[image: C:\Users\user\AppData\Local\Temp\1548752482(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752519(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752550(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752562(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752569(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752583(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752588(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752599(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752605(1).png]

[image: ]
[image: C:\Users\user\AppData\Local\Temp\1548752618(1).png]

[image: C:\Users\user\AppData\Local\Temp\1548752624(1).png]
[image: C:\Users\user\AppData\Local\Temp\WeChat Files\6195968925f5dd12e4df52202c5c615.png]
[image: C:\Users\user\AppData\Local\Temp\WeChat Files\d217df3c2406da87ef6c5bbbbbcc758.png]
[image: C:\Users\user\AppData\Local\Temp\1548752775(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752780(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752786(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752791(1).png]

[image: C:\Users\user\AppData\Local\Temp\1548752800(1).png]

[image: C:\Users\user\AppData\Local\Temp\1548752805(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752810(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752815(1).png]
[image: C:\Users\user\AppData\Local\Temp\1548752820(1).png]
[bookmark: _GoBack][image: C:\Users\user\AppData\Local\Temp\1548752826(1).png]
image5.png
Organiz Your i P 7

‘Specific Purpose: To persuade my audience that a mileage tx should replace the
ax

‘Central Idea: States are not getting enough tax revenues to repair roads and
infrastrucuure, so we should tax miles driven instead of gasoline.

1. Gasolin tax revenues are inadequate for infastructure repai.
A Al users put wear-and-tear on highways, but some pay lss for thei us.
B. Taxing one type of vehicke more than another is unfai
11 Tasing mileage instead of gasoline would help solve the problem.
A Itwould bring i revenue based on usage.
B. It would solve the fimess isue.

. X ro—on atten prsans
Given the same topic, if your purpose were to inform, you'd describe the revente  srgaments i faor o and

problem and then introduce your listeners ta varity of solutions, not just one. arguments aganstan sve

Pro-Con Organization v
When you need o explore bothsides of s controversal
iss, he pro-con patsern isvery useful. Clasify all
the arguments in favor of the issue under the pro label,
and then s the arguments against it under the an
1abel. Here i an example of pro-con organizacion on
the topic of inking atcendance o grades in college
dlsses’?

Specific Purpose: To inform my audience of
the arguments for and against mandatory auendance

cies.

‘Central Idea: The policy of linking cass aten-
dance to grades has both positive and negative
arguments.

1. Proponents make a number of arguments n favor
of mandatory atendance.
A Better attendance i finked tobeter rades.
B. Estabiihing good participation habits hlps in
afer collge.
C. Attendance is important for others in the class.
1L Gt give many reasons fo discontinuing man-
datory attendarcs.
A A captiveaudience s not deal for learing.
B. Students should be able to choose.
C. The professor s paid regardess o atendance.

“This organizational pattern is best when your
‘goal is to explain the nature of an isue in an investi-
gaive repore. It lets your lsteners weigh the evidence
and evaluate the arguments for themselves. If your
purpose is o advocate for one set of arguments over  Should Division | college athiees b pai? This i justone of many

another, choose a different overall paern. Issues wher some 2y yes, ofhers s2y oA pro-Gon speec gves
Viseners bot sides 5oty can make p thei own minds.

Topical Organization
1 your maerial docsn'crally fit o any of thse patterns, use the moss common el patten dvids

pattern—the topical patcern. Here, you classify the major points into subdivisions, - subjeet o sublopic, each
each of which is part of the whole. Although every point contributes o an overall o which s part ofte whole
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understanding of the subject, the points themselves can be ordered in different ways.
For instance, Daisy used these points:”

Specific Purpose: To inform my audience of thre stercotypical portrayals of
Latinas in the media.

Central Idea: Latinas in media are typically stercotyped as cantina girls, suffering
senoritas, or vamps.

1. Gantina girs are teasing, dancing entertaners of easy virtue.
11 Sufering senoritas tart well, usuelly go bad, and end up sacrificing themselves to
protect an endangered lover.
1L Vamps deviously use their iles to gain desired ends, often at the expense of men

She could casily change the order of these points.

Choose the Best Pattern

Asingle topic can be organized in a number of ways, so determine which pattern works
best given your purposes, supporting materials, audicnee, and assignment. For instance,
you could cffcervely develop a specch on hip-hop using any one of these thre patterns:

Chromlogieal: Hip-hop developed over several decades.

1. Although it roots are much older, rap as we know t dates back o the 1970,
11 It became very controversial in the late 19805 and 1990s vith gangsta rap.
11l Rap continues to evolve with contributions from new talent and new places

Spatial:Tn the 1990s US rappers were in two gencral regions.

1. East Goast rappers were generally based in New York.
11 Galifornia was the base for most West Gaast rappers.
Topical: Although men dominat in hip-hop, women make their mark.

1. Nicki Minaj s wel known
11 Gift Uh Gab hes qualiy lyrics
11l Rapsody has been around for a wiie.

Use these patterns 0 organize your specch as a whole or combine patterns to
organize the points within your specch. For instance, a speech on the history of
gambling in the United States could have the main points ordered chronologically with
subpoints organized topically. Table 9.1 summarizes these basic patterns.

TABLE 9.1
Summary of Traditional Organizational Patterns

Chronological Purs points in a sequential or time order
Spatial Arranges points by place or location
Cause-Fffect Exphins reasons for (causes) and implications (ffects)

ofa subject
Problem-Solution Describes a harmul problem and tels possible ways to solve it
Pro-Con Reports on the arguments both for and against an issue
“Topical Makes each point a subtopic of the subject

e e T P S I T I I T NI
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Develop Your Main Points

After you have decided on major points, make them distinet and paralll. Then develop
cach one by adding supporting materials and connecting your ideas into a smooth flow.

Make Points Distinct

Fach point should be clear and separate from the others. For example, one student’s
speech on CPR was so disorganized that her audience had trouble telling her main
points from her supporting material. Here are the main points she presented:

1. Once you have raining in CPR, you alo have responsibiles.
11 Rules of GPR foran adult.

. Signs: Something o ook for. [Under this poin she explained the steps of CPR ]
IV, Statistesfrom the American Heart Associaton.

I she had used one of the traditional patterns, her points would be casicr 10 support
and her audience could better follow her train of thought. Here’s how a problem—
solution pattern would work:

1. [problem] Every year, thousands of people experience sudden cardiac arrst outside:
the hospita.
A This condition has soveral causes.
B. The offects show up in specific symptoms.
11 [solution] More ives couid be saved if more people had GPR training.
A The American Heart Association teaches peaple the steps of GPR.
B. Traned and certifed responders have specifc responsibites i crsis ituations.

