Strategic Business Units

The Walt Disney Company is a diversified worldwide entertainment company with operations in four strategic business units (SBUs): Media
Networks, Parks and Resorts, Studio Entertainment, Consumer Products & Interactive ( Exhibit 4). (3 Exhibit 5 shows the revenue share
of each segment in 2018. Recently, the company combined former Consumer Products and Interactive into a single segment. Across all its
four strategic business units, the company engages in a variety of corporate strategy arrangements including full ownership, joint ventures,

alliances, and long-term contracts, The following is a brief description of each SBU,

EXHIBIT 4: Disney's Business Segments

The Walt Disney

Company

-----------------------------------------------------------------------------------------------------------------

Media Networks Parks & Resorts

Disray ABC Tebevision Greup Disneylard

ABC Entertainment Group Yk Disaey Werld

ABC News Tokyo Disaey Resort
ABC Owned Telewision Stations Disneyland Paris

ABC Family Horg Koag Disneyland
Disney Chammels Weeldwide Shanghai Disaey Resort
Hyperion Disney Cruse Line
Twentieth Ceatery Fea Film and TV Adani Disney Resort
Studies

Source: Depiction of publicly available information,

Studio

Entertainment

Walt Disney Studios
Metion Pctures

Marvel Studios

Lucas Film

Toschstone

Disney Neture

Walt Disney Asimation Stedios
Pixar

Disney Masic Growp

Disney Theatrical Group

Consumer Products &

Interactive Media

Dvsnay Consumer Produsts
Dvsney Publishing Warldwide
Dvsney Store

Disnay Interactive Meda
Disney Interactive Games
Disnay «

ESPN +

Helu

lq_‘



