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delivers:

“Target marketing for hard-to-fill
positions

Qualified & pre-confirmed can

“Intelligent candidate ranking tools:
“Results

6. Financials

Startup costs consist primarily of Web site design and development, lgal represes
ness formation, contract negotiation, and intellectual propert

PeopleAhead projects startup expenditures of

been funded by the founding tean.

tes

and general overhead.
fFing inception, of which $30.000 has

Afler the Web site launches, the cost structure will consist of sales agent salaries,
‘general and administrative operating costs, and marketing. In the fist year, marketing
expenses are projected to be $6,250 per month. Monthly overhead likely will reach

$24.750 and remain constant

A Projected Income Statement
Pro Forma Income Statement \

Year | Year2 Year 3 Yeard, Year s
Sales. $56,453  S2683.665  SKITO.655  SIG3IL843  $30.921,013
Gross Margin $54194  $2316318 SUTR0329  $28.244.72
Gross Margin % 96.00% 8631% 9061% 91.34%
Net Profit (SIS6,906)  STIT403  $3,356,768  ST.03555  $14,180,041

The marketing plan needs to
dentify not only costs but
also potential revenues to
cover those costs.

Certain assumptions o
marketing ressarch form the
basis for s estimation of

startup costs.

This section contains a lot
of numbers in a small space:
the graphs and tables help.
depict those numbers.
clearly and visually
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cohasive st of prfles. Expand and rn the Chalege 0 el essonsrned.
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Without fndine, PeopeAhead Ml 0t b abie o proceed beyond th produstdeslopment
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© Sales proces: PeopleAAhead's busines model requires the acquisiion of both business
customers who hie available positions and users Who will be matched with those.
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