Rhyming or allitcrating main ideas arc additional strategies that can make points
distinet and memorable as these examples show:

Obesity: what dicters don't need, heed, or read.
Advergaming is evaluative, efficient, cffective, and cngaging.

Make Points Parallel

Next, make your points parallel, meaning they arc similar in kind and in length. Don't
write some as declarative sentences and others as questions. Avoid mixing phrascs and
complete sentences, and don'c put two sentences in a single point, all of which this
student did in her first draft:

1. What is multiple sclrasis (MS)? [a sentence in question form]

I1. The Big Mystery! [a sentence fragment or phrase]

IIl. Who? [a single word in question form]

IV, Effects ... Symptoms of MS. [an incomplete sentence]

V. Three prominent medications are now being used to treat MS. These ar talked about
in the magazine Inside MS. [two declerative sentences]

She should reorganize and rewrite her points as declarative sentences, as shown
here:

1. Mulple sclrosis (MS) i a disease ofthe certralnervous system
A The causes remain a mystery.
B. Suferes tond o share age, gender,and regional characteristics.
. The conditon affecs eyesight and bodly coordinaton.

11 Most physicias presciibe one of three major medications.

119

parallel points poins that
are similar in kind and longth
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Finally, as she looks at these points, she can sce that they logically fall into a
problem-solution pattern, which becomes her final outine:

1. Mutple sclerasis (MS) i a disease of the central nervous system.
A Sufferers tend to share age, gender, and regional characterstis.
B. The causes remain a mystery.
C. MS affects eyesight and bodily coordination

1. Most physicians prescribe one of three major medications.

Support Points with Evidence

Once you've established your main points, return to your rescarch and begin to arrange:
your materials under the ideas they support. OF course, your time limits will help you
decide how much t include, and your audicnce’s previous knowledge of your topic will
help you decide what specific information to include and what to leave out.

Tere’s how Jordan organized his first section on the topic of c-waste.* The
assignment was a civic awareness speech, which first reported on a problem and then
described an organization set up to combat that problem. * An audience survey revealed
that his classmates all had lectronic devices, and most intended o replace at least one

Some African Organizational Patterns

In many arcas of the world, pattcrns differ markedly from those prescnted in this.
text. Tiwo such examples come from Africa.

Madagascar

Elders in the Merina tribe use a four-part organizational pattern when they.
speakl?

1. Firstisa period of excusesin which the speaker expresses humility and reluctance.
10 speak. He uses standard phrases such as “ am a child, a younger brother”
He sometimes relates well-known storics and proverbs.

2. Next, he thanks the authorities for letting him speak at all. He uses a formula
that thanks God, the president of the republic, government ministers, the villge
headman, major clders, and finall the peoplc in the audicnce.

3. In the third scetion, he uses proverbs, llustrations, and short pocms as he makes
his proposa.

4. He closes by thanking and blessing his listeners.

Kenya

The body of a Kenyan speech is often organized in a circular pattern, somewhat
like a bicyele wheel. The hub or center is the single main point that links the.
entire specch. The speaker then wanders out repeatedly from the central poin,
telling stories and providing other supporting materials and stories that tie back
to the main idea. To an outsider, the specch might scem illogical, but Kenyan
listeners can casily follow the logical connections among points.

e o e e
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item within the year. Some knew the term e-gaste; all knew that disposal of electronics
could harm the environment, but they were less aware ofits extent. Everyone wanted to
Iearn responsible ways to dispose of outdated clectronic devices. So as he developed the
“problem” scction of the specch, he selected definitions, cxamples, sttistics, and other
evidence with his audicnce in mind:

1. {main point] First, et look at the problem of e-waste
A [defnition] A Swiss government agency, the EMPA, defines e-wasteas any out-
of-date o otherwise discarded equipment tha uses electriciy.
1. [synonym) Tech waste is another term.
2. [example] E-waste includes computers, cel phones, of household appliances.
3. fexplanation]Ifyou can plug it in and you throw it out, s -waste.
B. [fact] Over the past few decades, the amount of -waste in the United States has
grown stead
1. [statstic] Elizabeth Royle, writing in the Srifsonian Magazine, estimated
that at least 60 milion PCs were buried in US landiils.
a. [fact] That article was from 2005.
b. [fact] E-waste has only gotten worse since then.
2. [staistc] A 2008 EPA report said that 8010 85 percent of discarded electronics
were sent 1o landfils between 2003 and 2005 and placed e-waste as one ofthe
agency's top prioris.

Jordan similarly supported his next points—specific hazards of clectronic wastes and
how it affects people—with information his audience was less likely to know. (You can
find his entire outline in Appendix B.)

Connect Your Ideas

Connectives are words, phrases, and sentences that lead from one idea to another
and unify the various elements of your speech. They function somewhat like bridges
that link your points to cach other or to the wholc. With them, you can cmphasize
significant points and help your listeners keep their placc s you talk. The most common
connectives are signposts and transitions, internal previcws, and internal summaries.

121

Connective word, phrase,
or sentence used 10 lead
from idea o idea and fe the
parts o the speech together
smoothly

Signposts ae ke highway
signs because they help

the audience know what to
expect next in your speech.
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‘signpost. connectiv such as
fist, most importanty,and
‘consequently that lnks s,
lends emphasis, and helps.
listeners keop ther place in
the speech

transition summarizes
where you've been and where
You'e going n your speech

internal preview brief
n-speech summary that
foretels the subpoints you'l
develop under a major point
Internal summary restates
the ideas within a poin or
points.

Organizing Your Main Ponts

Signposts and Transitions

Signposts signal the audience about what's ahead in the specch. They include words
such as firs, next, and finally that introduce new points and help your listeners identify
the flow of your ideas. Other words and phrascs such as in addition, for cxample, thercfore,
and as a result connect one idea to another. Phrases such as the main thing to remember
or mast importanly highlight ideas you want to emphasize. Here are two cxamples of
signposts from Jordan’s oudline:

« Fint, lets look at the problem of ¢-waste.
« More importantly, clectronics contain a bevy of harmful chemicals.
Transitions summarizc what you've covered and where you'll go next in the specch.

You can usc them both between points and within onc of your points. Here is a simple:
transition between Zitong’s major points:'*

Now that we've seen how Chinese couples prepare for a traditional wedding
[where we've been],let look at their actual wedding day [where we're going].

second major point was, “Three main events take place on the wedding day:
the bride, performing the ceremony, and pranking the bridal chamber. Aficr
10 the final one by saying:

e bride s welcomed and the ceremony performed [firs and sccond
], friends and relatives gather in the bridal chamber to “prank” the couple
[third subpoint).

Internal Previews and Internal Summaries

Tnternal previews occur within the body of your specch when you briefly tell the
subpoints you will develop under one of your major points. For instance, this internal
preview, “Epiphany celcbrations vary in Louisiana, Argentina, and Mexico,” shows that
Cheyenne will use a spatial pattern to develop one of her main points.”

Summarizing a point or points aficr you've made them is an internal summary.
“Thus, this sentence summarizes the causes before moving on to the effects of amusement
park accidens:

Tn short, we have scen that equipment filure, operator failure, and rider behavior
combin o create thousands of tragedics annually:

In summary, conncetives are the words, phrascs, and sentenc
ideas together and cnhance the low of your speech as a whole. A
serve o introduce your points, show the relationship of one
and summarize points within the specch, and overall help your
in your specch.

sed to weave your
fable 9.2 shows, they
int to another, preview
steners keep their place

TABLE 9.2
Connectives
Signposts Words such asfrst and nest ineroduce poins; phrases such s fr
cxample and as  reul connect deas
“Transitons Summarize where youve been and where you're going in the speech
Incernal Preview  Briefstarement of the subpoines you'll develop under a main poine

Incernal Summary  Brief summary of the point or poins you just made in the speech

[ ot i eV e b et e Y
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Alternative Patterns

Some speakers, because of their cultural backgrounds or personal inclinations, prefer a
less lincar pattern. A more organic pattern, visualized as a wave, a spiral, or a star, can
provide a clear specch structure in a lesslinear form.'*

The wave pattern, illustrated in Figure 9.1, repeats and varies
themes and ideas. The crests of the waves are the main points, which
are developed with a varicty of examples leading up to another crest
Conclusions wind down and lead the audience gradually from the topi
o they rebuild, so that the final statement is a dramatic peak. Women
and members of various ethnic groups often choose this pattern,”
which is especally uscful for culogies and ceremonial speaking.

Perhaps the most familiar wave pattern speech is Dr. Martin
Luther King Je’s“l Have a Dream.” Throughout, he uscs a number
of “crests” including “One hundred years later . . " “Now is the
time .. ,"and I have a dream....” He follows cach reperition of the
phrasc with cxamples that develop the idea. His conclusion dramati-
cally cmerges from the final wave in the speech—the repetition and
variation of the phrasc “Let freedom ring”

“The spiral pattern (Figure 9.2) shows points that increase in magnitude or cffcct.
For example, a specch on food waste could move from personal (c.g., food waste at
home) to institutional (c.g., waste at the university) to community levels (c.g., wastc
at restaurants and other institutions in the arca), cach point spiraling in magnitude.
Because cach major scenario has greater effects than the preceding one, the audience
would see the issue in different contexts

“The spiral pattern is uscfol for specches on subjccts that build in levels of dramatic:
intensity such as bullying. Fach scene builds in tension, with the most intense scenario
reserved for the final spiral

The star pattern is a third visual form. Each point (sce Figure 9.3), is more or
less equally weighted within a unifying theme. This pattern s uscful for speakers

Figure 9.1
The Wave Paem

e sion

Figure 9.2 Figure 9.3
The Spiral Pattem The Star Patter

123

organic pattem altemative
pattem that provides a lear
‘speech structure n  less
linear form

wave pattem repelitve
pattem that presents
variations of themes and
deas, with major points
presented at the crests

‘spral pattem repetitive
pattem with a seris of points
thatincrease in drama or

intensity

star pattem presents rla-
tively oqually weighted speech
points ihin a themaic circe
that binds them together;
order of ponts may vary
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P
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who present a similar specch to different audiences. By visualizing the major points
a5 star, they can choose where to start and what to emphasize, depending on the
audience. For example, a speaker might begin with a point the audience understands
or accepts and then move to points that challenge their understanding and agreement.
For inattentive audiences, starting with the most dramatic point can gain attention
from the outset. For hostile audiences, begin with the most conciliatory point. This
gives the advantage of quickly making audicnce adaptations and still covering the
points effectively.
he final clement is the thematic circle that links the points. By the conclusion,

listeners should fecl that the theme is fulflled. This pattern is common during clection
years. The underlying theme is “Vote for me!” However, instead of giving an identical
“stump specch” to cvery group, the candidate rearranges the issucs and targets specific
‘points toward speific audiences.

Repetition patterns are probably best scen in songwriting. Fach verse develops the
song’ theme, while the chorus lyrics are repeated 2! Although alicrnative patterns might
appear to be casy to create, they sill require organizational planning.

Summary

Afier you've gathered specch matcrials, you must organize them into a pattrn. Begin
with the body of the specch, and choosc a limited number of points from among scveral
traditional patterns. Common organizational frameworks include chronologicl, spatial,
cause-cfect or causal, problem-solution, pro-con, and topical patterns. These patterns
are appropriate for many types of specches; cause-effect or causal and pro—con are cspe-
cially good for informative purposcs. Problem-solution works cspecially well for per-
sussive specches. Most topics can be organized several ways depending on the purpose
and the audience.

After you decide on your points, cvaluate them to make sure cach one is distinct
and they are constructed in parallel form. Support cach point with evidence that fits
your purpose, the assignment, and the audience. Then weave your ideas together with
connectives that link your points and subpoints into a coherent whole.

Although linear patterns are common in the United States, nonlinear arrangements.
are typical in diverse settings, as the examples from Madagascar and Kenya and the
alternative patterns show. Some speakers prefer organic patterns such as the reperitive
‘wave, which is especially suited t0 ceremonial speaking. In the spiral pattern, the points
increase in dramatic intensity Finally, speakers who want flexible points within a major
theme can visualize their ideas in the form of a sar. Regardless of the pattern, traditional
or alternative, you must carcfully idenify your main points and then develop them with
appropriate supporting matcrials.

STUDY AND REVIEW

Public Speaking: Concepts and Skills for a Diverse Socisty offers a broad range of
resources that will help you better understand the material in this chapter, complete
assignments, and succeed on tests. Your MindTap resources feature the following:

« Speech videos with viewing questions, speech outlines, and transeripts

« Activities to help you check your understanding and to apply what you've learned
0 your own life

« Stopand Check and Critical Thinking exercises

* Outline Builder

e e o e et et ety ety e, g g e e St et et e et
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CHAPTER

1

THIS CHAPTER WILL HELP
You

« Outline your speech
‘content in a linear form

+ Create a heading that
summarizes what you
plan to accomplish in
your speech

© Use standard o

dination, indentation,
alternation, and full

alterative pattern

Outlining Your Speech

@ingrer ALTHOUGH YOU may wonder, “Why should | write an outiine. I'm preparing a
Reviewthe  speech, not wriing an essay_" your instructor has good reasons for requiring you

fﬁﬂ”ﬂ'g o write out your ideas and their relationship to one another. As one student put
Objectives it in a semester after she'd taken the class:

and Start

with a quick The organi
warm-up valuable tools in several areas. Not only did learning how to outline allow
aciy

jonal skills | learned in communication class have been
me to develop clear, focused speeches, but it also helps in organizing and
focusing papers and presentations in all my classes.

