may not be as concerned abo i Tag recruitment costs.
Once a budget is in place and the rec Tuiting techniques are imple
organization should take the additional s¢ ep of assessing the n@oﬁ?o:c,_d

For example, it is possible to determine Mow many candidates
Job opening from media advertisements., € e organization’s website, ca
and job fairs, employee referrals, or othex sources. It is also possible to'

cost per applicant (total media cost divides ~d by number of applicants) an
per hire (total media cost divided by nmem e of hires). Cost-effective m
attracting candidates can then become thes focal part of the organization
ing strategy, and those that have lower retw_iq0 on investment can be eli
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