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10. Regarding the innovation of the self-driving car, what is predicted by the year 2020?

O A. There will be 50 million self-driven vehicles on the road within the United States.

O B. Almost 10 percent of vehicle owners will replace their cars with access to an on-demand car fleet.
O C. Almost 70 percent of American households will acquire semi-autonomous vehicles.

O D. Almost 30 percent of American households will own a fully-autonomous vehicle.
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17. The new marketing view that's known as the customer life cycle refers to

O A categories of products purchased by consumers as they pass through different life stages.
O B. the stages consumers pass through during their lifetime.

O C. making a product that will last beyond the life expectancy of the buyer.
O D. the creation and delivery of lifetime value to consumers during every interaction with the firm.
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8. occurs when resources of any variety are transferred between the parties to a transaction.

O A. Puffery

® B. Exchange
O C. Marketing
O D. Commerce
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11. Which of the following statements about the Gl Bill, implemented in the United States after World War II, is true?

O A It contained a provision for eventually providing free college education to all.
O B. It addressed refinancing outstanding student loans and capping interest payments.
O C. It gave and still provides a free education to millions of veterans.

O D. It sought to balance the increase in college tuition with the rise in workers' wages.
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15. A manufacturer of dog food targets pet owners who are loyal to specific brands of pet foods. This practice uses segmentation.

O A behavioral

O B. psychographic
O C. demographic
O D. geographic
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explore artifacts and behavior patterns from the past and conduct comparative studies that cross cultural boundat

® A. Psychologists
O B. Sociologists

O C. Anthropologists
O D. Economists
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18. Aresort employs

when it shifts the firm's target market from singles to families.

O A. multisegmentation
O B.repositioning

O C. undifferentiation
O D. customization
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13. An emerging fear of nuclear power is impacting consumer behavior. Concerning the status of Iran's nuclear power stand, negotiations took place in 2015 between the
United States and a coalition of countries. This coalition consisted of which of the following nations?

O A. China, the UK., Germany, and Russia
O B. Germany, France, Russia, and Israel

@ C. China, the UK., France, and Germany
O D. Russia, France, the U.K., and Germany
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12. What three customer attributes are AlO inventories designed to reveal?

® A Activities, interests, and opinions
O B. Aspiration, inspiration, and orientation
O C. Age, involvement, and oversaturation
O D. Access, intuition, and ownership
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14. How do semi- and fully-autonomous self-driving cars differ?

O A Fully-autonomous vehicles are less energy efficient than semi-autonomous ones.

O B. Semi-autonomous vehicles emit fewer pollutants into the atmosphere than fully-autonomous ones.
O C. Semi-autonomous vehicles require no intervention from a human driver.

O D. Fully-autonomous vehicles can manage the full range of on-road scenarios.
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1. Adistributor of fresh farm products who targets the total marketplace employs a/an targeting strategy.

O A. concentration
O B. customization
O C. undifferentiated
O D. multisegment
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20. What did the first m-commerce transactions entail?

O A Starbucks sending out promotional messages to consumers passing a Starbucks cafe

O B. Microsoft launching the Windows operating system for personal computers

O C. Automakers using mobile phones to notify drivers of vehicle recalls

® D. Mobile phones enabling Coca-Cola vending machines to accept payment via text messages
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3. Manufacturers of dresses are implementing sizing when they change garments labeled size 12 to size 10.

O A obesity
® B.vanity
O C. quantity
O D. quality
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19. Which of the following targeting strategies entails serving two or more segments and developing marketing mixes to suit the needs of each?

O A Multisegment

O B. Mass customization
O C. Concentration

O D. Undifferentiated
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5. The topic of consumer behavior is a fairly young discipline that was first specifically addressed in textbooks in the

@ A. 1950s.
O B.1970s.
O C. 1980s.
O D. 1960s.
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6. Which of the following concepts pertains to the discipline of psychology?

O A.Values
O B.Norms
@ C. Motivation
O D. Culture
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4. What s the goal of customer touchpoint management (CTM)?

® A. To enrich customers’ experiences with the company during all of their interactions with the firm
O B. To get managers of the firm personally involved with customers as they shop

O C. To complete the transaction as quickly and efficiently as possible

O D. To create a frequency reward program based on accumulated points that can be redeemed later
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9. Abookstore chain is using demographic segmentation if it defines its target market based on

O A benefits sought.
O B. usage rate.

® C. income.

O D. store loyalty.
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2. Due to its influence on the way a home operates, a family's decision to purchase a dog would most likely be a/an decision.

O A low-involvement
O B. zero-involvement
O C. high-involvement
O D. unnecessary
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16. Businesses aren't the only ones to use social media in ways that influence consumers. Politicians now use social media technologies to reach various publics. Which of
the following statements about this direct access is most likely to be questionable?

® A. The message is delivered unfiltered, unchecked, and uncensored.

O B. The message reduces advertising revenue to the traditional print and broadcast media.
O C. The message surpasses the reach of traditional print and broadcast media.

O D. The message is able to reach everyone anywhere and at any time.




