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bemoaned, instances of the diffusion of American “goods,” “ideas,” and “styles” pro-
vide a certain warrant for the claim that the US is the primary source and symbol of
’ in the planetary popular imagination.
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about three Christians for every

. : ably the most consequentiy] relj.
(especially in its Pentecostal man;f:ﬂ;t:;i)jtgzgfiuﬂz the world has been no&mil
gious movement in the “'forld toricz- for example, Protestants numbered aroung 15
short of stunning. In Iiatm d?::iwo iieca des, that number grew to at le.ast 40 milliop,
;Elﬁon I;t;h*‘;; ﬁ(i:;;lo:tsaslism has been particularly noteworthy, growing from Hily
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;lriﬁ;;rzi'ew;;lna;re Pentecostal. In Asia, the story is no differer.lt. In 1900, the
number of Christians figured around 20 million; by the year 2000, it had grown ¢,
over 300 million ~ 130 million of whom are Pentecostal. Currently about a third of
the world population has some affiliation with Christianity. Estimates of total
world population of Evangelicals figure around 700 million, half of whom are
charismatic or Pentecostal.
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Another component of the market idiom appears in the frequent equation of
l8]

believer with consumer. Not surprisingly, this is most explicit among E"ange!icaj

ich li i are, quite literally Con.
i izations for which listeners and viewers :

g s i — ” “Not only has your TBN grown to 3 309

suming their religious media “products. :

(= stations, and is carried on 21 satellites and thousands of cable systems around the
;5 world,” ’cxclaims Crouch, “but no matter where you are, day or night, you can warch,
F’E TBN via the Internet. It is literally available to anyone, anywhere who can access the

Internet!” The Christian Broadcasting Network (CBN) is somewhat more strategic in
E its appeal to religious consumers using the most cutting-edge advertising tactics,

Describing the global success of CBN’s WorldReach program, one promoter says,

When the secular world wants to really grab the attention of the consumers of a country,
they “four-wall-market” a product. We want nations to know of Jesus’ love and His plan
for each of us, therefore CBN uses the "four—wall—marketing” concept in the form of
media blitzes to spread the Gospel. CBN's creation of the media blitz has proven to be an
effective and entertaining outreach tool to share Christian, family-

oriented program-
ming using various forms of media: television, radio, videotapes, lite

rature, etc.
The Language of Multiculturalism
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Similarly, the Vice President for E )
e toains theiF glibial ocus on the Family describes how his organiza-
tion maintains their glo 5 ocal structure for radio by contracting with local, indig-
enous offices that have their own legal status, but “we license the use of the Fc;ms c%n

the Family name.” He continues:

a desire to help families in their regions and we stand behind

Our local parmers have

them. We bring to the table radio expertise as well as resource assistance. However, we

do not feel it is our place to control what is aired. We emphasize basic biblical principles;
mmunicate with the local

our partners contextualize it sO that it will connect and co

person.
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s could take on greater global imp ortanc,

and their secular counterpa

' i mitments, and these dispute _ , .
? Eiig:iggf politically charged for Evangelicals in other societies. The exep; e

which such battles are fought abroad is at present, however, limited t(;h t.h‘e EXPOTTs of the
American globalizers. More significant at present are the commonalities found at

level of institutional and organizational practice. What counts as “success,” “progress »
“opportunity,” and the like is for the American

Evangelicals managed according tg the
same rationalizing techniques as for their secular counterparts and, by and large,
accounted for in the same cultural languages. [...]

Thus, it is safe to say that the Evangelical globalizers have endorsed an intensely
modern (and modernizing) cultural orientation, if unwitting of its implications for
their work and message. Taken individually, there will no doubt be significant differ-

ences in the extent to which Evangelical groups reject or embrace the various logics
of modernity. Taken as a whole, however, Evangelicals do demonstrate a certain
symmetry of engagement at the level of practice both among themselves and with
their secular counterparts. Given their access to the most advanced technologies of
transportation and communication, moreover, they cannot help but be some of the

leading apologists for Western (American) modernity, even if unintentionally. [...]
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