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What are these restaurants serving an
how much does it cost?

Once again, the differences between these two brands are clear. Capital G
has a small menu, the thought being that they only serve a few items but the
are very good. There are also no prices listed showing that ifyou are comin
this restaurant, you should not be concerned about the price... their target
audience is either not on a tight budget or s celebrating a special occasion
There is also no kids menu which suggests that you should leave your kids
home. Let's take a closer look at the menu for Texas Road House, there isa
variety of food from sandwiches to steaks. There are meal specials and a kic
menu...definitely something for everyone. The prices range from $8 to 22
proving that they are targeting a much larger audience.
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Location

Now let’s dig alittle deeper into these websites to gather more
information and see f this brand carries throughout. Where are these
restaurants located?

Continuing with the sophisticated brand of Capital Grille, please note
that there are only a few locations in each state, and they are all
located near thriving metropolitan areas. They are not trying to flood
the market with their service. The Texas Road House map, on the
contrary, is so crowded with the locator pins that itis difficult to see:
‘exactly where they are. This i also consistent with the brand. Texas
Roadhouse is inexpensive and readily available to al levels of
consumers. They are in the cities, in the suburbs, in the wealthier areas
s well as in the working class areas. This restaurantis meant to appeal
to everyone!
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Choosing a Brand

According to Lisa Chapman at managementhelp. org, “Your
company s only as powerful as your BRAND. A company’s
brand, like an individual's personality, is unique - and should
clearly convey the culture of your organization” (Chapman,
2015).

Strategizing about who your company is

Aligning your brand with the your company's core values
Creating an image and advertising that s distinctive
Integrating all media into an efiective and memorable
brand message

These are the basics of branding a business. Most successful
brands have a consistent voice - in the media, on the web, and
in person.” (Chapman, 2015)

When you look at any successful business, it may appear as if the
name, coloring, label, location, etc. just popped into
somebody’s head one day. While this may be true in some
cases, many times a significant amount of research, thought and
planning have gone into the smallest detail. Let's examine the
examples mentioned above, Capital Grille and Texas
Roadhouse, in greater detail to see how deep their branding
goes.
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