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Courtesy Mary Kay, Inc.

were located. Beauty Centers served as order pickup
points for the independent sales representatives. Mary
Kay beauty consultants purchased products from the
company and, in turn, sold them to consumers.

LOOKING AHEAD

Mary Kay, Inc. plans to invest around $20 million in
the next five years on product development, company

opportunity. Developing the brand and brand portfolio
and specifically formulating products for Indian con-
sumers will require her attention to brand positioning
and brand equity.*!

Questions

1 I§ Mary Kay an international firm, a multinational
firm, or a transnational firm based on its marketing

strategy? Why?
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