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Feedback for Stage 1 Assignment

Submission Feedback

ing system would help achieve.

Strategic Objectives Three objectives derived from Strategic Goals in Case Study with explanation of how new

Generally. 0-5 points per objective.: Objectives should be quantifiable and measurable.
Decision-Making Types of decisions supported by the system for each of the three levels of the organization. Generally, 0-5 points per decision

example.: This chart is to indicate the data that can be derived from the system.
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Introduction
Describes the
organization and
provides an
introduction to the
overall Report

Strategy How the
system wil support
the organization's
strategy as derived
from the case study

Far Above Standards

10 points

9-10 Points

The introducion s very

ffecive; s dea, logcal,
derived rom the Case

‘Studys and demnstrates
Soshisscated ave o
rting.

Above Standards

85 points

8.5 Points

The ntroduction s
cear logial and
derived rom the Case
sady.

20points

1820 Points

The explanaton s lear,
logical and fully supported
using 3 sophisticated level
SFurting

17 poiets

16-17 points

The explanaton s lea,
ogical and supportad.

Mests Standards

75 points

7.5 paints

The ntroduction s
adequate, and s
derived rom the Case
sudy

15 points

14-15 Points

The explanaton's
provided and
supported.

Below Standards

65 points

6.5 points

The ntroduction s ot
dear, logial and/or
derived rom the Case

sady.

13 points

1213 Points

The explanation s not
dear, logial and/or
supported

Well Below Standards

Opoints

0-5 Paints

Consent missing or
‘exremaly incomplece, did
et reesthe sssgnment
nsrucions, o e
or no riinaly,
demonsiraced e sfor:
andfor s o orginal
e —

10/10

Opoints

0-11 Points

Consent missing or
‘exremaly incomplece, did
et reesthe sssgnment
nsrucions, o e
or no riinaly,
demonsiraced e sfor:
andfor s o orginal
e —

17/20
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Competitive
Advantage
Explanation of how
the system and its
data can be used for
competitive
advantage

Strategic Objectives
Three objectives,
derived from
Strategic Goals in
Case Study with
explanation of how
new hiring system
would help achieve.
Generally. 0-5 points
per objective.

15 points

13-15 Points

Clear completa, logcal,
deived rom the Case
Study, and demonstrates
Soshsmcated anshis nd
rting.

15 points

13-15 Points

Objectives are dear,
messuratle snd tme-bound
and e strongly and fully
oxplained using 2
sophisticated leve of
rting.

1275 paints 11 points
1275 points 10-11 Points
Complers and accurate; | Explanaton s provided
derived rom the sz and el o the Caze

study, demonstrates. Sudy, may lack
anlysis and offecve specifics and/or dear
witing. ogc.
v
1275 paints 11 points
1275 points 1011 points

Objecves a cear Objecives are
messuratle znd tme- somenhat clear,
bound, and sre cleary | messursble and time-
oxplained. bound, and are

oxplained.

9 points

9 points

Explanation s not clear
ogcaland/or
supported.

9 points

9 points

Objecives are nox
dear, measurable
andfortime-bound,
andjor are no
oxplained.

Opoints

0-8 Paints

Consent missing or
‘exremaly incomplece, did
et reesthe sssgnment
nsrucions, o e
or no riinaly,
demonsiraced e sfor:
andfor s o orginal
e —

Opoints

0-8 Paints

Consent missing or
‘exremaly incomplece, did
et reesthe sssgnment
nsrucions, o e
or no riinaly,
demonsiraced e sfor:
andfor s o orginal
e —

1275/15

11/15




image4.PNG
Feedback

Objectives should be quantifiable and measurable.

Decision-Making
Types of decisions
supported by the
system for each of
the three levels of
the organization.
Generally, -5 points
per decision
example.

15 points

13-15 Points

Leaniied corracy 2né
flly,ceary and logically
oxpained; are derived from
the Caze Sty 3nd
demonstrace sophistcated
analysis and wricng.

1275 paints

1275 points

Leansiied corracy 2né
early and logcally
oxpained; are derived
From the Caze Stucy:
[ p—
anlysis and effectve
rting.

11 points

1011 points

Leaniied corracty 2né
xplained and are
derived rom the Case
sudy.

Notal provided:
andor are nex correct
andjor ot derved
From the Caze Stucy.

Opoints

0-8 Paints

Consent missing or
‘exremaly incomplece, did
et reesthe sssgnment
nsrucions, o e
or no riinaly,
demonsiraced e sfor:
andfor s o orginal
e —

11/15
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“This chart i to indicate the data that can be derived from the system.

Research Two or
Source from within
the IFSM 300 course
content and one
‘extemal (other than
the course materials)

Format Uses outline
format provided;
includes Title Page
and Reference Page.

10 points

9-10 Points

Requird rasources are
incorporated and used
ffecvely. Sources used
re elevant and ey snd.
contribute serongly o the
anlysis. Refarences are
appropracsly incorporated
and cied using APA syle

v

15 points

13-15 Points

Wellorgarzed and sasy @
read. Very feu or o emors
i sencance srucure,
rammar,and speling;
ouble-spaced, urien in
i person 2nd presantad
ina professiona format.

v

85 points

8.5 Points

52 st sources re
incorporated and are
relevans nd somahst

supportthe analysis.
Refarances 3

appropratsly
incorporated and cted
ing Ao s

1275 paints

1275 points

Efacive organization;
s fevarrors
rammar, and speling:
double-spaced, urittan
i hird person and
presentedina
professional form.

75 points

7.5 paints

Only one resource s
used and properly
incorporated and/or
reference(s) lack
corect A sl

11 points

10-11 Points

‘Some orgarization;
may have some arors
sramemar nd paling.
Report s double
spaced and wricenin
third person

65 points

6.5 points

2 source may be used,
butis ot properly
incorporated or used,
andfor s ne fcive
or appropriace; and/or
doss nt follow 404
stlefor refrences and

9 points

9 points

Mot el orgarized,
andfor cosains several
grammar and/or
spaling errors; andlor
-
e ———
person.

Opoints

0-5 Paints

o course conenc o
xtarmalresearen
incorporated;or efarence
e = ot e within
the e

10/10

Opoints

0-8 Paints

Exremely poory writen,
has many grammar
‘andorspeling arors, or
doss ne convey the.
nformation,




