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Procter & Gamblfe is also a very profitable consumer products firm. For years it
has recorded steady increases in revenues, profits, and stock prices. Revenues in 1995
were $12.17 per share; in 2008—despite the start of a very severe recession—they had
grown to $27.53 per share. Annual profits in 1995 were $0.93 per share; in 2008 they
had grown—again despite the severe recession—to $3.64 per share. Stock prices at the
end of 1995 were at $19.95 per share; at the end of 2008 they were at $60.40 per share.
No one could say that this did not constitute excellent financial performance. Procter
& Gamble, however, does not focus on creating profits for shareholders; instead they
concentrate on establishing relationships with stakeholders. : :
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