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COMPETENCY 2
Evaluate the effectiveness of marketing strategies and methods.

CRITERION
Evalusta the effsctivensss of marksting strategias.

Your result: Proficient

Non-Performance Basic

Distinguished
Does not describe the Describes but does not cveluste [NV NETSRINNS, SSVANSNIN I cluctes the cffectivenss of
effectivencss of merksting the effectiveness of marketing LSSt . marketing strategies and
strstegies. strategies. summerizes relevant changes in

strategy using appropriste
rationale.

Faculty Comments:

There were interesting comments in this section elthough a clesrer positioning statement would have been useful,
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COMPETENCY 4
Analyze the role of technology and social media in effective marketing strategies.

CRITERION
Anslyzs the sxpacted sffactivansss of the marksting plan.

Your result: Proficient

Non-Performance Basic Distinguished

Does not describe the expected  Deseribes but does not anslyze. Evalustes the expected
effectivencss of the marketing  the expected effectiveness of  [RCIEEIVENNMSSUNPININTRIN < ficctivencss of the marketing
plan. the merketing plan. plan. plan and summerizes
recommendations for each
strategy using supporting
references to substantiste
expected results.

Faculty Comments:

More comments concerning the expected effectiveness of the various sspects of the plan would have been useful.

In the second submission some comments were sdded slthough more comments relsted to positioning, differentistion and segmentation would
heve been more thorough.





