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Thinkers

As a consumer group, Thinkers have
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h resources and an Ideals motivation.

Members of this group ty)

ally:

Have "ought” and "should” benchmarks for
social conduct,

Have a tendency toward analysis paralysis
Plan, research, and consider before they act

Enjoy a historical perspective
Are financially established

Are not influenced by what's hot
Use technology in functional ways
Prefer traditional intellectual pursuits
Buy proven products.