Although this chapter presents tips for creating full-sentence content out-
lines and speaking notes, experienced speakers know there's no single way
to outline a speech correctly, and there’s no set length for an outline. Many
factors go into shaping your final product, including the type of speech, the

e
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@ MindTop"

Read, highlight, and take
notes oniine.

content outtine formal
record of your majorideas
and thir roationship to one
another n your speech

‘structural olements a
Speechs ntroduction, body,
and conclusion

logical elements aspecch's
major ideas with support-
ng materials and their
reationship

‘scrpt the writen text con-
taining every word of the
speoech

altemation varying num-
bers and letters ina con-
sistent pattern for diferent
levels of poits.

indentation formatting by
Spacing various levels of
points toward the right

Outining Your Speech

circumstances, and the time limitations. The more speeches you give, the more
you'l work out your own method for ordering your ideas, given your individual leam-
ing preferences. This chapter explains some foundational outiining principles, fol-
lowed by a description of how to prepare speaking notes. It concludes with ideas
for alternative, more visual methods of recording your ideas that take into account
diversity in individual thinking styles.

Creating a Content Outline

A content outline accomplishes two major purposcs: (1) it shows the specchs structural
elements—the introduction, body, and conclusion, and (2) it shows the specch’ logical
elements—the major ideas, the supporting matcrials, and their relationship to onc
another. In contrast t a seript wherc you writc out every word you say, its more like a
skeleton or a blucprint of your idcas that provides the framework for the points you will
develop as you talk. Using full sentences insicad of fragments cnsures that all your ideas
arc visible and helps you learn the content. Common clements of outine preparation
include a heading and standard formatting features

Begin with a Heading

The heading provides a bricf overview of your entire specch. Include the ritle, general
purpose,spcifc purpase, inalizcd centru idea or thesisstatement, preview, and the organiza-
sional pattern that you've developed using principles found in Chapters $ and 9. Her
Chelsca's heading for her specch on political campaigns:!

Political campaigns
Toinform

“To inform my audience about four major cle-
ments in a political campaign and give cramples

for cach.
Central Idea/ Thesis: Political campaigns typically incorporate four ma-
jor clements designed to win a political ofic.
Previcw: “The four main parts of a campaign involve moncy,
endorsements, debates, and physical campaigning.
Organivational Pateern: Topical
Use Standard Formatting

Four features—aliernation and indentation combined with cordination and subordination—
‘make visible your speech’ structural and logical interrelationships.

Alternation and Indentation

Alternation means you vary numbers and letters, using a consistent pattcrn. Use Roman
numeral (I, 11, 1,...)for your main points, a capital letter (A, B, C,...) for firs-level sup-
porting points, Arabic numerals (1,2, 3,...) for second-level support, lowercase letters
(3D, ,.. for third-level supporting points, and so on. Also use indentation to space
ous fevels of supporting points toward the right and additionally show interrelationships
among materials. That i, begin your I- and I1-level points at the left margin, but indent

e e e e e e et et e e
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An outine s like a skeleton
that provides a ramework for
you o flesh out your ideas.

your A and B headings to the right. Then space your third-level supporting poins even
Turther right,and so on. This partial outine shows alternation and indentation:

1. US ideologies of beauty are affectng the workd?
A Many Asian women seek out a surgery called blepharoplasy.
1. most haf of all astern Asians are born with no eyeld crease.
a. Many Asian women desire a rease.
1. They think it is more atractve.
2. Actease makes it easier 1o apply eye makeup.
b. However, 25-year-old Tina Quak sates, I tink s a Western idea” (Yee,
2009).
2. A one-hour surgery can create a crease.
B. Skin bleaching products arealso common.
1. One major cause i standardization of advertising across media..

(Note: Some instructors prefer that you use Roman numerals to label your introduc-
tion, body, and conclusion and then adjust the labeling of points accordingly.)

Coordination and Subordination

Coordination means that you give cach major point the same basic valuc or weight,you  coordisation artanging
weigh sccond-level and third-level points similarly, and so on. The word subordination poins inlo leels, iving the
has two Latin roots: sub (under) and ordinare (to placc in order). All first-level points Points ona specifclevel the
g0 ander the major points they support; all sccond-level points go under the first-level  Same basic value or weight
points they support, and so on. The following oudlinc shows two major points: prob-

lem and solution. Subordinated underncath them are the first-level points, causes and :::’D:;""‘ mr
effcts, which arc coordinatcd approximatcly cqually. (For purposcs of llustration, this 2P mm“ po

outling shows third-level points under the first cause only)

1. Problem 1. Individuals who are mentaly il dont aways get the
care they need !
A Gauses A There are several causes for tis.
1. First Cause 1. Psychiatrc nstiutions have closed.
2. Second Cause 2. Other treatments lack funding.

e S
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By writing out the
heading, Leif makes
sure his speech focus
is clear and that h
outiine will accomplish
his stated purposes.

Identify your speech
introduction, body, and
conclusion. This intro-
duction gains attention,
relates to the audience,
establishes credbilty,
and previews major
points.

Outining Your Speech
B. Effects B. Many peaple vith menta lness end up on the
steets
1. First Efect 1. They cause on-herstreet disturbances.
2. Second Effect 2. They ofen land in costler ik
a Support a. This costs $300-400 per day.
b. Support b. Caso workers would bo cheaper.
11 Solution 11 Solutons are both national and personal
A First Soltion A Increasing communty support for individuals
with mental iness would solve some problems.
8. Second Solution 8. Personall, we can become aware and support

mental health funding with votes.

In summary, during your speech preparation, create an outline that begins with a
heading and uses a standard format that includes coordinated points with subordinated
supporting materials, arranged by altcrnating letters and numbers and by indenting
‘material in 2 way that shows the relationship of ideas to one another.

Lieif's complete content outline, shown below with commentary, pulls all these ele-
‘ments together and provides a model and an explanation of his strategics. As you study
his outline, notice that it does not read like a speech script. Instead of putting in each
word he'll say, he writes out a sentence that summarizes the contents of cach point. He
also cites the author and date of specific supporting information in the outline tsclf; at
the end, helists his references in the format required by his instructor.

