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COMPETENCY 2
Evaluate the effectiveness of marketing strategies and methods.

CRITERION

Evaluate the effectiveness of marketing strategies (product objectives and positioning).

Your result: Basic

Nonarfomance (BN Proficent Distinguished

Does not describe the Evaluates the effectiveness of Evaluates the effectiveness of

effectiveness of marketing marketing strategies. marketing strategies and
strategies. summarizes relevant changes in
strategy using appropriate

rationale.

Faculty Comments:
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COMPETENCY 3
Use data to support evidence-based marketing decisions.

CRITERION
Evaluate the marketing mix (pricing, packaging, promotion, and p@fm a product.

Your result: Basic

Non-Performance Proficient Distinguished

Does not describe the marketing Evaluates the marketing mix for  Evaluates the marketing mix for

mix for a product. a product. a product and analyzes key
change:

1the§r§ﬂing mix.

Faculty Comments:





