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THAT WAS A GRIM ANP DEPRESSING
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PERCAPITALISM
AND WELL-B
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ANYWAY, T HOPE YOU'LL

HANG N TH
REMEMBER, PART T1 OF THi5 BOOKG:IEI:.L
BE MUCH MORE POSITIVE!

BUT FIRST WE
NEED TO TALK
ABOUT ONE MORE
THING, WHICH TO
ME, AS A PSYCHOL-
06I5T, 15 THE
CENTRAL POINT
OF THE BOOK:
WHAT HYPERCAPI-
TALISM DOES TO
VALUES AND
PEOPLE'S WELL~
BEING.

HYPERCAPITALISM, THROUGH IT5 IDEOLOGY
AND TS ADVERTISING, OFFERS A PROMISE.
IT AS5URES US THAT UNFETTERED MARKETS
AND RELENTLESS BUYING WILL PROMOTE
THE PURSUIT OF HAPFINESS!

yOU TILL HAVE SOME INK
LEFT IN YOUR BOTTLE, LARRY?
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SCUWARTZ'S PAST WORK HAD SHOWN
THAT IT MAKES SENSE TO CONSIPER
CULTURAL OR NATIONAL VALVES,

4% WELL AS INDIVIDUAL VALUES. FOR
EXAMPLE, WITHIN ANY COUNTRY THE

INDIVIPUAL VALUES OF POWER,
HMONEY, AN STATUS MAY BE
COMBINED INTO A SINGLE
CULTURAL VALUE SCHWARTZ
¢ALLS HIERARCHY.

GRAPHING i
COUNTRIES HIERARCHY SCORES AGAINST THEIR 5

TO WHICH WE Kave
Al
PDED THE BEST-FITTING. LINE T Emprearce?, &VES THIS sy

* JAPAN
15 IMPO(#@E HIERARCHyY

HISTORICAL REASONS)




JOIN INg e
NEED Ay ALTO pnp
& A FEW TENGRs)
CALLE

Aok oy ] K
‘ ko q“ YA AN /K
Lt TH 5 1**""’\€ B A
s e,
“ W WY Sy N
LA S S
. X
P RONMENTAL

PR"CRVATION'

ELS.
O COUNTRIES' 5-5CORES AGAINST THEIR HARMONY Lcy

W PLOTS THE 2

TS GRAPH JORRELATION 15 PLAIN.

IN, TH

A6AIN,




A HYPERLAPITALI%T ECONOMY
PUTS REAL FFORT INTO
PRUMMING MATERIALISTIC
VALUES INTO IT$ CITIZENS,
STARTING IN CHILPHOOP:
CONSUMERISM HA? TO BE

TAVGHT!
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. RESEARCH SHOWS TUAT COMMER¢IAy -
H0%T O [LOREN TEND TO GROW UP INTO

| ;o,gsv ‘n“ HIGHLY. MATERIALISTIC VALUES,
i mfl- 'UZH PEOPLE “HI-MATS."
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YOU ATE

P

RSE, ADS DON'T STOP IN CHILDHOOD. THEY
| aNw QFUE",‘,{,M;”NG U5 THROUGHOUT LIFE, AND POSSIBLY
BEYOND, FOR ALL WE KNOW:

BUT FIRST, A
WORD ABOUT 8
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GET A PONY!

WHAT'LL YOU gy .
E 25
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ALL OF WHICH RAISES A QUESTION
THAT STANDS AT THE HEART OF
THI5 BOOK. WE'VE TALKED ABOUT
VALUES; WE'VE TALKED ABOUT E£€O-
NOMICS; WE'VE TALKED ABOUT THE
RELATIONSHIP BETWEEN VALUES
AND ECONOMILS. BUT ONE BIG:
QUESTION 15 STILL UNADDRESSED,
AND THAT QUESTION I15...

PASTE OR
LuIp?

NO, THAT
QUESTION 15—




*LACK OF MENTAL ILNess
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pSYCHOLOGISTS
HAVE USED THE
EXPRESSION IN
VARIOUS WAYS
OVER THE YEARS.

*EXPERIENCING PLEASUR

“HAVING A SENSE OF | SATige
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MEAN!N& AND

*HAVING A SENSE OF
PURPOSE

“LVING IN WAYS THAT bo yor
ONESELF, OTHER PEOPLE, AT
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IT SEEMS TO ME THAT ALL OF THESE ¢AN
60 TOGETHER! LIVING RESPONSIBLY,
SUSTAINABLY, AND WITH PURPOSE 15 A
SOURCE OF SATISFACTION AND PLEASURE.
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PLE, RESEARCH SHOWS
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THERE’S A SALE
o
T CAN SMELL 7
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"T CALL IT “RETAIL
i gg“ FOR NOTHING!

RUMMAGING THROUGH
STUFF GIVES ME
Focus!

NOVELTY, AND
LIKE PURPOSE.,

CHECKING
OUT 6IVES
ME SATIS-
FACTION!

