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3 : Principles of Marketing
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Ass:

essment : Individual Assignment
Date / Due Date : 15" May 2019
Weighting : 20% (100 marks)
Note : Submission of Soft and Hard copy of your assignment is compulsory

The purpose of the assessment for this module is to test whether, and to what extent, students have reached the learning
outcomes for the module. The assessment for this is by means of an individual assignment which accounts for 20 % of
the total grade for the module. The individual assignment aims to assist students with an understanding of Principles of

Marketing concepts / theories learnt from lectures and class tutorials.

Instructions to Individual Written Assignment:
Late submission/resubmission is NOT allowed. Loss of data due to a computer crash is NOT a valid reason for

15
late submission.

2. Students are required to write a report of 2,000 words, +/- 10%. The word count does NOT include diagram(s),
table(s), appendices and reference list. Prior to your group assignment submission, do ensure that you produce a

report with correct format. (see no. 3 and no. 4)

Sk Please type in 1 % line spacing using Times New Roman 12 point for your group assignment. All pages of your
assignment must be numbered appropriately and justified. Title the headings and/or sub-headings (if

applicable). Do provide relevant diagram(s) and table(s) to support your assignments and do number and title
the diagram(s) and table(s) accordingly. :
Please use the ‘Spelling and Grammar’ function in Microsoft Word to ensure there is no spelling or grammar

error. Your sentences should be easy to read and understand.

Students SHOULD apply Marketing theories or concepts learnt from lectures and class tutorials and do further

reading from basic textbooks, references and or even Internet reading.

6. Students must use in-text citations and an end-text reference list based on Harvard style of referencing
format. Please note that some marks may be deducted for incorrect referencing. Sources from the Google

and Wikipedia are excluded. (Your lecturer would brief you on the referencing). Please also visit the following
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Academic Misconduct Rule:

3 case en
. }?\l;a;cﬁg() PI(I)IT cut and paste from Internet. :
2 l S 0 » » - . 1 : a
s - cheating, plagiarism or collusion are regarded seriously and could result 1 P
Procedures and Penalties on Late Assignment: er 1
t must apply to the lecturer in charge

I stude is
A.Tmugcnt who \\_thes to defer the submission of an assignmen
extension of the time within which to submit the assignment.

Where an extension is sought for the submission of an assignment the applicant must:

3. I  be in writing and preferably before the due date; and
2.2 set out the grounds on which deferral is sought.

!\J

Title: Marketing Environment
ffect firms

Using an organisation of your choice write a report that explains how marketing environment affect or could a

in building and maintaining relationship with customers.
pecific impact on the marketing

hat have a direct and s -
> ability to serve its

(i)  Micro-environmental forces comprise internal factors t
operations of a company. Explain micro-environmental factors that could affect the company

customers.
marketing activities and explain

(i) Explain the five (5) macro-environment forces that would affect the success of its
how marketers should respond to each of the macro-environment forces.

Assignment Criteria:
You will be assessed on the following:

es and data;
informed and convincing analysis to your chosen topic;

d in the written assignment

Your ability to find and use relevant referenc
The extent to which you use and apply logical,
The structure and effectiveness or arguments use

Formatting and Harvard Referencing System.
If applicable, provide relevant diagram(s), feature(s) and / or table(s).
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all incur a penalty of loss of marks.

3 Assignments submitted after the normal or extended date without approval sh

Title: Marketing Environment
Using an organisation of your choice write a report that explains how marketing environment affect or could affect firms
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customers.

acro-environment forces that would affect the success of its marketing activities and explain
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Assignment Criteria:

You will be assessed on the following:

Your ability to find and use relevant references and data;

The extent to which you use and apply logical, informed and convincing analysis to
The structure and effectiveness or arguments used in the written assignment

Formatting and Harvard Referencing System.
If applicable, provide relevant diagram(s), feature(s) and / or table(s).

your chosen topic;

Vs e

DMSD11807A Principles of Marketing Individual Assignment Page2of 9





image4.jpeg
[ Introduction: ch})}aﬁnd of th,
: + B ¢ chosen i
signment brief e

|

0 Content: Critical revi i i i

:\ taken A mre\fne\}:/ of their market}ng environment and identify those factors which have to be
| account of when planning their future marketing activities

|
| Suggest ways in whi i i
| g Ve ch these factors can potentially impact upon their marketing activities

[(Coro
| Conclusion and Recommendations; A coherent and well-argued set of recommendations ‘ 25

oo -
| Written presentation and coherence: The flow of writing (well written), proof reading with no \ 15

| grammatical errors,

Guidance:
You will be assessed on the evidence that you have:

1 Located sufficient information about your chosen organisation
2 Applied marketing concepts and models to good effect

3

Demonstrated effective analysis

Assessment Criteria

THRESHOLD (Pass) lopi stomer
A student should demonstrate knowledge and understanding of the key aspects of developing cu

relationships and delivering customer value

GOOD (Merit) : 1 7 R
A student should demonstrate a wide knowledge and understanding of the areas involved in deve opmagl
customer relationships and delivering customer value, a capacity to relate to and analyze the contextu

situation chosen and in addition to develop their own informed perspectives

EXCELLENT (Distinction) . i
A student should demonstrate a comprehensive and in-depth knowledge and understanding across the
broad areas involved in developing customer relationships and delivering customer value.

END OF ASSIGNMENT
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