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These return trips typically resulted in more pop salé

Shoppe became a ritual. N '
. . d the original factory continued to
‘ce outlets 10 Ontario, an Y .
By 1972, the Pop Shoppe had 14 fmgf: ‘:ﬁeir operation 10 Venture?ek lr;jter;aho;ﬁl Ltd. (Ver\turetek),?d
in London. The original P i s Kl 1H infusion of capital, the Pop fopp? begaq sttng o
Toronto-based venture capital firm. these depots also served as manu acturing facilities, b
974, the brand expandefi into the United States, g
oft drink classification in Can‘adz,

more franchised depots across L

which the pop was both bottled and distributed. In 19 e every §
ranked one, tWO it

d Hires Root Beer. It was even starung to close the 22D or,

s (see Exhibit 2) and its television

1976, the Pop Shoppe wasO B ash 4n
surpassing brands such as Orange ) « » pottle
commercials starring National Hockey !
e chain were in decline as grocery stores began offering private-labe]
discount Soda and th da brandS begal’l to Offer Wlder dlStl’lbutlon and c‘heaper pr-‘ces'
Consumers preferred the convenience of the grocery store OVer the hassle hof returning. recyclable
containers to a stand-alone Pop Shoppe. Losses soon reached $3.8 million. Alt ough.reducmg the US,
d a significant amount of money, by 1981, the company decided to abandon itg
cus on Canadian operations. Unfortunately, th.ese moves were not enough. On
ek went into receivership, destroying the entire franchise chain?

By late 1979, sales for the Pop Shopp
e traditional sO

entire U.S. operat
November 19, 1982, Venturet

THE POP SHOPPE IS REBORN

the Pop Shoppe remained in th

e minds of many consumers and memorabilia collectors.
d the brand could still find remnants of th

e Pop Shoppe on eBay, at flea markets and

Jar websites such as eBay and Kijiji commonly listed for sale original

lled with soda), plastic cases, bottle openers and other compatible
4 in the market, it was still fondly remembered by many consumers.

Despite its demise,

Those who remembere
at garage sales. For example, popu
Pop Shoppe bottles (some still fi
products. Although the brand had die

s opportunity. While talking
ome of their favorite brands

In 2002, an entrepreneur named Brian Alger stumbled across his next busines
brand that Alger knew well

with friends one evening, the group began wondering what had happened to s
and businesses from their childhood. The Pop Shoppe name came up. It was a

from his own childhood in the 1970s:
ness to all the events in my life. It was there at my softball games,

It was in the background, but it was there, and it shared

Pop Shoppes bore wit
I, good, familiar brand to us.?

my birthday parties, at Christmas.
all of these things. It just meant a rea

He remembered it as a Friday night ritual:

It was one of those things we did as kids. We went out wi i
s one e thiny . ut with my parents; it was a real
bonding kind of thing. It’s rare to find a brand that embeds itself in your life like that, and

gives you those kinds of thoughts and feelings when you see the brand.
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