Tourism Development and Sustainabilily in the Greele Archipelagos 167

environmental impacts needs to take into account the implications of further
developiient or change. Environmental auditing should aim, among other
things, to improve the state of the agpects of the ‘holistic” environment; to
identify the types and magnitude of environmental impacts; to create an
ongoing process ta monitor environmental impacts; to enhance the profile of
islands as tourist destinatidgns; to increase the environmental awareness of
islanders and tourlsts; and to minimize the potential risks agsociated with
public health and visitor satisfaction. )

Encouwragingly, German and Scandinavian tour operators have hegun
adopting and enforcing environnjental policiey and, thus, may contribute to
jmprovements Jocally, Larger organizations stch as Grecotel, which partly
belongs to TUI the German tour operator, have developed a comprehensive
programme which not only assists environmental conservation but also
contributes directly to its profitability. Local pioneers can motivate ather
players to imitate and adopt similar practices, improving the benefits of
tourism. Nevertheless, the National Tourlsm Organization should develop a
comprehensive framework to guide and enforce tourism development and
management towards the sustainability of local resources and the develop-
ment of regional prosperity. Failure fo take such actions will eventually
prove disastrous for local resources and long-term prosperity.
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