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of different cultures. Psychology professor Robert Levine gives this account of his
teaching experience in Brazil:

As I left home for my first day of class, I asked someone the time. It was 9:05 a.m.,
which allowed me time to relax and look around the campus before my 10 o’clock
lecture. After what I judged to be half an hour, I glanced at the clock I was passing.
It said 10:20! In a panic, I broke for the classroom, followed by gentle calls of “Hola,
professor” and “Tudo bem, professor?” from unhurried students, many of whom,

I later realized, were my own. I arrived breathless to find an empty room. Frantically,
I asked a passerby the time. “Nine forty-five” was the answer. No, that couldn’t be. I
asked someone else. “Nine fifty-five.” Another said: “Exactly 9:43.” The clock in a
nearby office read 3:15. I had learned my first lesson about Brazilians: Their timepieces
are consistently inaccurate. And nobody minds. My class was scheduled from 10 until
noon. Many students came late, some very late . . . none seemed terribly concerned
about lateness . . . . The real surprise came at noon . . . only a few students left imme-
diately. Others drifted out during the next fifteen minutes, and some continued asking
me questions long after that. (Levine & Wolff, 1985, p. 30)

To understand cultural variations in perceiving time, we must first understand our own
culture. We know that our responses are influenced by our experiences with time at
several different levels (Cottle, 1976; Friedman, 1990; Hall, 1983; McGrath & Kelly,
1986). Biologically, our bodies seem to be programmed so that “internal clocks” regu-
late our physical, emotional, and intellectual functioning (Luce, 1971). We also know
that people have differing psychological orientations to time. There are important dif-
ferences among people within this culture regarding their orientations to the past, pres-
ent, and future. These orientations may represent a long-term style or may be subject to
change; for example, a person who “lives for the moment™ at one point in his or her life
might later adapt to a future-oriented style that involves evaluating today’s “moments”
in terms of the long-range picture (Gonzalez & Zimbardo, 1985). Different orienta-
tions toward time not only affect the way people interact in specific encounters, but
they are also used to evaluate more enduring qualities. For example, some people think
that being punctual and meeting deadlines are signs not only of successful people but of
“good” people.

As we understand more about the environmental stimuli and conditions that
trigger time perceptions, we can use this knowledge to construct environments that
give off the temporal messages we desire. In social encounters, the following
perceptions of time are fundamental:

As the location of events

As the duration of events

As the interval between events
As the patterning of intervals

B

TiME As LocATIiON

Some of our perceptions of time have to do with when something happens, or the
timing of an event. The onset of some events is evaluated as well timed; for exam-
ple, “You hugged me at the exact moment I needed it most.” Some are viewed as
ill timed; for example, “I don’t like eating dinner at 10 p.Mm.” Sometimes our
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THE NATURAL ENVIRONMENT

Some of us live in densely populated urban areas, some in smaller towns, some in
suburban areas on the outskirts of these cities and towns, and others in rural areas.
Within these broad areas, we find other environmental features that affect the nature
of human interaction; for example, apartment complexes, neighborhoods, high-rise
buildings, and so on. The places we live, play, and work are bound to have an im-
pact on our behavior. The number of people we communicate with can influence
our interaction style, but perhaps more important is the number of different people
for whom we have to adapt our messages. Some environments are very homoge-
neous and provide inhabitants with fewer experiences and fewer examples of diverse
styles, behavior, and values. The pace of life and the time devoted to developing
social and personal relationships may also vary as a function of where we live. In
slums or ghettos in urban areas, we often find a social climate that encourages or
fosters unconventional and deviant behavior or at least tolerates it. Thus slum areas
show a high incidence of juvenile delinquency, prostitution, alcohol and drug addic-
tion, physical and mental disability, and crimes of violence (Krupat, 1985).

Behavioral scientists have also been interested in the effects of barometric pres-
sure. For example, high or rising barometric pressure has been associated with feel-
ings of good health; low or falling barometric pressure is more likely to be linked
to feelings of pain or depression. Optimum student behavior and performance
have been observed when the barometer was high or rising and on cool days with
little wind and precipitation. Increase in positive air ions also seems to increase
people’s irritability and tension.

The changing seasons seem to have an impact on behavior, too. Even in areas
of the United States with minimal seasonal variations in temperature, national
routines associated with changing seasons are still followed; for example, taking
summer vacations and starting school in the fall. Some of the ways in which our
behavior varies with the seasons include the following:

1. Suicide rates and admissions to public mental hospitals rise dramatically in the
spring and peak in the summer.

2. College students tend to break up with their dating partners at the beginnings

and endings of semesters (May/June, August/September, or December/January).

During the summer, people tend to see their friends more often.

During the summer, crimes of assault and rape increase.

From July to November, people tend to report less happiness but more activity

and less boredom.

S

Temperature and the way it affects human responses is the climatic factor that has
received the most scientific attention—specifically, the extent to which hot tempera-
tures increase aggressive motivation and aggressive behavior.

Lengthy periods of extreme heat are often associated with discomfort, irrita-
bility, reduced work output, and unfavorable evaluations of strangers. Hot tem-
peratures increased aggressive horn honking for drivers without air conditioning
(Kenrick & MacFarlane, 1984). Vrij, van der Steen, and Koppelaar (1994) studied
the reactions of police officers to a simulated burglary in which the temperature
varied from comfortably cool to hot. When the temperature was hot, officers




