[image: Graphical user interface, text, application, email

Description automatically generated][image: Graphical user interface, text, application, email

Description automatically generated][image: Graphical user interface, text, application, email

Description automatically generated][image: Graphical user interface, text, application, email

Description automatically generated][image: Graphical user interface, text, application, email

Description automatically generated][image: Graphical user interface, text, application, Word, email

Description automatically generated][image: Graphical user interface, text, application, Word

Description automatically generated][image: Graphical user interface, text, application, email

Description automatically generated][image: Graphical user interface, text, application, email

Description automatically generated]
image7.png
Homework (Ch 06)

Back to Assignment

mempis[ || ] vrager

2. Individual Problems 6-2

To conduct an experiment, a movie theater increased movie ticket prices from $9 to $10 and measured the change in ticket sales. The theater then

gathered data over the following month to determine whether the price increase was profitable. Assume total costs to the theater are the same,
whether the price of a ticket is $9 or $10.

In order for the ticket price to have been profitable over the month, the elasticity of demand for movie ticke more |be W thanlin
absolute value.

less

v
Demand curves become elastic in the long run. This means that the ticket price increase will likely be _ ¥ profitable in the long run.
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3. Individual Problems 6-3

An end-of-aisle price promotion changes the price elasticity of a good from —3 to —4. Suppose the normal price is $36, which equates marginal
revenue with marginal cost at the initial elasticity of -3.

What should the promotional price be when the elasticity changes to -4? (Hint: In other words, what price will equate marginal revenue and marginal
cost?)

$25.60
$41.60
$19.20

$32.00
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4. Individual Problems 6-4

Which of the following best explains why a retail store might offer free parking to its customers?

Parking and shopping are complements, so offering free parking should increase the demand for the store's merchandise.
Parking and shopping are complements, so offering free parking should decrease the demand for the store's merchandise.
Parking and shopping are substitutes, so offering free parking should decrease the demand for the store’s merchandise.

Parking and shopping are substitutes, so offering free parking should increase the demand for the store's merchandise.
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1. Individual Problems 6-1

George has been selling 8,000 T-shirts per month for $9.00. When he increased the price to $11.00, he sold only 5,000 T-shirts.

Which of the following best approximates the price elasticity of demand?

-2.0769
-3
-2.3077 0.7333
-2.5385 06
0.3333
Suppose George's marginal cost is $3 per shirt. 0.6667

v
Before the price change, George's initial price markup over marginal cost was approximately W . George's desired markup is

Since George's initial markup, or actual margin, was “w than his desired margin, raising the price was v o,
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1. Individual Problems 6-1
George has been selling 8,000 T-shirts per month for $9.00. When he increased the price to $11.00, he sold only 5,000 T-shirts.

Which of the following best approximates the price elasticity of demand?

-2.0769
-3
-2.3077 0.39
25385 0.4767
0.6067
Suppose George's marginal cost is $3 per shirt.
0.4333

Before the price change, George's initial price markup over marginal cost was approximately ¥ . George's desired markup is

Since George's initial markup, or actual margin, was ¥ than his desired margin, raising the price was v
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George has been selling 8,000 T-shirts per month for $9.00. When he increased the price to $11.00, he sold only 5,000 T-shirts.

Which of the following best approximates the price elasticity of demand?

-2.0769
-3
-2.3077

-2.5385

Suppose George's marginal cost is $3 per shirt.

Before the price change, George's initial price markup over marginal cost was approximately ~ . Geor

Since George's initial markup, or actual margin, was  _than his desired margin, raising the price was

not profitable

profitable
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2. Individual Problems 6-2

To conduct an experiment, a movie theater increased movie ticket prices from $9 to $10 and measured the change in ticket sales. The theater then

gathered data over the following month to determine whether the price increase was profitable. Assume total costs to the theater are the same,

whether the price of a ticket is $9 or $10.

In order for the ticket price to have been profitable over the month, the elasticity of demand for movie tickets must be
absolute value.

Demand curves become _# elastic in the long run. This means that the ticket price increase will likely be % profit:

W than1in
A
less
greater | long run.
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2. Individual Problems 6-2

To conduct an experiment, a movie theater increased movie ticket prices from $9 to $10 and measured the change in ticket sales. The theater then

gathered data over the following month to determine whether the price increase was profitable. Assume total costs to the theater are the same,
whether the price of a ticket is $9 or $10.

In order for the ticket pr] less jve been profitable over the month, the elasticity of demand for movie tickets must be w than1in
absolute value.

more

v
Demand curves become ¥ elastic in the long run. This means that the ticket price increase will likely be % profitable in the long run.