‘Student Speech Outiine with Commentary
NO-WHEELED CAR OR DRY BOAT?*

By Leif Nordstrom

Topic: Hovercraft

General Purpose: Toiinform

Specific Purpose: s aresult of my speech, my audience will understand
how a hovercraft works, tell some advantages and draw-
backs, and know why these vehicles are not street legal

GentralIdea/Thesis: Aithough hovercraft are environmentally frendly allerrain
vehicls with many uses, their drawbacks keep them from
being streat legal.

Preview: il discuss how a hovercraft works, describe some
positive aspects, and explain why they are not street lega,

Organizational Pattern Topial

Introduction

1. According to my survey, 72% of you say you've never seen a hovercraf
11 You may think ofthis [display image of the Jetsons' spacecraft] when you hear “hovercraft”
and you think they fy in th air
A Here's aclp of a real hovercraft [10-second ciip].
B.. They're classifed as watercraf, although they're alterrin vehicles.

e e o 2 S e e iy e e e e o g e A et e g o i .





image17.png
Creating  Content Outine 141

I My senior year of high school, | persorally buit a hovercraf [two photos] because | wanted
to experiment with the engineering,

IV, willdiscuss how these vehicles work, some postive aspects about them, and what keeps
them from being stret legal.

Body Point IV s his preview,
. the transiton between
1. Hovercrats are a physicist’s dream. the speoch introduc.
A (1 willdraw a diagram and explain the base, skit, ground, housing for the propeler,the ton and body. I tlls:
propele tslfand the duct | the audience tolisten
1. A common misconception s that a propeller on the ground creates i for topically organized
2. Instead, a single propellr on the top pushes ai nto a ductthat enters the base ~ information
area, builds up ar pressue, and creates a cushion of ai.
3. “This ai cushion overcomes the crat's weight Leif labels the body
B, Physicists love hovercraft becaus there's minimal friction on the ground. of his speech, and he
11, Hovercrafs have many positve features uses the principle of
A They are unique al-trrain vehicles [dsplay photo] coordination. Points
1. They are mostly used on water. 1,11, and I are first-
2. They can also go on sand, ice, grass, dirt, or relatively flat pavement. level points that are

8. According to discoverhover.org. (2004), most hovercraft are used as rescue vehicles,  "20¢ UP of second:,
especially over thin ice and hazardous terrain. third-, and fourthrlevel

1. They exert minimal pressure o th surface, which keps th rescue crew outofthe  &orbon 21

wate (Ftzgerald, 2004). . X supporting points are
2. The ce in this photo [display ics rescue photo] i so thin tha the weight of another <. dinated by inden-
vehicle would crack it tation and alternating
G. Hovercraft have environmentl benefits numbers and letters.

1. Their small engines use less fuel; many of you said you value fuek-ffciency.

2. They exert only 0.33 pound per square inch of pressure, which makes them easy on
the environment.
a. This s 1/30 of a human's footprnt pressure (Fizgerald, 2004)
b. Juststanding on a beach, the average person exerts 3 pounds per square inch

(Emst, nd.).
. During walking, the average jumps 10 25 pounds per square inch (Ernst, n.d.).
d. Hovercraftcould drive over you and not hurt you
D. Hovercraft are very safe. Al points are phrased

1.1 know from experience that, in a collsion, they generally bounce off obstacles and tﬂgﬁ'ﬁ;:‘g":;ﬁ‘;mb
infict no damage to the ground (Borough, 2012). o

2. Finally, Borough (2012) says there is not a single recorded injury in the United perp
States in over 40 years.

Transition: Now that you know a e bit about hovercralt and ther eneft, et discuss 1o "¢ #4hor
three roasons why they are not sireet logal. beside the material it

Il Three factors keep hovercrttfom being steet ol supports
A They createnoise politon.
1. During ane experence, | couldn' hear my own voice over th engine
2. The noise comes from trbulence o the propellr blaes (tink helicoptr nise).
but newer technology is helping somewhat (Hover-Gen, 2010). §
8. They are extremely hard to control :::;m;f;:; et
1. You cannt tum them. aand b are third-level
a. On the show Top Gear the quote was, I you can se t, you'e 100 lte o urn”  Supporiing painis
(BBC, Austalz, )
b, Becatse it ha no grip,you must deal withaiflow by power liding evry commer  This i the separa-

Subpoints A through D
are first-level points, 1

and swinging the back around. tion point leading to
2. Another problem is stopping; most have no braking system. his fnal point, 5o Leif
a. You have to turn the vehicle around against its own inertia writes out a transition.
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By seting apart the
conclusion, he makes
sure that he's crafted

amemorable ending
that summarizes the

speech and is both
purposeful and brief.

Leit formats his refer-
ences in the American
Psychological Asso-
cation (APA) style.
Askyour instructor
which format he or
she prefers, but always
lst the references you
consalted during your
speech preparation.

Instead of writing his notes.
on index cards, Lei could
take advantage of the “click
10 add notes” feature on
PoverPoin. He sees the
notes; the audience does ot

Outining Your Speech

b. Another way is to shut down the engine and grind the bottom, which | do but
don'trecommend
. Gompanies ke neoteric have figured out a braking system, but brakes are not
common (Neoteric, 2012).
3. Most importantly. they are not street legal becase they can'tclimb hills—which
goes back 1o physics
2. You have an ncline [draw on whiteboard).
i, The lack o friction increases the amount offorce needed to go up an incline,
force they don' have.
i In contrast, the cars we drive have grips on the tres plus momentum to
Keep them on the road.
b, Finally, roads are raised slighty n the center [ilusrate with hand] to et the
water run off o the side.
i, Ahovercraf going down a paved road would have to angle toward the center
all the way.
i That would be hard to do.

Conclusion

I In conclusion...

11, Hovercraft are low-fiction machines with several advantages, but noise pollution, steering
and brake problems, and hill keep them from being stret legal.

I The next time you hear the term alkterain vehicle, you can talk about the “real” ATV.

IV Its not from the Jetsons, but itis,in fact a reaklve hovercraft.

Sources:

BBC Rusrali. (2010) Hovereraf van,pare 4. T Gar, Season 20, Episde 2. Resievd from hesp/fwww

opgearcom/auhideos/2001-7

Borough, . 2010). 10 common quesions about hovcrerf, Resricved from /v pecrboroaghbovcrcre
“com/ARTICLE1Oquestions

My Hovercraft

Positive features

unique ATVs. mosty water
Aso sand lce grass  dit flat pavement

B N e ot ey b e o e et
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Creating Speaking Notes

Your content outline provides a permanent written record that you can file away afrer
you speak. It also useful during rehearsal to run through and get your specch firmly in
‘mind. However, content outlines differ from speaking notes—what you actually use
when you deliver the specch. Create thesc notes by using key words, including just
enough phrases or words to jog your memory as you speak. Use full sentences only
for transition statements, dircet quotations, and complicated statistics. This scetion
describes two major formats for speaking notes: notes and speaking outlines.

