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18. Which of the following is the most distinguishing characteristic of brand communities?

O A. They're relatively spontaneous.

O B. They exist online only.

O C. They represent consumer-to-consumer links.
O D. They're explicitly commercial.
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8. Asian-American consumers constitute approximately percent of the US population.

O A5
O B.12
O c.16
O D.10
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6. Markis so disciplined, he works out at the health club every morning just before leaving for work. In this case, Mark is displaying a/an role.

O A.normative
O B. ascribed
O C. enacted
O D. prescribed
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13. The type of decision making tends to predominate in the information-search stage of the decision-making process.

O A husband-dominant
O B. syncretic

O C. autonomic

O D. wife-dominant
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20. The relative position an individual occupies along a specific group's social continuum is known as that person's

O A status.
O B. values.
O €. norms.
O D. role.




image.png
1. When Rob bought a new car, he failed to purchase the state-mandated auto insurance for financial reasons. When he told his closest friend, Matt, about the situation,
Matt strongly advised Rob of the dire consequences of failing to acquire the needed coverage. Matt's action, in this case, is a type of power.

O A. referent
O B. coercive
O C. expert

O D. legitimate
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19. Shared guidelines to accepted and expected behavior are called

O A.norms.
O B.roles.
O C. values.
O D. goals.




image2.png
2. When Harley-Davidson created a nationwide consumer affiliation "family" program, the company, in effect, was attempting to opinion leadership.

O A.reward
O B.create
O C. stimulate
O D. simulate
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11. "Teaser campaigns," which involve promotions that drop bits of information and withhold the particulars, are designed to

O A stimulate opinion leadership.
O B. simulate opinion leadership.
O C. elude the competition.
O D. create opinion leaders.
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17. Cases where strategic alliances exist between firms, such as credit card companies and airlines or airlines, car rentals, and hotels, demonstrate marketers' strategies
to overcome barriers of consumers.

O A tradition
O B.image
O C.usage
O D.value
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15. Chris is seeking reassurance that his decision to purchase a hybrid car was wise. Chris is in the stage of the adoption process.

O A knowledge
O B. decision

O C. confirmation
O D. persuasion
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7. According to Hofstede, the degree to which less powerful members of a society accept the fact that power isn't distributed equally among all members of the society is
known as

O A hierarchy of needs.

O B. power distance.

O C. subjective power.

O D. hierarchy of power.
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10. The extent to which different indicators of an individual's social stature tend to coincide with one another is known as status

O A consistency.
O B. generalization.
O C. crystallization.
O D. objectivity.
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9. Which of the following statements about the socioeconomic strata system is true?

O A Itidentifies purchasing pattems by social class.

O B. It identifies income levels of different social classes.

O C. It measures foreign consumers' income and purchasing power.
O D. It's areputational approach for measuring social class.
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3. When a company employs "hidden camera" or "slice-of-life" commercials, the company is attempting to opinion leadership.

O A. create
O B.reward
O C. stimulate
O D. simulate
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4. Aproducer of pet foods uses power when a well-known veterinarian appears in its commercials and recommends the brand.

O A reward
O B. expert
O C. legitimate
O D. referent
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14. In most Asian countries, individuals belong to groups that look after each other in exchange for loyalty. This cultural tendency has been labeled by Hofstede as

O A. uncertainty avoidance.
O B.individualism.

O C. collectivism.

O D. power distance.
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5. Promotions targeting the often employ group conformity appeals as a motivation to adopt a product.

O A late majority
O B. early adopters
O C. early majority
O D. laggards
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16. Allen's dream was fulfilled when he was accepted into a military academy. He enthusiastically abides by all the academy's tough rules because he feels that doing so is
paramount to a satisfactory self-defining relationship with the academy. Allen's behavior is best described as

O A identification.
O B. conformity.
O C. internalization.
O D. compliance.
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12. The term social stratification refers to

O A an educated guess made by demographers regarding the size of the middle class.
O B. social workers' estimates of the number of homeless in a society.

O C. an assumption made by the Census Bureau regarding wealth of the upper class.
O D. aformal system of classifying members of a population based on economic and social inequalities.




