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Exhibit Turning a mission into an agenda
Charting Critical- ;s
a project success '
pro} factors ‘F
Business §
processes .;?) I
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: success
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P10 Develop new praducts . F /| 6 B .
P11 Monitor customer complaints  #:56 : 3. |B-
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P13 Define future skill needs 3. |C
P14 Select and certify vendors . .* : 5 |C
P15 Promote the company 3 il !
P16, Support instalted products : 3. (B
P17 Monitor customer or prospects B e ", : a8 | E
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P18 Announce new products ety 3 c :
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