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Shopping Campaign Performance
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Email Campaign

The numbers tell the story. How many recipients were pulled in by your subject line to open the email? Of those, how many
clicked your link? And how many of those went on to purchase a camera? You may have heard someone say “Sales is a
numbers game.” This data should give you a good indication of what that means. The larger your mailing list, the better are
your odds of making sales. (Remember, though, you can also make more sales by getting a better open rate or conversion
rate.) At the bottom you'll see how much revenue was generated by the email campaign, the total profit or loss from the
campaign, and the company’s return on investment.

That concludes this portion of the Stukent Mimic Simulation

Do you now feel more capable of launching an internet marketing campaign? Your work here helps pave the way for
your “real world” digital marketing experience.

Congratulations! We look forward to seeing you in the next round!
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Impact

Your "impact" is a high-level measurement of how well your online marketing campaign performed. Impact takes account of
revenue, expenses, and profit or loss for your ad and email campaigns.
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Search Campaign

Get the stats on your ad campaign here. Find out how many impressions your ads generated, whether your CTR prediction
was accurate, and how your ads performed in conversions, sales, and profits. You can view results by ad group for a closer
look at how the components of your campaign faired.

Conversions

231

Impressions

166,894

Profit
$32,054.86

Conversion Rate = Sales Revenue =

4.63% $408,116.85





image5.png
Clicks

250

200

150

100

50

Ad Group Performance
Ad-Group Clicks

1 2 3 5 6 7
Sony A99 M Panasonic
[ GoPro Hero 7 Go Pro

] Type 3

10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

9
[l Low Level Cameras [l Canon Rebel T7i Canon 5D [l Type 1
M High Level Cameras Type 2 Canon Camera [l Panasonic Lumix




image6.png
Sony A99

Panasonic

Low Level

Cameras

Canon
Rebel T7i

Canon 5D

Type 1

GoPro
Hero 7

Go Pro

High Level

Cameras

Search

Search

Shopping

Search

Search

Shopping

Search

Search

Shopping

$1.50

$1.00

$1.50

$1.50

$1.50

$1.50

$1.50

$0.99

$1.50

1,017

320

1,506

114

1227

34,074

10,904

50,055

6,318

41,631

2.98%

0%

0%

2.93%

3.01%

1.8%

2.95%

0%

0%

$0.47

$0.00

$0.00

$0.77

$0.57

$1.35

$0.66

$0.00

$0.00

$474.80

$0.00

$0.00

$247.44

$853.32

$154.12

$808.04

$0.00

$0.00

1.6

0.0

0.0

1.8

1.5

25

1.4

0.0

0.0

$13.57

$0.00

$0.00

$16.50

$13.54

$22.02

$12.06

$0.00

$0.00

3.44%

0%

0%

4.69%

4.18%

6.14%

5.46%

0%

0%

35

15

63

67