Speaking Notes

Earlier editions of this text described written notes on index cards. Small note cards are
not outdateds however, today’s speakers also write notes on their cell phones or on small
tablet computers. Some use presentation software such as Prezi or PowerPoint as their
notes. (PowerPoint has space under cach slide for your notes.) Here are some general
tips for speaking notes:

* Delete nonessential words—usc only key, o significant, words and short phrascs.

* Highlight important concepts or words you want to emphasize during delivery.

* Include source information so that you can cite those sources as you speak.

* Add delivery advic such as pause or slrw doan.

* Practicc in front of a mirror using your notes. Revise them if they are not as helpful
as you would like.

“Tips specfically for note cards include:

Wite legibly.

Number your cards so you can quickly put them in place if they get out of order.
Wite on only onc side because turning cards over can be distracting.

Use no more than five or six lines per card, and space your lines so that you can casily
keep your place.

« Tor longer specches, use more cards instead of crowding additional information onto
a fow cards.

* During your speech, usc your cards unobirusively. Place them on the lectern if one is
available, and never wave them.

* Don't read from your cards unless you are reading a dircet quotation or giving com-
plicated statisties; then hold up a card and look at it frequently to show your audience
that you are being as accurate as possible.’

Figure 11.1 shows two note cards for Leifs specch on hovererafe

143

‘speaking notes the notes

you use 1o deliver your

Speech

key words imporant words.
and phrases that will jog the
‘speaker's memory
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72%
Jetsons
[Show Clip] -- ATV
Built one

S-L-0-W

How... Positive.. No street

‘Speaking Outlines

Another strategy i to writc key terms from your out-
line on a standard sheet of paper. Figure 11.2 shows
the first page of a speaking outline. Many of the tips

for creating note cards apply to this format, but there
are some minor differences:

* Use plenty of space to distinguish between the vari-

44 CHAPTER 11 Outinm YourSpesch

Figure 11.1

‘Speaking Note Cards Your

note cards are a highly i

e In conclusion . . .

tem cards that will og your o

memory. Low friction -> advs . . .
Disads - not street legal
“real” ATV

Jetsons
Intro
72% -L-0-W
Jetsons
[Show Clip] -- ATV
Built one

How. .. Positive...No street

Body--Point 1: How
Physicists dream
[draw diagram]
Misconception: propeller
Builds air cushion
Minimal ground friction
Figure 11.2
‘Speaking Outline On standard-sized paper, wrile key words to

remind you of your ideas plus “advice” words 1o remind you of
your delivery.

[ i ol e yosps ey s

ous sections of your specch.

« Use highlighter pens to distinguish the sections
casily. For example, you might underline signposts
and transition statements in orange and use ycllow
to emphasize the introduction, the body, and the
conclusion.

« Use different font sizes and formatting features to
break up visual monotony and to direct your eyes
o specific places 25 you go along. For example, you
might use indentation, color, or alternated lower-
case and capitalized words.

« 1f you have several sheets of notes, spread them
across the lectern in such a way that you can sillsec:
the side edges of the lower pages. Then when you
move from one page to another, lip the top sheet off
unobtrusively and tuck it a the bottom of the pile.

« Ifno lectern is available, you can place your pages in
a dark-colored notebook or folder that you hold with
on hand while gesturing with the other. (Angle the
notebook so your audience won'ssec your pages)

P tairjulbyasia sy

e e ot
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Speaking outlins help you maintain cye contact with the audience, sceure in the
knowledge that if you lose your train of thought, you can glance at your notes to regain
your phace.

“To understand the different functions of these outlincs, study this scction excerpted
from Leifs content outlince, his speaking notes, and the speech itself. Fach format
includes source citations:

From his content outline:

D, Hovercraft are very safe.
1. 1 know from experience that,ina colision, they generally bounce off obstacles and
infict no damage to the ground (Borough, 2012).
2. Finally, Borough (2012), a small company, says there is not  single recorded injury
in the United States in over 40 years.

From hisspeaking notes:

Finally. . safety
-..bounce....no ground damage:
describe personal experience

ZERO injries in 40 years (Borough 2012)

From the speech sl (Note: In extemporancous delivery, wording will vary somewhat
cach time.)

Hovereraft are also very safe because they're not hitting on the ground atal. Ifyou
havea collision, generally you'll bounce off of whatever you hit. slight pausc] I hit
afew things on my hovereraft and | wasnt strapped in—there was no strap—so

1 fipped forward a il bit, but the hovereraft itslf wasn't damage. According to
Borough, a small hovercraft company, there have been no recorded injurics in the
United States for forty years duc to hovererafi, which speaks to is safty record.

ual Cognitive Preferences

Diversity takes into account differences in cognitive preferences or thinking
styles. Because cach of us has a distinctive thinking style, cvery classroom contains
“a diverse population of lcarncrs.™ Your thinking stylc compriscs the ways you
typically prefer o perceive, reason, remember, and solve problems. Culture
and technology influcnce cognitive syles to an extent, but the way you process
information is unique to you.’

Rescarch into brain hemispheric dominance discovered that our right brains
process information more globally, inwitively, and artistically, whereas our lefe-
brain processes are more lincar, analytic, logical, and computational * We have.
“intelligence preferences,” our inborn predispositions t prefer particular ways
of thinking, including analytical (schoolhouse type), practical (strect-smart,
contextual), and creative (imaginative, problem solving). Cognitive rescarchers
recognize the value of a whole brain approach that gravitates toward our prefer-
ences but flexes as the situation demands.

“This is not a cognitive scicnce text; however, diversity of cognitive prefer-
ences and the fact that they reflect both a personal and a cultural orientation fit
the emphasis of this book. «

145

coguitive preferences the
Way you prefer to perceive,
reason, remember, and solve
problems; it culturally nfiu-
enced but unique to you

[ ot i et i e P S et e Y





image22.png
146 CHAPTER 11

Figure 11.3
Using an Alternate Pattern
This figure depicts the poins.
n Mark Antony's speech
visualized in a wave format.

