency on the consnmption
of a product. The word dependency is
imporiant, aned in the strictest sense, ad-
_dietions are characterized by the physi-
“cal inability to discontinue a behavior,
or a physical reliance. A person who i
addicted to a product plasically needs it
Compulsive consumption vften takes hvo
forms: compulsice buying and compulsice
shopping.

Compulsive Buying. Compulsive buy-
ing may be defined as chronic, repetitive pur-
chasing behaviors that are avespunse Lo negative
events or feelings.™ The behavior has harmdul
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effects, such as the agcumulation of debt. do-
mestic problewms, and@ feelings of frustration. Tu-
fluencers of the behavior include feelings of low
sell-estecny, 61350351’\%@::mpx;isiw tendencies.,

fantasy-seeking motivations. and materialism,™

as well as o focus on the short term.™ Research

reveals that a need for prestige also motivates
the behavior, particularly among college students.™
Awong adolescents. the belavior can be a response to
ily problems. ™ The sume negative feelings that in-
fluence compulsive buving can also result from the be-
Lavior itself. So a consmmer who buys compulsively as
a reaction to negative feelings often experiences even
more negative feelings after going on buying binges.™
I short, it can be a vicious evele,

Compulsive Shopping. Compulsive shopping refers
to repetitive shopping belaviors. The word onfouania
is sometimes nsed to describe this belavior. Compulsive
shoppers often feel prevecupied with shopping, exhibit
uncontrollable shopping tendencies, and experience
guilt from their belaviors.” The key difference bebween
compulsive shopping and buying is the baving process




