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Attainment of knowledge within each core area i assessed by way of standalone testing of each student as a e
Instructional program prior to graduation (e.. ETS).
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Assurance of Learning Validations (Linked to the Concentration-Specific Learning Goal(s))
AL Capstone Research Project: Write a research essay and analyze the new product process of a
firm/organization.

Using research resources (primarily scholarly and applied business publications and online intemet
sources), students are to explore the new product marketing strategies of a firm. When reading the
articles, students are instructed to pay particular attention to the references, trying to identify which
articles might assist them in preparing the research essay. Then they should undertake a comprehensive
literature search of the new product marketing strategy and policy literature, focusing on both general
business articles and scholarly research articles. Next, focus on identifying articles on the marketing
strategies of the company selected to study.

Students should also identify an article which addresses an issue related to ethical decision-making in
the relevant industry and relate it to the new product marketing strategy of the organization being
studied. In particuler, use the Five Sources of Ethical Standards framework
hitp/hwww seu edulethies/practicing/decision/framework himl to identify and assess options the company
could take when confronted with a similar situation.

Outcome requirements
The final report (in the preferred format, slide or document) will contain a research essay analyzing a
firm's new product strategy.

The capstone project will be scored across four (4) attributes, based on:

a. The survey of the marketing environment: For this first score, the instructor will assess the extent
to which students are able to identify valid and current information from reliable sources such as
academic and trade journals, news related to company’s marketing environment, as it relates to
the marketing strategy (MRKT LO1A);

# A note on School of Management Assurance of Learning Scoring: Scores form the metri for the degree to which the validation (e..
learning outcome) satsies the associated learning goal or objective. Assurance of learning valdation descriptions identiy the criteia for
each score that i to be given. Scores are scaled using progra or concentration rubrics. It must be noted that scores are to be:
differentiated from grades. Scores form  criterion from which an instructor will scertain an overallgrade for any instrument of
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Iearning outcome) satisfies the associated learning goal or objective. Assurance of learning validation descriptions identify the criteria for
each score that s to be given. Scores are scaled using program or concentration rubrics. It must be noted that scores are to be
differentiated from grades. Scores form a criterion from which an instructor will ascertain an overall grade for any instrument of
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b. Transforming data into usable information: For this second score, the instructor will evaluate the
extent to which students were able to organize information in a presentable fashion (i.e., table,
figures) (MRKT LO1C);

c. Integrating results across business functions: For the third score, the instructor will assess the
extent to which the proposed new product/brand plan will influence programs, procedures and/or
outputs across business functions (MRKT LO2C);

d. Ethics in decision-making: For the fourth score, the instructor will assess the extent to which
students are able to apply an ethical decision-making framework to an ethical problem in business
(MBA ETHICS).
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