Outining Your Speech

‘Why include this topic in an outlining chapter? Because the lincar pattern
described here and in most public speaking texts is a more left brained, analytical
way to frame a specch, which may or may not match your intcllectual prefercnces.
Although you may be assigned such an outline, your personal style may be more
holistic or creative; consequently, when you organize specches in other contexts, you
‘may prefer alternative, more visual ways of showing your points. Fither way, the keyis
10 ensure that your speeches are structared and your ideas have a logical connection.

How to Create an Alternative Pattern

Diversity in Practice: Individual Cognitive Preferences points out that your cognitive.
preferences may lean toward more visual or imagistic thinking. Conscquer
prefer an alternative pattern, such as the wave, spiral, or sta, described in Chapter 9.
1fs0, your depiction of your speech’s content will be less conventional, but you can sill
design an appropriate representation of your ideas and their relationship to one another
by using the tips provided here:

« First,select an appropriate pattern and sketch the diagram

« With your pattern in mind, write out your main points

« Next indicate what you'l use for developmental material and subordinate this mate-
sial under the main point it supports.

« Indicate how you plan to begin and end your specch, and then write out key tras
tion statements

© Use standard indentation and numbering only i its helpful.

Mark Antony’s dramatic specch from Shakespeare’s play, Julius Cacsar, features a
wave pattern. Figure 11.3 shows how to format . Antony used  recurring theme, “The

‘The noble Brutus [says] Cacsar was ambitious...
Brutus is an honorable man.
Caesar's funeral
he = my friend  faithful Just
But Brutus says he was ambitious
And Brutus is..
captives
ransom
wept for poor
ambition?
But Brutus says.
And Brutus is.

Lupercal
3x offered crown Bxrefused
ambition?

But Brutus says...
And Brutus .

e et e o
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noble Brutus says Caesar was ambitious.... Brutus is an honorable man.” (You can watch
this speceh on You Tube by scarching for “Mark Antony’s Specch.” Watch the 1953 ver-
sion starring Marlon Brando))

Summary

As part of the speech-making process, it’ important to understand and show the ways
that your points and subpoints relate to one another. Consequently,instructors typically
ask you to show your ideas in a linear outline that alternates letters and numbers and
uses indentation for subpoints. These features coordinate your main points and subor-
dinate your supporting materials under them. Write your content outline in full sen-
tences, and include a list of references at the end.

However, don't read your content outline when you speak. Instead, use note cards
or a key word outline to help you remember your main points but prevent you from
reading your specch verbatim. Content outines differ from speaking notes or speaking
outlines and from what you actually say in the speech.

Alincar outline is not the only way to record your ideas; in fact, onc way to recog-
nize diversity is to admit that people with various lcarning styles may actually bencit
from using an altcrnative, more visual way to record specch content. If you have the
opportunity to choose an alternative pattcrn, first sketch out a simple diagram and then
arrange your major ideas and supporting matcrials around it.

STUDY AND REVIEW @ MindTop"
Reflct on what you've
Public Speaking: Concepts and SKillsfor a Diverse Society offers a broad range of Jarmod.

resources that will help you better understand the material in this chapter, complete
assignments, and succeed on tests. Your MindTap resources feature the following:

« Speech videos with viewing questions, speech outines, and transcripts

« Activiies to help you check your understanding and to apply what you've leamed fo
your own ife

« Stop and Check and Critical Thinking exercises.

« Outine Buider

« Web Links related to chapter content

« Study and review tools such as self-quizzes and an interacive glossary

You can access your online resources for Public Speaking: Concepts and SKils for a
Diverse Society at cengagebrain.com using the access code that came with your book or

that you purchased onine.
KEY TERMS @ MindTap
e terms below are define i the margins troughou tis chaptr. Foviewyour Fashears.
atematon 138 logicalelements 138

cognitive preferences 145 ‘script 138

content outine 138 speaking notes 143

coordination 139 Stuctural clemens 138

indentaton 138 Supordnaton 139

Key vords 143
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i SN CRITICAL THINKING EXERCISES |
@ FVIRE SR ciICAL THINKING EXERCISES

1. To understand how to adapt outines for situations outside the classroom, visit the.
online resoutces. This online guide to publc speaking and presentation skils that.
shows the general framework for outines could be used in a scientifc conference talk,
‘a community association meeting, and a business proposal to investors. How are these.
outiines similar to and different from the content outines described In this chapter?
Why do you think this is so?

2. Go to your online resources to watch and critique two student spesches of your choice.
Your oniine resources Include the transcript, outiine, and video of each speech. Evalu-
ate how the speaker uses speaking notes.

APPLICATION EXERCISES

1. Outine a speech while one of your classmates delivers i.Afte the speech, give the
outline 1o the speaker, and ask him or her to check its contents for completeness and
faithtulness to the intended structure and contents.

2. Using the same outiine, ask another student 1o evaluate your formatting—use of inden-
tation, alternating numbers and lefers, complete sentences, and the fike.

3. Work with another person in your class and create speaking notes for one of the.
‘speeches or ouines in Appenix B.

4. Before you give your next speech, work from your content outiine to prepare a speak-
ing outine. Let a classmate evaluate both outines and make revisions that would
improve ither one or both.

5. Experienced speakers do not always prepare a content outline like Leif Nordstrom's,
‘complete with heading and references. Ask your instructor to describe how she or he
outlines lectures, informal talks, and speeches o groups outside the classroom.

e e o e et et ety et g e, g e e e St et e et
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CHAPTER

THIS CHAPTER WILL
HELP YOU

* Organize your main
points.

* Identify and use:
traditional pattens,
including chronologi-
cal, spatial, causal,
problem-—solution,
pro-con, and topical

Develop and support
your main points

Link the parts of the
speech to one another
through skillful use of

Organizing Your e

including the wave,
the spiral, and the

Main Points e

appropriate

@mindtoo ELISIA CHOI MOVED to a new city and began work as an intern in a major
Feview e
ctaptr

Leaming  explained the proposed design and demonstrated her ability to organize and

”'m': present complex ideas. Shortly thereafter she was hired o a full-time position

wihaquck  in the company. When asked why she spends so much time planning her
warm-up speeches, she replied,

public relations firm. Her first project update to a group of clients clearly

A well-organized speech is easy to understand, follow, and remember.
‘Someone who organizes her speech wellis often viewed as an organized
thinker and worker. It is important to always portray myself positively as a

e
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b

Organizing Your Mai Points

valuable asset o the company and team. | never know who may be
listening, taking note of my abilies, and considering me for future.
projects and opportunities.!

As Elisia noted, good organization is vital. One student put it this

‘way, I think of organization as being kind to your audience as well as
yourselt”

Guidelines for arranging your main points and your speech

‘materials fall into the canon of disposition, which was introduced in

& Chapter 2. This chapter begins with general tips for identifying and

organizing main points, moves on 1o explain several common orga-

A Elisia Chol recognized, a well-organized
spoech is a major plus in most work nizational patterns, describes ways to develop, support, and connect

environments.