IT OFFERS DISTRALTION,

BUT THE NOVELTY s00n |
WEARS OFF,

LEAVING
THE 5TORE
6IVES ME

SOMETHING

AT PEOPLE WHO RATE
LY (HI-MATS) SPEND
ECE55ITIES AND MAKE
MORE OFTEN.

A5 A GROUP, HI-MATS ARE WORSE AT MAN-
AGING MONEY AND MORE PRONE TO TAKE
ON DEBT, WHICH OF COURSE FEELS BAD.

LUZKILY,
SHOPPING
WILL FIX
THAT!




WE PO
ALL WANT
CHILDREN'S
WELL-BEING,

ON ANOTHER FRONT, I ANA-
LYZEP SOME EXISTING DATA
T0 LOOK FOR LINKS BETWEEN
A NATION'S VALUES FOR
MONEY, POWER, AND STATUS
AND THE LEVEL OF IT%

AS A MEASURE OF WELL-BEI
CHILDREN'S EMER ING, I USED A METRIC PEVELOP!
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SELL you
A BRIDGE?

: PILY BELIEVE THAT 50ME
05 BE SUBCRPINATED To. omiicks,

AND IN GENERAL, THEY ARC LIKELIER To Lig,
STEAL, AND CHEAT,

WHAT T JusT
SAID? THAT
WA% NO LIE!

NEITHER
WAS THAT!
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POOLING CREATES 4\
LARGE DATA SET, anp R
DATA SET VASTLY 1y

OUR CONFIDENCE iy
TRUTH OF ANY sysTg,S
EFFECTS THAT May :m;;"“ 5

5 ANP T VE
soN OLLEVEL Tﬂwﬂﬁf

10 TES i
;:?Epo;v NG A META 2 l.‘Y 515
THIS MEANS POOLIN NI H{PUM—
RESULTS OF MANY INP

NOW, T MUST TELL YOU THAT
ANY INPIVIPUAL STUPY HAS
SOME CHANCE OF BEING
WRONG. STATISTICAL DATA
ALWAYS HAVE A DEGREE OF
RANPOMNESS THAT CAN (REATE
THE APPEARANCE OF AN EFFECT
WHEN NONE REALLY EXISTS!

'RA r@
NPOY 57,
TisTies T .

RESULT: REGARPLESS
OF AGE, WEALTH, OR
HOMELAND, PEOPLE
WHO FAVOR MATER-
IALISTIC, STATUS-
ORIENTED VALUES,
ON AVERAGE—

ofeel lower life satisfaction;

*suffer more depression and anxiety;
*feel sad more often;

*experience less joy and pleasure;
*smoke and drink more;

*have lower self-esteem.

TIME FOR A REVOLUTI n
VALUES, €4, cappy aogp. O

Ve

UH... COUGH...
LET ME cuECK

WITH My pEOPLE
A THAT...




INTERLUDE

MY PEOPLE WANT TO
KNOW IF THERES ANY
WAY TO MAKE MONEY
FROM THIS REVOLUTION
OF VALUES THING...
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OF HOW CAPITALISM B THAT NOW HOLP? THE

WE EXPLAINED How THIS
WEALTH AND POVERTY, RE;();ZEEM Ry
ECONOMIC UNITS, CYNICALLYy e WORKeSS
MERS, AND BENDS GOvERpen PULATES S To
WHEN IT ISN'T SIMPLY usuosam:&rrs"’"m ‘
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FOR PRIORITY IN PEOPLE'S MINDS.

WE ALSO DESCRIBED THE THEORY OF VALUES,
WHICH 5AYS THAT OPPOSING VALUES COMPETE

G4 CROWD oUT INTRIN > TVPF

INTRINSIC vaL
GROWTH, Lovg, anp HELP!N&U §

EXPERIMENTS, SURVEYS, AND m
CONFIRM THE CONFLICT BETWEEN ngpLngm
OF MATERIAL GAIN AND VALUES Fochsgy o
PEACE, CMPATHY, AND SUSTAINABILITY,

—

‘L'JL;J?

WE ¢

sumsggﬁful;iz THAT THE MONEY-DRIVEN, CON-

OUR WELL-BQNRCAP'TAUST SYSTEM THREATENS
© IN MANY DIFFERENT ways.

~ \ \w




IN THE FOLLOWING
(HAPTERS, WE'LL INTRO-
PUCE YOU TO PEOPLE
WORKING IN MANY
PIFFERENT WAYS TO
CHALLENGE THE VALUES,
BELIEF5, AND BEHAVIORS
OF HYPERCAPITALISM.

| SOME OF THESE CFFORTS CONCENTRATE

| ON (REATING ALTERNATIVES: INDIVIPUAL

| Mo coLLEcTIvE acTIONS TAT SUPPORT
NTRINSIC VALUES, WELL-BEING, 5OCIAL

| EQUALITY, AND ELOLOGICAL SUSTAINABILITY.

OTHERS INVOLVE ALTS OF CONFRONTATION,
CHALLENGE, AND EXPOSURE, WHETHER
THROUGH TRAPITIONAL POLITICAL MEANS OR
MORE INNOVATIVE 4TRATESIES
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