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Industry and competitor analysis

Criteria

Understanding/Focus

30 to >24.0 Pts
Excellent (“A” range)

The report
demonstrates an
advanced level of
knowledge and
understanding of the
industry and
competitors. The report
has a clear and focused
position that guides the
work as a whole.

Ratings

24 to >19.5 Pts
Acceptable (“B”
range)

The report
demonstrates a
good level of
knowledge and
understanding of
the industry and
competitors. The
report has a fairly
well-focused
position throughout.

19.5 to >15.0 Pts
Needs
Improvement (“C”
range)

The report
demonstrates
some knowledge
and understanding
of the industry and
competitors. The
report has an
identifiable
purpose but its
focus drifts.

Pts

15 to >0 Pts
Unacceptable
(“D” range)
The report
does not
demonstrate
knowledge and
understanding 30 pts
of the industry

and

competitors.

The report is

poorly

focussed.
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Analysis

30 to >24.0 Pts
Excellent (“A” range)

The analysis is fully
developed, well-
structured and
organised logically
and effectively. The
report exhibits a high
level of quality in its
ideas, reasons, and
conclusions.

24 to >19.5 Pts
Acceptable (“B”
range)

The analysis is
developed,
structured and
organised logically
and effectively. The
report displays a
good level of quality
in its ideas, reasons,
and conclusions.

19.5 to >15.0 Pts
Needs Improvement
(“C” range)

The analysis is
partially developed,
and not structured or
organised logically
and effectively. The
report displays an
adequate level of
ideas, reasons, and
conclusions.

15 to >0 Pts
Unacceptable
(“D” range)
The analysis is
not developed,
and not
structured or
organised. The
report displays
a poor level of
ideas, reasons,
and
conclusions.

30 pts
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Appendix: Evidence

30 to >24.0 Pts
Excellent (“A”
range)

The report uses
appropriate,
credible,
relevant and
convincing
evidence
logically. Key
concepts and
frameworks are
used rigorously.
Sources are
synthesised and
their
significance is
clear.

24 to >19.5 Pts
Acceptable (“B”
range)

The report
mostly uses
credible,
relevant and
convincing
sources
logically. Key
concepts and
frameworks are
used. Sources
are sometimes
synthesised and
their
significance is
clear.

19.5 to >15.0 Pts
Needs
Improvement (“C”
range)

The report uses
mostly uses credible
sources but some
may not be
appropriate or
convincing or used
logically. Key
concepts and
frameworks are
partially used.
Sources could be
better synthesised
and more clearly
linked.

15 to >0 Pts
Unacceptable (“D” range)

The report has insufficient
evidence to support its
ideas or offers evidence
from inappropriate
sources or evidence is not
used logically. Key
concepts and frameworks
are not used. Sources may
be not be synthesised
correctly or logically and
their relevance may not
be clear.

30 pts
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Style/Voice/Audience
awareness

10 to >8.0 Pts
Excellent (“A”
range)

The tone and style
are well suited to a
business audience.
The report has no
rhetorical
questions or

slang/colloquialism.

8 to >6.5 Pts
Acceptable (“B”
range)

The tone and style
are generally
acceptable for a
business audience.
The report has no
rhetorical
questions or

slang/colloquialism.

6.5 to >5.0 Pts
Needs
Improvement (“C”
range)

The tone and style
are inconsistent
and simplistic. The
report may use
rhetorical
questions and/or

slang/colloquialism.

5to >0 Pts
Unacceptable (“D”
range)

The tone and style
are frequently or
consistently
inappropriate for a
business audience.
The report uses
rhetorical questions
and/or
slang/colloquialism.

10 pts

Total points: 100




