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1. Choose a branded product. Describe the three levels of that product and define all the
elements for each level in the table below. (60 marks)

Product

3.
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2. Provide real examples of a convenience product and a shopping consumer product
you or your parents have purchased recently and describe the following marketing
considerations for each of them. (40 marks)

Marketing
considerations

Convenience product

Shopping product

Customer
buying
behavior

Price

Distribution

Promotion