@ MindTap"
Read, ighlh, and toke
note onlre.

@ MindTap"

Build Your Outine

chronological pattem
preses points ina
sequental or time order

‘main points, and concludes with altenative methods of arranging the
body of your speech.

Organize Your Main Points

Although the body is the middle part of your specch, plan it first. Your rescarch
has probably turned up several subcategories of information such as 2 scquence of
cvents or the causes and ffects of  problem. Identifying basic patterns can help
you organize your main points and your underlying supporting material using a few
‘general organizational tips: limit your points, know some major patterns, and choose:
the best pattern.

Use a Limited Number of Points

Cognitive psychologists say we learn better when we “chunk” information into just 2
few major units” I other words,listeners will remember your speech berter if you limit
the number of your main points. Two to five points are common; the key i to keep your
structure simple

“To decide on your main points, return t your specific purpose and the centralidea
you developed in Chapter 5. If you've created them thoughtfully, you should have 2
pretty good idea about how to cover the material.} Keeping in mind your goal and the
general direction of your specch, you can start fleshing out your content.

Consider Traditional Patterns

Over centuries of specchmaking, speakers have developed several traditional patterns
o fit specific topics and purposes. Some work especially well for presenting infor-
mation, while others are better for persuasive messages. Here, you'll find six widely
used organizational patterns: chronological, spatial, cause—cflect or causal, problem—
solution, pro—con, and topical. (Chapter 17 describes several additional persuasive
patterns.)

Chronological Organization

‘The ehronological pattern develops a sequence of events in a given order. Historical
wpics or biographical specches deseribe events that unfold across a period of ycars.

e
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Process speeches, in which several steps, stages, or cycles follow one another in fairly
predictable sequences, almost automatically fall into a chronological pattcrn. Typically,
chronological speeches are informative. Here are the main points in a biographical
specch followed by a process speech:

Specific Purpose: To inform my audicnce about the beginning, the cvolution, and
the breakup of the Beatles.

Central Tdea: The Beatles began s the Quarrymen, cvolved from the Silver Beedles
to the Beatles, became the most famous band in the world, and finally broke up.

1. John Lennon formed the Quarrymen when he was 16.
11, Afew years later they became the Sier Beetles and fnally the Beatles.
1L They gained thir reputation in Europe before storming the United States
IV, Afer a dozen successful years, they went their individual ways.

Specific Purpose: To inform my audience about the cycle of domestic violence.
Central Idea: The cycle of domestc viokence typicaly has three suages

I, Phase two: The abuse takes place.
111 Phase three: The batterer promises to change i the honeymoon period.

“The keyisthat events st occur i a sequence and follow a clear “first, next,fnally”
pattern. Occasionall, speakers vary the pattern by beginning with the final point before
showing the events that led up to it For instance, a speaker could first describe the
Bearles” breakup and then go back to describe the band’ history.

Spatial Organization

Aless common way to organize points s to use the spatial pattern and organize by
Tocation. This pattern is useful for informative specches about places or things made
up of levels or laers. You could move top-to-bottom, east-to-west, region-to-region,
floor-to-floor of a building, and so on. Here is an cxample of spatial organization:

15

process speech describes a
‘sequence of steps or stages
that follow one another ina
fairy precictable patern

‘spatial pattern presents
points by place of location
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‘canse-eftect or causal
pattern presents easons.
{causes)and mplications
{offect) of atople:

problem-salution pattern
describes aprobem and
apossibe soluon or
solutons o1t

Orgaizig Your VaiaPoins

Specific Purpose: T inform my audience abou the global impact of hip-hop.
‘Ceneral Idea: Hip-hop i a phenomenon on many continenss.*

1. Brasf ip-hop scene developed out of favela sree partes i the 1980s.

Il France is one ofthe word'sgreat producers and consumnes ofhi-hop.

. Hip-hop it i in South Afrca about a decade ago with Miss ihabi.

V. Koreasjut one ofthe Asian counires with a flourishinghip-hop scene

‘Something done in laers (such as creating a parfit) should be discussed in order—
bottom-t0-top; however, other topics are more flexible. A speech describing  ciy,for
instance, could be organized by direction north,south, east, west), by populacion density
(most o least populated aress,or vice versa), by income levl, and so on, depening on
the goal.

Cause-Effect or Causal Organization
‘When you wan toshed fight ona problem,  causeffect or causal pattern works well.
Here,you examine the reasons underlying 2 problem (the causes) and the implictions of
the problem for individuals o fo sociey a large (the ffects). You can use cither 2 cause-
-effct o an effct-to-cause pattern. This cause-effect speech was on campaign ads:
Specific Purpose: To inform my audience of the reason people use negacive
‘campaign ads and their negarive influence on policics.
‘Central Idea: Campaigns use negative ads in political compaigns for 2 variety of
reasons, but cheireffect on the elecrorate s negative.*
1. Campaigns use the for several easons (causes),
A Gandidaes cast susicion o their opponens.
B. Negatve ads are memorabe
11 Negative ads afect the lectorate.
A They are inked to decreased voter turnout.
B. Voters lose rus i pliis and polcians.

‘Some topics are more effecively presented by using an effects-to-cause pateern—
first looking at a problems effects on an individual or group before exploring it causes.
Specific Purpose: To inform my audience that many Asians are wming to surger-
ies and cosmetic to change their appearance because of Western media influences.
‘Central Tdea: Many Asians are increasingly trying to modify their appearance
because of nfluences from Western media.”

1. Asians are turning to unnecessary surgeies and cosmeics (effects).
A Eyeid surgery i increasingly populas,especially among Korears.
B. Skin leaching products are sold throughout Askan countris.
11 Crtes say Western depicion of beauty cause ths dissatisfaction.
A Idsologies of beauty portrayed in Western mecdiainclude large s, blonde har
smooth complexons, and skiny or toned bodes.
B. Mulfational compaes use standardized advertiing thatincudes compuer-
enfanced Western models, even in Asian countries.

Problem-Solution Organization

As Chapter 1 pointed our, one core US beliefis thatlfe presens challenges we cansolve

through knowledge and effore. Consequendy, we ofcen approsch global, natonal, local,

and personal issues as problems that requie solutions. A problem-solution pattern.

‘works wel for both informative and persuasive specches. Not surprisingly, hs pattern
effecs—and

requires you to look at the problem —sometimes cxamining is causes and
then propose asolution. Here is an oudine for a persuasive speech about caxing mileage,

nor gasoine:





