CHAPTER 10

You Are What You Eat
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“e take as the title for this chapter the phrase “You Are What

You Eat” because never before has this simple idiom held such

complex meanings. The dinner table has long been a site of ne-

cotiation between children and parents, bue the conflicts have moved from

M.e.rmﬂrc_. (o cat your vegetables and finish what’s on your plate to a much

larger arena. Food studies as a field have _umnon.ﬂo a bartleground Uoﬂzmnw
epicureans and nutricionists, ranchers and activists, and local growers and .

big business. Thinking about food and its impact on the individual, the ;

environment, and che furure has become a new obsession. ;

Let's consider the ways that our discussions about food have moved
out of the kitchen. Walk into any bookstore and you'll not only find
olossy-covered gourmer magazines and fully Ecmﬁmw& noo.Euoo_mm, ?.:.
%::.: probably also encounter a display adorned with copies of Maria

Rodale's Organic Manifesto, Bryant Terry’s Vegan Soul Kitchen, Peter

Singer's The Ethics of What We Eat, and numerous copies of Michael
Pollan’s best-selling books: Cooked, In Defense of Food, and ﬁaa«.& Rules.
Feel like watching a film? You can select from a variety of movies .ﬂrwﬁ
celebrate food, relationships, and community: from Julie Eﬁ.\:ba GF
Chocolat, Tampopo, Eat Drink Man Woman, Babette's Feast, Jiro _OS.H:&.
of Sushi, and even Willy Wonka ¢ the Chocolate Factory. Perhaps you sim

_n.v_< decide to browse online. You're likely to come across a recipe site.
aggregating family recipes; a food blogger photo-documenting his every ¢

meal: or a food activist providing commentary on the latest incursion

against processed foods, GMOs, and fast food chains. Turning on nrw.
television will have similar results; shows like Cake Boss, Top Chef, Hell’s 3

Kitchen, and Kitchen Nightmares grow every week in popularity, and the
Food Network has carved out its own niche on cable TV. Even a stroll
down the street will bring food culture in sharp focus, from the rampant
spread of Jamba Juices, Starbucks, and McDonald’s into the empty nooks

L. obsession, a sedentary lifestyle, and the rise of obesity
E among American children. We'll look carefully at the
- government nutritional information graphic, and also
. consider ways that people define themselves according i

 fan, and vegan. Finally, we'll delve into the controversy
surrounding genetically engineered crops, looking at
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and crannies of our consumer spaces to the rise of specialcy markers like
Trader Joe’s and Whole Foods. Food provides more than just sustenance;
it increasingly has come to shape and mediate our understanding of our-
selves and our culture.

Perhaps because of the omnipresence of food culture, we are also wit-
nessing a growing critique of it. To see this, we need look no further than
our local movie theater and the release of several documenrary films over
the past ten years that have challenged us to reevaluate the role of food in
our lives. While Fast Food Nation and Super Size Me began the trend in the
mid-2000s by targeting the fast food industry and its deleterious effecrs
on American health, these two ground-breaking films were followed by a
series of similarly food-focused documentaries. One standour example is
the 2009 film Food, Ine., which shifted attention from individual eating
habits to corporate farming and industrialized agriculture. The cheatrical
release poster, shown in Figure 10.1, succinctly epitomizes chis critique.
What we notice first in the poster is the stereotypical
scene of bucolic America, a cow standing in a green
field under a vivid blue sky, with an iconic red barn in
the background. However, one detail disrupts this ide-
alistic vision: the large barcode branded broadly across
the cow’s side. This film’s goal, the poster argues, is to
challenge our romantic notions of food culture, to ex-
pose the inner workings of this big business industry,
and to problematize our understanding of our relation-
ship to our food.

In the readings that follow, you’ll be inrroduced
to the range of commentaries on food culture today,
from the food bloggers who memorialize each meal
with a highly pixelated photo and pithy commentary
to activists who draw a link berween American food

to their eating choices: as locavore, globavore, vegetar-

FOOD, INC.

FIGURE 10.1 This poster for Food, frc. challenges
the romanticideal of the food industry.
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their viability as a solution to world hunger. As you read through these
selections, we invite you to contemplate your own eating habits and ask
yourself: How are food and culture linked? How does what we eat, how
we cat, where we car, and who we eat with shape our ideas of ourselves

and our communicy?

[ Hotice the subtitle Lo Food, Inc. at the top of Figure 10.1. How does it
complement and complicate the argurment of the poster's central image
and main title?

[ Considering that this film exposes some of the more controversial practices
in the food industry, why do you think the poster designers chose this image
rather than one that would have more shock value?

1 Write.

inose a rhetarical analysis of this image that uses a strong thesis

statement and specific references to the visual composition of the poster,
Argue about Lhe significance of this image in relation to the film’s title and

mnain icles,

far this criicie, The New York Times journalist Kate Murphy describes the cultire of *faod blog-
fige, " ihe piclice of beoping an online food dicry, complele with photos. This article origineally

apfeared i The Newe York Times o April 7, 2010,

First Camera, Then Fork

Kate Murphy

JAVIER GARCIA, a
28-year-old neuroscientist at
the University of California,
Irvine, was in the campus
pub recently having a grilled
cheese sandwich, But before
he took o bite, he snapped a
digital picture ol it. cheese
artistically oozing hetween
toasted white bread, just as he
has photographed everything

he has eaten in the last five
years.

Every other week he posts
the photos on his Web site,
ejavi.com/javiDiet, provid-
ing a strangely intimate and
unedited view of his life and
attracting tans from as far
away as Ecuador. The nearly
9.000 photos leave nothing
out, not even snacks as small

as a single square of shredded’
wheal.

When he lost his iPhon
while visiting New Yor
last month, he pleaded with
exasperated friends to tak
pictures of his food and t

e-mail them to him, lest his;

record be incomplete. “It wa
a nightmare,” Mr. Garei
said, particularly because the

unfocused pictures “were not
the quality I'm used to.”

In 1825, the French phi-
losopher and gourmand Jean
Anthelme Brillat-Savarin
wrote, “Tell me what you eat,
and I will tell you what you
are.” Today, people are show-
ing the world what they eat
by photographing every meal,
revealing themselves perhaps
more vividly than they might
by merely reciting the names
of appetizers and entrees,

Keeping a photographic
food diary is a growing phe-
nomenon with everything
from truffle-stuffed suck-
ling pig to humble bowls of
Cheerios being captured and
offered for public consump-
tion. Indeed, the number of
pictures tagged “food” on
the photo-sharing Web site
Flickr has increased tenfold
to more than six million in
the last two years, according
to Tara Kirchner, the com-
pany’s marketing director.
One of the largest and most
active Flickr groups, called
“I Ate This,” includes more
than 300,000 photos that
have been contributed by
more than 19,000 members.
There would be more, but
members are limited to 50
photos a month. The same
phenomena can be found on
other sites like Twitter, Face-
book, MySpace, Foodspot-
ting, Shutterfly, Chowhound
and FoodCandy.
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Nora Sherman, 28, the dep-
uty director of the City Univer-
sity of New York's Building
Performance Lab. which pro-
motes sustainable construction,
finds that the pictures she takes
of her food are her most popu-
lar posts on Facebook, Twitter
and on her blog, Thought for
Food., (noraleah.com). The im-
mediate and enthusiastic com-
mentary on, say, an arugula
and feta salad or a plate of fried
okra have given her a sense of
connection and community
since moving to Manhattan
from New Orleans in 2006.

“People I have never met
follow my blog and know me
through the food I eat,” Ms.
Sherman said. She was even
introduced to her boyfriend
through someone she came to
know through his comments
on the food pictures on her
blog, and who thought the
two might be a match.

She said she takes pictures
of at least half the meals she
eats, omitting, for example,
multicourse meals when it
might “interrupt the flow.”
But she has noticed lately that
it’s becoming harder to sup-
press the urge to shoot. “T get
this ‘must take picture’ feeling
before I eat, and what’s worse
is that T hate bad pictures so I
have to capture it in just the
right Tight and at just the right
angle.” Ms. Sherman said.

She uses a Canon Power-
Shot S90 and uploads pictures
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to her Web site daily, some-
times several times a day,
which takes at most 30 min-
utes a day. The camera, she
said, is small but works well in
low light. She doesn’t style her
photos. saying, I like to take
shots that no pro would ever
take—holding an oyster in my
hand about to slurp it down. or
a bagel with a bite out of it,”

Her impulse to photograph
her food and do so artistically
has made her a more adven-
turous eater. “It's driven me
to seek out interesting, photo-
genic foods.” she said. She is
now more likely to eat foods
she would have once avoided,
like beel tendon. heart and
tripe at an Asian shopping
mall in Flushing, Queens.
And, she said. photographing
the food has kept her honest
when she has started diets:
“When [ decided to have salad
for dinner during a juice last.
snapped and posted that.”

Photos are also a means
of self-motivation for Mr.
Garcia, who began photo-
graphing his food after he lost
80 pounds. “It’s definitely
part of my neuroticism about
trying to keep thin,” he said.
“It keeps you accountable be-
cause you don’t want to have
to see that you ate an entire
Jjar of peanut butter.”

And, ever the scientist.
hie hopes to one day use the
photographs to calculate how
much money he spends to
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consume a calorie versus how
mech he spends in gym mem-
berships and sports gear Lo
huen a calorie. “People 1 have
dated haven’t been that into
i he said of his food photo-
journaling. “But it’s never
been a deal breaker.”

Pumela Hollinger, 36. an in-
dependent radio programmer
and announcer in Stephen-
ville. Tex., said her husband
of eight years is resigned 10
her taking pictures of her food.
“When we were dating. it was
ke, “What are you doing?™
she said, “Now it's a quirk
he's come to aceept.”

Her habit began in 1997 asa
way to show her mother what
she aie on vacations, but she
now photographs almost ev-
erything she cats, leaving out
only insignificant snacks and
anything unappealing look-
ing, like a bow! of satmeal,
“1 think getting an iPhone had
2 lot 1o do with it,” Ms. Hol-
linger said. “I’s so easy to just
take a guick picture of what
F'm cating and no one really
notices.” Or maybe they think
she is just texting at the table.
15 She e-mails the piclures

directly from her phone to a

fow friends and posts some of

them on her Facebook page as
well as on Chowhound. "I like
to show of what F'm cating or

sometling 1've made that T'm

proud of, like a pork rib-eye

roast that became pulled pork
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sandwiches and then pork ta-
cos and then pork salad,” she
said. “I get more comments
on my Tood pictures thag any-
thing else. Within seconds,
I get, ‘Oh, I'm jealous,” or
“‘Hey, can I come over?’ ”
That some people are Keep-
ing photographic food diaries
and posting them online does
not surprise psychotherapists.
“Ins the unconscious mind, food
equals love because food is our
deepest and earliest connection
with our caretaker,” said Kath-
ryn Zerbe, a psychiatrist who
specializes in eating disorders
and lood fixations at Oregon
Health and Science University
in Portland. “So it makes sense
that people would want to
capture. collect, catalog, brag
about and show off their food.”
Photographing meals be-
comes pathological, however,
if it interferes with careers or
relationships or there’s anxi-
ety associated with not do-
ing it. “1'd have to ask if they
would feel O.K. if they didn’t
doit,” said Tracy Foose, a psy-
chiatrist at the University of
California, San Francisco, who
treats patients with obsessive-
compulsive disorders. “Could
they resist the wrge to do it?”
Joe Catterson, the general
manager of Alinea restaurant
in Chicago, said that, increas-
ingly, people can’t. “One guy
arrived with the wrong lens or
something on his camera and

™

=]

left his wife sitting at the ta-
ble for an hour while he went
home to get it,” he said.

Such compulsion is appar-
ent even at restaurants where
the plating is less elaborate.
“They’ve got to take a picture
of their pancakes and send it o
their friend,” said John Vasi-
lopoulos, the manager at the
Cup & Saucer, a diner on the
Lower East Side. “T don’t get
it because their food gets cold,
but I take it as a compliment.”

Evidently aware of the
trend, manufacturers like
Niken, Olympus, Sony and
Fuji have within the last two
years released cameras with
special “food” or “cuisine”
modes, costing around $200
to $600. “These functions
enable close-up shots with
enhanced sharpness and sato-
ration so the food colors and
textures really pop,” said
Terry Sullivan, associate edi-
tor of digital imaging technol-
ogies at Consumer Repotts.

This bemuses Tucker Shaw,
the food critic for The Denver
Post, who made do with a basic
point-and-shoot digital camera
to take pictures of everything
he ate in 2004; he published
the pliotos in his book, “Every-
thing T Ate: A Year in the Life
of My Mouth.”

“Tt used to turn heads if you
took a picture of your food.
and I even got in trouble at
a few restaurants,” he said.

“Now it’s ubiquijtous and just
shows that we are in a spas-
tic food era—we couldn’t get
more obsessive.”
Nonetheless, Mr. Shaw
said the year he spent photo-
graphing his food (and a year
was enough for him) resulted
in an achingly honest account
of his life that revealed far
more than the fact that he ate
too few leafy green vegeta-
bles: “The pictures, I realize
now, are incredibly personal,
and by looking at them you
can probably deduce the type
of person I am.”™ Moreover, a5
the pictures set off memories
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and emotions in a way a writ-
ten journal could not. “I re-
member every single day.
who T was with, what I was
feeling,” he said.

Unlike a picture of a flower
or friend, a picture of a meal
recalls something smelled,
touched. tasted and ultimately
ingested. Carl Rosenberg, 52,
a Web site developer who
divides his time among San
Francisco; Austin, Tex.; and
Addis Ababa, Ethiopia, pho-
tographs his food along the
way with a Nikon D3.

*You have more of a direct
connection with your food.

What strategy does Murphy use to hook her readers into the article?
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so it forms a more essential
memory of an occasion,”™ he
said. He often places a small
stuffed animal, a sheep, which
he calls the Crazy Sheep. next
to his food before taking a pic-
lure; reminiscent of the globe-
‘trotting garden gnome in the
French film "Amélie,”

“I think photographing
food is a more accurate way
to document iife,” said Mr.
Resenberg, who shares pho-
tos with family and [riends
but does not post them, “Foodl
isn’t going to put on a special
face when you take o picture
of it.”

Find H:.m original article online and look at the use of visual evidence. What
do .%m. images contribute to Murphy's argument? How does the visual
rhetoric change your experience as a reader?

According to the article, what effect does food photography have on the
photographer? In terms of community? In terms of eating habits?

<<J\ o_o.vk.uc think Murphy includes the opinion of psychiatrists? How does
thelr opinion nrm:.m_m your understanding of the practice of food blogging?
How right the article have been different if she had omitted that section?

Write, Murphy quotes one of her sources, Carl Rosenberg, as saying, * think
Ujﬂoma_u:m:@ food is a more accurate way to document life . _uoo.q isn't
going to put on a special face when you take a picture of it.” Do you agree
that photographs of food document life more accurately than other types
of photographs? Why would that be the case? Write a personal essay that
gafm 2 cennection between your food practices (how you snack; your food
addictions or favorite foods; childhood memaries asscciated with food: your
grocery shepping habits; when or where you eat) and a larger no_j_jmm_sa\
about who you are and your overall approach to life,
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Meatless Like Me
Taylor Clark
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I tell this story not to win your pity but to
illustrate a point: I’ve been vegetarian for
a decade, and when it comes up, I still geta
look of confused horror that says, “But you
seemed 5o ... normal.” The U.8. boasts more
than 10 million herbivores today, yvet most
Americans assume that every last one is a
loopy, self-satisfied health fanatic, hellbent
on draining all the joy out of life. Those of us
who want to avoid the social nightmare have
to hide our vegetarianism like an Oxycontin
addiction, because admit it, omnivores: You
know nothing about us. Do we eat fish? Will
we panic if confronted with a hamburger? Are
we dying of malnutrition? You have no clue.
So read on, my flesh-eating friends—I beljeve
it’s high time we cleared a few things up.

To demonstrate what a vegetarian really is,
fet’s begin with a simple thought experiment.
Imagine a completely normal person with com-
pletely normal food cravings, someone who
has a broad range of friends, £njoys a good
time, is carbon-based, and so on. Now remove
from this person’s diet anything that once had
eyes, and, wham!, you have yourself a vegetar-
jan. Normal person, no previously ocular food,
end of story. Some people call themselves
vegetarians and still eat chicken or fish, but
unless we’re talking about the kind of salmon
that comes freshly plucked from the vine, this
makes you an omnivere. A select few herbi-
vores go one step further and avoid @/l animal
products—milk, eggs, honey, leather—and
they call themselves vegan, which rhymes with
“tree men.” These people are intense,

Vegetarians give up meat for a variety of
ethical, environmental, and heaith reasons
that are secondary to this essay’s goal of in-
creasing brotherly understanding, so Il
mostly set them aside. Suffice it to say that
one day, 1 suddenly realized that I could never
look a cow in the eyes, press o knocking gun
to her temple, and pull the trigger without

5
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feeling I'd done something cruel and unnec-
essary. (Sure, if it's kill the cow or starve.
then say your prayers, my bovine friend—but
for now, it’s not quite a mortal struggle to
subsist on the other five food groups.} I am
well-aware that even telling you this makes
me seem like the kind of person who wants
to break into your house and liberate your
pet hamster—that is, like a PETA activist.
Most vegetarians, though. would tell you that
they appreciate the intentions of groups like
PETA but not the obnoxious tactics, It’s like
this: We’re all rooting for the same tcam, but
they’re the ones in face paint. bellowing ob-
scenities at the umpire and flipping over every
car with a Yankees bumper sticker. I have no
designs on your Camry or your hamster.

Now, when I say thar vegelarians are normal
people with normal food cravings, many om-
nivores will hoist a lamb shank in triumph and
point out that you can hardly call yourself nor-
mal if the aroma of, say, sizzling bacon doesn't
fill you with deepest yearning. To which I reply:
We're not insane, We Lnow meat tastes good;
it’s why there’s a freczer case at your super-
market full of woefully inadequate meat sub-
stitutes. Believe me, if obfaining bacon didn’t
require slaughtering a pig, I'd have a BLT in
cach hand right now with a bacon layer cake
waiting in the fridge for dessert, But, that said.
I can also tell you that with some time away
from the butcher’s section, many meat products
start to seem gross. Ground beef in particular
now strikes me as absolutely revolting; I have a
vague memary that hamburgers taste good, but
the idea of taking a cow’s leg. mulching it info a
fatty pulp, and forming it into a pancake makes
me gag. And hot dogs ... I mean. fof dogs?
You do know what that is, right?

As a consolation prize we get tofu, a trea-
sure most omnivores are mote than happy to
do without. Well. this may stun you. but I'm
ot any more excited about a steaming heap
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of unseasoned (ofu blobs than you are. Tofu
is like firgie blowlish sushi: Prepared correcily,
iUs delicious: prepared incorrectly, iC's lethal.
Very early in my vegetarian career, | found
mysell famished and stuck in a mail. so 1 wan-
dercd over to the food court’s Asian counter,
When [ asked the eenage chiefl culinary arti-
san what was in the fofu stir-Try, he snorted and
replied, “Shit.™ Desperation made me order it
anyway, md [ can el you ihat promises have
rarcly been more loyally kept than this guy’s
pledge that the tofu would taste like shit. So
here's a tip: Unless you know you're in expert
fhands (Thai restaurants are a good bet), don’t
even try tofu, Otherwise, is your funeral.

As long as we're discussing restaurants, al-
low me a quick word with the hardworking
chefs at America's dining establishments, We
really appreciate that you included a vegetar-
jan option on your menu (and il you didn’t, is
our money not green?), but it may interest you
1o know that most of us are not salad freaks
on a grim slog for nourishment. We actually
enjoy food, especiatly the kind that tastes
sood. So enough with the bland vegetable
dishes. and, for God's sake, pledse make the
Gardenburgers siop; it's stuaning how many
restaurants lavish unending care on their meat
dishes yet are content to throw a {lavorless
hockey puck from Costco into the micro-
wave and call it cuisine, Every vegetarian
is used 1o slim pickings when dining out, 50
we're not ushing lor much—just for some-
thing vou'd like o eat. I'll even offer a handy
irick. Pretend you're trapped in a kitchen
stocked with every ingredient imaginable.
[rom asiago to zucchini, but with zero meat.
With no fiesh available. picture what you'd
make For yoursells this is what we want, 100.

For those kind-hearted omnivores who will-
ingly invite [cral vegetarians into their homes
for dinner parties and barbecues (really! we

) .

do that, too!), the same rule applies—but also
know that unless you're dealing with an herbi-
yore who is a prick for unrelated reasons, we
don’t expect you to bend over backward for
us. In fact, if we get the sense that you cooked
for three extra hours to accommiodate our di-
etary preferences, we will marvel at your con-
sidorate nature, but we will also feel insanely
guilty. Similarly, it’s very thoughtful of you
to ask whether i’ bother me if I see you eat
meal, but don’t worry: I'm not going to com-
pose an epic poem about your club sandwich.
Which leads me to a vital point for friendly
omnivore-herbivore relations. As you're enjoy-
ing that pork lein next to me, I am not silently
Jjudging you. 1 realize that anyone who has en-
countered the breed of smug vegetarian who
says things like, “I can hear your lunch scream-
ing,” will find this tough to believe, but I'm
honestly not out to convert you. My girlfriend
and my closest pals all eat meat, and they'll
affirm that 1’ve never even raised an eyebrow
about it. Now, do I think it strange that the
same people who dress their dogs in berats and
send them to day spas are often unfazed that au
equally smart pig suffered and died to become
their McMuflin? Yes, I do. (Or, to use a moie
pressing example, how many Americans will
bemoan Eight Belles’ fatal Kentucky Derby
injury tonight at the dinner table between bites
of beef?) Would I prefer it if we at least raised
(hese animals humanely? Yes, I would.

Let’s be honest, though: I'm not exacth
S_. Francis of Assisi over here, tenderly minis-
tering to every chipmunk that crosses my path. |
try (o represent for the animal kingdom, but take
a look at my shoes-—they’re made of leather.
which, T am told by those with expert knowl-
edee of the tanning process, comes from dead
cows. This is the sort of revelation that prompis
meat boosters to pick up the triumphant lamb
shank once again and accuse us of hypocris.

Well, sort of. (Hey, you try to find a pair of non-
_mmmrﬂ. dress shoes.) My dedication to the cause
might _u.m incomplete, but I'd still say that doing
mo._:.mgzzm beats doing nothing. It’s kind of Emm
a_.:::.m a hybrid: not a selution to the globai-
warming dilemma but a decent start, hmw,m Just
say .:Eﬁ at the dinner table, I roll in a Prius,

w  Finally, grant me one more cordial request:
Please .n_os.ﬁ try to convince us that vo:.:w
vegetartan is somehow wrong. If you're nosrU
cerned for my health, that’s very nice, though
yolu can rest assurad that I’m in m_:ﬁm:mmm.u:q
you want to have an amiable téte-i-téte about
<nm9w_,_mim_d, that’s great. But if you insist
on being the aggressive blowhard who takes
meatlessness as a personal insult and rails
.m_uoi what fools we all are, you're only go-
ing to persuade me that you're a &nw:m.wa
When someone says he’s Catholic, you wno?.
ably ao:; start the stump speech about how

God is a lie created to enslave the ignorant
masses, and it’s equally offensive ﬁou_umn:m

t
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an herbivore. I know you think we’re crazy
That’s neat, But seeing as I've endured ::w.
hassle of being a vegetarian for several years
oW, ﬁQ.‘_EE T"ve given this a lirtle thought
So E,m Just agree (o disagree and get on &::.
making fun of Hillary O:_:o:,m inability
to operate a coffee machine.
) Because, really, peace and understand-
ing are what it’s all about: your porterhouse
and my portobello coexisting in perfect har-
mony—though preferably nol touching
<<o;..m actually not so different, after all, :Q
omuivorous chuims, In fact, T like to think
H_S.ﬁ when an omnivore looks in the mirror
he just sees a vegetarian who happens Lo c.z
meat. Or, no, wait, maybe the mirror sees the
omnivore through the prism of flesh and real-
W%M«“Mm all have a crystalline animal soul, you
This mm. excellent weed, by the way. if you
want a hit. Hey. while you're here: Have [
ever told you about hemp?

- What level of decorum (high style, middlle style, v_m_l styie) does Clark ch

to make his argument? What elements of his writing style contribute to the

level of decorum he chose?

o )
Throughout the essay, Clark integrates second person (you) to draw in the

reader, Did this explicit reference to you—the readler—engage vou more or

less in his argument? Why?

] . N
@w% _M_M%mﬁ_w. EE:@%.E wﬁ some of the cultural stereotypes of vegetarians
native profile of a "vegetarian” does he .
: . / present here? How doe
this portrait challenge or rewrite these cultural stereotypes? :

[— M " . ) )
ﬂ_ﬁmmmmwmwﬁmm_mﬂ_ﬁ_ éﬁ_ﬂmp I'suddenly realized that | could never look a cow in
, press a knocking gun to her temple, and pull t i i
feeling I'd done somethin : o e miout
g cruel and unnecessary.” How i
et nd L : persuasive a
MMMA:MMM ,ﬂ_mm@mwmhm:_m:m do you find it to be? What rhetorical appeals is
re? How else might he have presented his point i
: . is point if he wanted
to use a different appzeal? Which do you think would be most persuasive?

]
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Imagining the Ideal Body

EIGURE 12.1 A voman asserts her identity by marking her body
with piercings and body art.

judged by the social standards of

and our society at Jarge.
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Imagining the Ideal Body

Now consider the image in Figure
12.2. How does the woman’s face and
body evoke ideas about beauty that
come from magazines such as Vogue,
Glamour, Cosmo, or Marie Claire?
- Many aspects of the ad reproduce
common elements found in fashion
and cosmetics advertising: the model’s
- direct gaze into the camera, her par-
tially parted lips, her nearly bare neck
and shoulders, her almost impossibly
smooth complexion. What sort of vi-
sual argument is Figure 12.2 making
“about the ideal face and body, espe-
i cially given that the billboard is actu-
ally an ad for a skin-lightening cream
: g : in Seoul, South Korea? Clearly, the normalizing of these distorted images of
identity based on your reaction to or interpret @ ideal beauty becomes even more problematic if we consider it in the context
tion of the markings on her body? : & of racial, ethnic, and national difference.

When we look at bodies as <.;E.L ey However, keep in mind that it’s not just the female form that has been
ciery, we often participate in a monﬂ& wﬂo.mmm.... @ ..E_umnnnmm to such steroetypes. Magazines like GQ, Maxim, and Mens
reading people according to certain ol licey E ' Health are packed with advertisements for cologne, shaving products,
egories: as male or female; young or old; rurd § running shoes, casualwear, and even watches that reinforce idealized no-
or urban; and from a certain race, nwmmm, ¥ e i tions of what it means o be an atrractive man in contemporary society,
ture. We try to mark our bodies with signs o Television shows—from night-time dramas to reality shows like che 7/
our identities, to announce who we P E Bachelorette—and Hollywood films similarly feature the Perfect Man in
affiliation wich a particular A religiony lead roles, providing somewhar unrealistic role models for boys and young
our sexual orientation, and R n<n__~ or  men. Even video games, arguably, propose a specific type of athletic, hy-
political stance. Hairstyles, piercings, ot ermasculinity, which young teen boys are invited to play through and
ing choices, tattoos, toned abs, arENel PNt casure themselves against as they level up in the games. All around us,

tocnails: these choices all constitute ways Weg media continues to shape and craft a gendered ideal. Your rhetorical anal-
“mark” ourselves in relation to our culture—g is of chese images can help you begin to formulate your argument about

e re perceived byf : : . .
or try to change the way we are p W B how visual representations construct social notions that we come to accept
. : Cour identities. We may bel
remaking the signs of our identities VO “atural”

e Hepe il
ideal” beauty, operating in our commu

= 7 7hen you look at the photo of the
%, woman in Figure 12.1, what n?., you
/% see? Whar catches your eye? Is it the
model’s sideways glance? Her ornate ﬁm:oo:um :
or her nose piercing? Her elaborate make-up? 1
Her eclectic outfit? How does she choose to]
mark herself—and how does her body conse-§
quently operate as a rherorical text? Finally, r_w,....:.
i : i a ¢ her i
did you begin to draw conclusions abou 1

It is important to consider what happens to our sense of self when the
body we are meant to strive for is represented by an ideal that is overly

FIGURE 12.2 Korean billboard ad for skin-lightening cream.

_,3m_
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Photograph: Swedish Mannequins

ly-proportioned mannequins from a Swedish department store.

REFLECT & WRITE

00, These Swedish mannequins reflect LS, women's sizes 6 and 10. How

does this sizing information influence your understanding of the messages

that mannecuins (these particular mannequins, but also mare traditional
ones) send about fernale body size?

O The photograph in Figure 12.3 depicts mannequins in a :_._@mﬂ._m mmﬁ,ﬂs.
of the department store, Would the image make as strong an impact if it

[ The roannequins that most stores use are proportioned to U.S. women's §

Susie Orbach  Fat Is an Advertising Issue

Write, Create a photo essay on "Mannequins and Body Image” by visiti
your own local mall or shopping center and taking photographs of the
mannequins you find there. Arrange your images strategically, and write
Captions and accompanying text for your photographs to produce a solid
and cohesive argument. Share your phote essay with your class,

423

depicted mannequins from a dress department? An outwear department?
Why or why not? What role does placement play in making an argument?

g Seeing Connections
Review Chapter 8'
aclvice on creating a
photo essay to help
VOU CONSETUCE your own
; powerful argument.

marketing, and public relations magazine.

Susie Orbach

When O&M called Susie Orbach to ask her
advice on Dove's campaign for real beauty,
she jumped ar the chance to furn advertis-
ing’s often destructive relationship with
women’s body image on its head.

More than one million hits on the “cam-
paign for real beauty™ website; pictures of
women on billboards all over the UK that
- make you smile inside; a programme to de-
construct beauty ads going into secondary
schools; a tund to raise girls’ and women’s
- self-esteem; mother-and-daughter work-

shops on self-image; a mission to change
negative feelings women can have towards
their bodies . . . and all this from a soap-
cum-beauty company?

In January two years ago, Mel White of
Ogilvy & Mather rang me. “I"d like to book
an hour of your time. Some of us working

Fat Is an Advertising Issue

Pyychotherapist and writer Susie Orbach first became a leacling participant in the discussion of wemen's body
image issues with the publication of her 1978 book Fat Is a Peminisc Issue. Since that time. she fus botlh written
and taughi extensively on the issue of women's physical and emotional heaith and has appeared on numerons
television and radio programs. This article reconnts Orbach's invelvement in the genesis of Dove’s "Campaien
Jor Real Beaury" and was oviginally published in the June 17, 2005, isuc of Campaign, an online advertising,

on the Dove brand have been worrying that
beauty advertising has been damaging to
women. We want to make sure we understand
how, and what we might do to change it.”
White was the global brand and cat-
egory partner at O&M. She was part of a
team spearheading an attempt to make a
positive contribution to women's lives. “We
all—at Dove and the agency—are women of
a certain seniority.” she said. “We think we
can make a difference, a positive impact on
women'’s lives. Dove has never sold prod-
ucts on the basis of stoking up insecurity. But
maybe we can go further. Can you help?”
Could I help? To hear thal creative teams
were now interested in investing their en-
ergy in strengthening women was extraor-
dinary. Years of banging on the doors of
clothing manufacturers. government, the
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food industry and advertising, to persuade
them that by making fashion funkier and
food more interesting they would increase
sales, made this a dream meeting. I never
thought the beauty industry would come
asking. I was delighted. I was intrigued.

Could White be serious? Was this a bi
of cthical window-dressing or a sincere en-
deavour? Could they change the grammar of
beauty in an industry that had been so instru-
mental in promoting exclustvity? Was Dove
really up for a genuinely radical transforma-
tion of the representation of women?

Would the creatives actually hear the dis-
satisfaction emanating from girls and women
about the absolutely torturous standards of
beauty they had either wittingly or unwit-
tingly foisted on them? Could the art directors
come up with some way to meet that dissatis-
faction and make dilference sexy, something
the fashionistas could resonate with?

The first step was to persuade Unilever.
Such a retool was going to take a lot of money
and steady commitment. If the executives there
could understand the difficulties their wives,
mothers, fovers, sisters and daughters had with
{heir own physical appearance, then maybe we
had a chance. The change that the Dove team
were advocating would require consciousness-
raising throughout the agency and the busi-
ness. The 400 or so people working on Dove
would have 1o be behind it. This was not just a
whoopee new campaign like any other,

On the advertising side, O&M as-
sembled creaiive teams that knew the Dove
brand and had done some of their best work

on it. They also brought on board leams
who did not know Dove, but who had pre-
viously done outstanding work on other ac-
counts across the world.

in

The film Q&M made for one of their first
internal pitches featured the daughters of ex-
ecutives talking about their own bodies and
the cute noses, freckles, hair and tummies they
wanted to do away with or change. The poi-
gnancy of these little (and big) girls showing
their dissatisfactions and their wish to be free
of some of the most quintessentially adorable
aspects of themselves was completely compel-
ling. It’s not possible to watch that three-min-
ute DV without reaching for a tissue. It was
a testimony to the hurt and damage we were
unintentionally doing to our daughters.

The film hinted at the longing these
fovely girls had to be acceptable, to be pretty,
to feel good about themselves.

That DVD and others made for internat
Unilever and Q&M purposes provided the
opening through which I, as a psychothera-
pist, academic and political activist in the
area of women’s psychology, body image
and eating problems, could now deliver the
relevant clinical evidence. My writing, pub-
lic speaking and research experience with
thousands of women could provide the back-
hone to the Dove initiative, an initiative that
had the potential to turn around the grief and
distress that lurked inside so many girls” and
women’s physical experience of themselves.

1 told Dove that the Harvard psychiatrist
and anthropologist Anne Becker had found
that three years after the introduction of TV
into Fiji in 1995, 11.9% of adolescent girls
were puking into the toilet bowl trying to

change their Fijian build into one that resem-

bled the Western images they were imbibing
via their TV sets.

I told Unilever that just half-an-hour
looking at a magazine could lower youngsters
self-esteem significantly. I told them that one

i5

in four college females has a serious eating
problem and that most women wake up and
feel their tummies to check how good or bad
they’ve been the day before. Before they’ve
even brushed their teeth, their critical selves
ate planning how punishing to be today.

I told them that without intending to,
mums were passing on negative attitudes
about their own bodies towards their infant
girls, and that their daughters were now
absorbing a shaky body sense that made
them vulnerable to the blandishments of the
market that purported to meet this distress
while actually reinforcing it.

The women working on Dove knew
how women’s magazines had discreet cos-
metic surgery ads in the back long before
TV shows such as The Swan and Extreme
Makeover came along. However expectant
you felt before reading Vogue, Glamour,
Cosmo or Marie Claire, you felt coshed by
a mood depressant after it. And all the Dove
women knew they weren’t just victims of
the image industries. In a sense, ali of us
women are complicit in these unrealistic
representations of femaleness. In order not
to feel entirely powerless inside a visually
dominating landscape that represents beauty
so narrowly, we play out our own beauty
.mnE:m inside it: not questioning it, but try-
ing to meet it.

The psychoanalyst in me could try to ex-
plain how women’s relationship to the beauty
industry perfectly encapsuiates the psychologi-
cal essence of the abused. The victim, shun-
ning that awful feeling of being exploited and
to gam some self-respect, rejects the idea she
is being used. Instead, she makes the job of
appearing beautiful her own personal project.
She is not being compelled to bind her feet, she

Susie Orbach
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Fat Is an Advertising Issue Tmm *
does it willingly, It’s the only way to be. She
will involve herself in trying to look younger,
skinnier, taller, bigger-breasted, smaller-
breasted and making sure every surface is
coiffed, painted, plucked, waxed, perfumed,
moisturised, conditioned or dyed. Taking
the job on for herself is her response to being
targeted, )

It is her refusal to, as it were, be done to.

That this can’t bring women satisfac-
tion works in the interest of the beauty in-
dustry, Having set up this relationship of
insecurity, there is always another area to
work on—and even if all enemies were ban-
ished, ageing would be waiting just around
the corner.

Dove’s mission was to reformulate this
warped and damaging engagement with
beauty and offer in its place something based
not on impossibility, but on possibility. Dar-
ing and innovative, so far. But could they take
the campaign through their company and into
the public domain?

In May 1999, work coming out of
the Women’s Unit at the Cabinet Office
showed eating problems and concern about
the body was the number cne issue for girls
and women aged between 1§ and 80. The
UK Government held a Body Image Sum-
mit, under the leadership of Tessa Jowell
and Margaret Jay. Research showed that the
promotion of images of ever-skinnier, wan-
looking but apparently need-free women
who shoved attitude into the camera lens was
creating serious (health and mental health)
problems in the lives of girls and women,

The Body Image Summit included in-
fluential magazine editors, fashion designers
and buyers who could have changed our nar-
row visual culture,
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But the Summit programme collapsed
at the [irst whill ol contempt in ihe me-
dia. The Government showed tsell to be
entirely pusillanimous. back-pedalling and
equivocating al its own subsequent press
conlerences.

Alter my experience as consultant 1o
and keynote speaker at the Summit, 1 was
now interested (o see what the commercial
wector could do. [ didn 't expect the same kind
of inertiz and collapse from business when
the first criticism came along, But 1 also
hadnt quite understood how considerable
are (he resourees the business community
can call on when it is serious.

I"d known that a signilicant part of a pred-
uct’s cosi was speat on marketing and adver-
tising, but T hadn't appreciated how much
gime. labour and money could go into the de-
velopment ol a brand. As my work with Dove
developed, 1 began Lo feel increasingly hope-
ful ubout how we might begin to challenge the
pegative aspects of what 1'd come to call the
visual musak——the ersatz femininity—around

(literally} and excluding. Everyone had to be
thin, thinner, thinnest.

If Dove was going Lo turn around the
limited, destructive aspects of the beauty and
dieting industries, then it was going to Lave
to produce bold, startling, appealing images
of women in ali their sumptuous variety that
would swagger in and dent the visual field,
Dove would have to find a way o meel
women where they had trained their eyes to
be—on those images of skinny, untouchable
and yet needy sexy wonlen—and touch them
deeply and humorously enough fto] bring
them to where I knew from my clinical prac-
tice they wanted to be: appreciated for their
magnificent differences, their uniqueness, not
their sameness.

Women have had enough of not finding
themselves in the ads they look at. Tf Dove
could get it right, other companies would be
playing catch-up. And, of course, they did.
Within months of the launch of the “cam-
paign for real beauty.” Revlou hired Susan
Sarandon as one of its faces. It was a vin-

this product affect me? How do I want it to
mﬂnon my daughter, my nicce, my sister, my
wife? How can I make a positive impact and
turn the scourge of body hatred around? How
can I be a global player in the beauty industry
spreading good feelings about women’s bodies
rather tlian promoting insecurity?

In this article, Orbach chronicles the process she used to persuade Unilever,

How can I give girls and wouten a chance
to enter into a new. contented relationship
with their bodies?

These are deep. painful and complex is-
sues. That’s why they called in the shrink.
But. as their performance so far shows. it is a
really good start.

the makers of Dove beauty products, to embrace the “Ca mpaign for Real

Beauty.” How did Orbach and the G&M team de

ploy strategies of pathos,

m::mm_ M:a logos to mnnDBU.__m: their goals? Consider the order in which they
used these appeals. Why did they structure their patterns of persuasion in

this way?’

A How might Orbach be trying to offer the same arqument she makes to

Unilever to the reader? in which paragraphs can you see places where she

makes her case to both audiences?

3 . . .
At one point, Orbach dlaims that in order to be successful at this campaign

Dove sﬁm going .8 have to “produce bold, startiing, appealing images of
wormen i all their sumptuous variety that would swagger in and dent

M__Jm visual :m_a.‘_ _..omu_ﬂ at the images from the Dove campaign that thay
IS:WO: their om_e.m_ website, on television, and in fashion magazines.
as Dove accomplished this goal? What differences do you see between

_UC(.mmnm wumu@ d th_(«m;. eme| _UO ! n_ —U
15 S Q_. el othe| _.ummCH 8] __ Ct
U< V\ ¢

dication that not only had Dove and Ogilvy
caught the zeitgeist, but others would follow
and the aims of the campaign would be met
not just by women flocking to their brand.
but also by their competitors.

What impressed the most and continues |
to impress me is the commitment of the lead-
ership team at Dove—Silvia Lagnado, Ales-
sandro Manfredi, Erin Tles and Daryl Fielding
and. of course, White. They’re making the
campaign work. Everyone doing Dove bus-
ness now asks the questions I was brought in

ws and 1o include diverse, vibrant, pleasing
and sexy images of women of all sizes. ages
and physical types.

One of my Ley objectives was 10 get across
the jdea that recent limes have seen a widen-
ing. a democratising, of the idea ihat cveryone
could be heautiful. Trigeered by Twiggy and
thes fully realised by ihe Kate Moss generaiion
(a5 much because of their class backgrounds
as their shinniness), beauty had moved from
heing the intesest of the few to the aspiration
of alf girts and women. This was pretly posi

Jd ‘Write. Some might argue that the “Campaign for Real Beauty” is simply an
m:am. mE.umm_ to the consumer. Write an essay in which you argue this _UMME
considering whether or not the campaign has the potantial to enhance or .
detract from the popularity of Dove's products—or whether it will have no

Q st @C S W_Umm ect overa either on the O a oro - O
C

N ?

tive salF in itsetl. Bui the terms and the ex- to help them confront in order to make the
punsion ol heauty Taltered on a paradox. The campaign effective. How does this marhet- B John Riviello s @ oraphic desi )
R graphic designer specialiing in Flash animats g
& fons. The screenshots in Fiowres 12,412
4 Al 1241215 qare

industry was simubtaneously promoting an anti- ing help women’s and girls” self esteem” I
democratic ideal of beauty that was nrrow what ways could it harm them? How dacs ¢

Ton 7 iviello s 7
¥ .\N.EE:G. hasted on Riviells s website abour body image fssues and their »
magazines, and consumers’ self-perccprions.

cliationslip to the diet industry, Sashion
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they use different r

1 Write. Search online for the Adbuster “Obsession” parody ads, Examine how
Hetorical strategies to make similar arguments. mwmﬁn.: outa
design for your own parody poster 1o raise awareness mBOJ@ young girls about
the dangers of eating disorders. Inclucle both visual and written elements. Peer

review your work with a partner before presenting it to the class.

WRITING COLLABORATIVELY

The posters created by the National Eating Qm.oam«.m Association A.ZmUB
primarily focus on body image issues and eating n__.moama mxvm:msmma
by young girls. Working as a group, identify body image problems fac-
ing boys in your community. Working in a 82..:. create a Uomﬂw_. (using
both images and written text) aimed at addressing _uo.% image in <o..§u
boys. Be sure to decide on your argument before drafting your _.uwmﬁm_.. for
instance, your poster could be designed either to promote positive anﬂ
image or to call attention to male body image problems. Share your wor

with your class.

i g ‘topics, : 10 sex
Tatrd-winning jonrnalist Susan McClelland fias writter o a vavicty of topics, fron: ieenage ?m.mw\wtw.@w ;
3 . . B ) " f14 g it [ ; 1 n
sraffiching and the ehildren victimized dring Sierva Leone's civil war. In this article, ab iginally m.E ish
. ) 3 * Crass=C wul implications stern body image issies.
Maclean's s Awese 14, 2000, she tacldes the crass-cultural implications of we ly imag:

Distorted Images: Western n:_nz..mm.f.m Exporting
Their Dangerous Obsession with ....:::mm.m

Susan McClelland

When Zalhra Dhanani was just seven years
old, her four-foot frame already packed 100
Ib.—so her mother, Shahbanu. put her en her
first diet. “My mother, a fat woman. daugh-
ter of another fat woman. thought if I was
skinny. different from her, I would be :u_ua.,,.
says Dhanani. The diet, and many alter, Qﬂ
not have the desired effect. By 13. Dhanani
was sporadically swallowing appetite sup-
pressants: at 17, she vomited and used laxa-
tives to try to keep her weight under control.

There were times when she wanted to die. *1
had so much self-hate.” recalls the 26-year-
old Toronto immigration lawyer, “I couldn’t
Jook in the mirror without feeling revulsion.”
The hate reflected more than just weight.
“Tt was race,” says Dhanani, who had moved
with her family to Canada {rom East k.ﬁ-
rica when she was 4. “T was straightening
my hair—doing anything to look white.”
Her recovery only began when, at age 19,
she started to identify with women in other

cultures. “I came to realize that there were
people who revered large women of colour,”
says Dhanani, who now says she loves all of
her 200 1b. She blames part of her earlier eat-
ing disorders on the images in western media:
“When you have no role models to counteract
the messages that fat is repulsive, it’s hard to
realize that you are a lovable human being.”
Body image may be one of the west-
ern world’s ugliest exports. Thanks to tele-
vision, magazines, movies and the Internet,
rail-thin girls and steroid-built beef-boys are
being shoved in the faces of people all over
the world. As a result, experts say, cultures
that used to regard bulk as a sign of wealth
and success are now succumbing to a narrow
weslern standard of beauty. And that, in turn,
is leading to incidences of eating disorders in
regions where anorexia and bulimia had never
been seen before. But body-image anxiety in
ethnic cultures runs much deeper than weight.
In South Africa, almost six years after the end
of apartheid, black women still use harmful
skin-bleaching creams in the belief that whiter
is prettier. “We're seeing a homogenization and
globalization of beauty ideals,” says Niva Pi-
ran, a clinical psychologist at the University of
Toronto. “It’s white. It’s thin. And the result is
that people come to identify less with their own
cultures and more with an image in the media,”
In most cultures, bigger was considered
better until the 19th century. “The larger a
man’s wife, the more he was seen as a good
provider,” says Joan Jacobs Brumberg, a pro-
fessor of American women’s history at Cor-
nell University and author of Fasting Girls:
The History of Anorexia Nervosa. That began
to change during the Industrial Revolution,
she says, as women in the United States and
Great Britain began to see thinness as a way
to differentiate themselves from the lower

]

Susan McClelland  Distorted Images

classes. By the 1920s. fat was seen as un-
healthy. And in the burgeoning magazine,
movie and fashion industries. the women de-
picted as being successful in love, career and
finances were slim and almost always white.
Still. eating disorders are nol a modern
affliction. Records of women starving them-
selves (anorexia) date back to the medieval
peried (1200 to 1500). As Brumberg notes
in Fasting Girls, during this time, a woman
who did not eat was admired for having found
some other form of sustenance than food, like
prayer. Yet, until the last century, the number
of women who fasted was low. But. particu-
larly over the past 30 years, the number of
anorexics and women who self-induce voni-
iting (bulimia) or use laxatives has increased
dramatically. “It’s generally this obsession
with the body, constant weight-watching, that
introduces a person to these behaviours,” says
Merryl Bear of the Toronto-based National
Eating Disorder Information Centre. It was
commonly believed, however, that sufferers
came predominantly from white, middle- and
upper-class backgrounds. Experts thought
ethnic minorities were immune because of
their strong ties to communities that empha-
size family and kinship over looks alone.
Studies done in the United States with
Hispanic, black and Asian college students,
however, show that women who are alicn-
ated from their minority cultures and inte-
grated into mainstream society are prone to
the same pressures of dieting as their white
counterparts. In a recent study of South-
Asian girls in Peel, Ont., 31 per cent re-
sponded that they were not comfortable with
their body shape and size. Fifty-eight per
cent compared their appearance with others,
including fashion models—and 40 percent
wanted to [ook like them.

i e s T A o s it e AR AR A LB
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Some ol the most compelling research
comes from Harvard Medical School psychi-
atrist Anne Becker, who was in Fiji in 1995
when the government announced that TV,
including western programs, would be intro-
duced. “Fijians revere a body that is sturdy,
tall and large—features that show that the
hody is strong, hardworking and healthy,”
says Becker, “Thinness and sudden weight
loss was seen as some kind of social loss or
neglect.”

[n 1998, Becker returned to Fiji and
found that this had all changed. Her stud-
ics showed that 29 percent of the girls now
had symptoms ol eating disorders. Many
said they vomited to lose weight. But what
was most alarming were the girls” responses
about the role of television in their Hives.
“More than 80 percent said that watching TV
affected the way they felt about their bodies,”
Becker says. "They said things such as, ‘I
watched the women on TV, they have jobs. |
wanl to be like them, so 1 am working on my
weight now.” These teenagers are getting the
sense that as Fiji moves into the global econ-
omy. they had better find some way to make
wages and they are desperate to find role
maodels. The West to them means success and
they are altering their bodies to compete.”

Cheryl McConney has felt the pressures
to alter her body, (oo, The black 32-year-old
native of Richmond Hill, Ont., co-hosts a day-
time talk show on cable TV. And although it
has not been difficult for her to get where she
is in her career, she is concerned about how
to navigate her next step. “Looking at Cana-
dian television. 1 don’t see many people who
ook like me on air,” she says. At live-foot-
five, and weighing about 145 Ib., McConney
has never been 1old she should lose weight.
Stll in 1998, she went on a six-month,

i

high-protein, low-carbohydrate diet, hoping
to look better in front of the camera. She shed
20 1b. I felt good. People in the studio thought
I Tooked great, but it wasn’t easy Lo maintain.”
Within a year, she had gained it all back.

For McConney, race has been more of an is-
sue. An industry insider jokingly told her that
she would do better if she dyed her hair blond.
And just a few months ago, she was discour-
aged from applying for another on-air host po-
sition because of what the casting agents said
they were looking for. “They wanted the ‘girl
next door’ and ‘peaches- and-cream’ pretty,
not chocolate and cream,” says McConney,
adding: “It was pretty clear some women were
not invited to participate because of their skin
colour.” As to the girl next door part: “T said it
Jjust depends where you live.”

While McConney says she is determined
to make it on-air despite the barriers, Linda,
who requested Maclean’s not use her real
name, may not be around to see her success.
The 19-year-old—part South African and part
East Indian—has anorexia. She says trying
to fit into a Canadian suburban community
played a big role in her illness. “I was never
proud of my different religion, different skin
colour,” she says. “I would put white baby
powder on my cheeks just to make me look
white.” What alarms her now, Linda says, is
that with her skin pale from malnutrition and
her weight fluctuating between 75 and 85 Ib.,
other young women often come up to her and
say, “You look so good, I wish I looked like
you.” But she adds: “What they don’t know
1s that my body is decaying. People glamor-
ize eating disorders. But what it is is a lifetime
of hospitalization and therapy.” As long as the
western media promote thinness and white-
ness as the pinnacle of beauty, stories like
Linda’s will remain all too familiar.

e
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Elinor Frankel  Should America Follow [srael’s Example and Ban Too-Thin Models?

REFLECT & WRITE

O In this article, Susan McClelland a

ddresses not only the wa b i
relates to thinness but also its ref . D e

ationship to different racial feat

: ures and
skin nm__oﬁ Do u\o.c agree that the media tends to model its ideal of beauty
aroun m.mm:nm_m_mz standard? What evidence can you cite from your own
observations to support your opinion?

O What rhetorical appeais does McClelland uti

Erhos? Which does she use mast prominentl
solidifying her argument?

D "o . .
quow.n\ Qomm. §m.\_Qm__m:Q s Integration of direct quotations provide evidence
o er claims? Make a list of all the sources she mentions in her piece, Then
aluate them according to the criteria in Chapter 5. How rigorous is her _

argument, based on this selection of research sources? What credibi ity and
power do these sources add to her piece?

O Write. Look at international or culturally targeted beauty magazines at
local bookstore, on the newsstand, or online. Select 3 faw images or maw\wmm
draft V\oc.ﬂ Own argument concerning how that magazine defines @mmr;.
for m_um.n_mn audiences. Consider bringing in doxa, or the appeal to m:mﬁmm\
values in a particular community. Or, argue that the image of ideal beaut
reflects Eim_ Western standards. Finally, you might ask: are the maaa ﬂ - ad
progressive, offering new or alternative visions of bodily beauty? e

lize in this article? Pathos? Logos?
y and which is most powerful in

seeing Connections
See Chapter 6 for
quidelines on including
direct quatations in .<o‘§‘
writing,

] As the NEDA ad and McClelland’s arsicle both demonstrate,

: debates over body ideals und body ;

R . . . i : by ideats and body image carry very

: . q . a\?mﬂw this fact as her starting poins, Flinor F rankel asks whether Americans showld ol \
e example of their Lraeli counterparts in ¢ ]

reating the promotion of female “thi " i
i b i : emate “thinness” ideals as 1 threa {
ealth. This article appeared in the website divinecarofine.com in 2012 o \EN\F,

Should America Follow Israel’s E
Ban Too-Thin Models? xample and

Elinor Frankel

m.mmj year 280 people die in the United States, sufferi
disorder, and about 24 millions are living with one.

Many people blame the media and the fashion industry for showing
men’s bodies and thus become 3 contributing
number of eating disorders among young girls

ng from an eating

the wrong image of wo
factor to the increasing

)
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. . . . m:
5 of visual rhetoric might vou cesign to address body _Sw@m issues EM,EOB 4
' ; ody image related topic for a specific pop

.._3. U ._ o
m__mE_.mmmwm:omc_;:mu.ﬂmnmmmqmjm A . AEQ ,..
ion (Gor instance, skin bleaching among Z:S:‘.p:,_m.ﬂ_nm: éoB.mszﬁMMMMM_m_m:m@ om a& H m<— 3@ m — 3 m mq.m <Umm
] B - ~ - " . . _@ E

I I up a public service media campa : ; m — O
i) Asian wormen), then moc . A e et |

int D - icned to address this issue. Pitcny .

lio spats, print acs, and posters) designe : , : s
ope ﬂ__‘_a_r g sure 1o be clear about your underlying claim about body image an 3
11 that particular demographic, : |

ja ir ies” and eating disorders . :
il g _Qmm_, Uogﬁ_mm se NBmmmmwme men ports figures play many different roles in contemporary culture. These
il ; i havirithie
significant differences in

tved, suchiassterold s, dtilerte roles range from models of physical perfection to embodiments of
line : i i o . .

liness? As you research these Is- : national pride; they span from representations of local identity to
munity. Based b

\ the connection |
for wornen and men. Are there , ,
verus wormnen? What additional factors might be invo
e, the drive for perfectionism, and even mental ness!
sider what prevention strategies rmight be Unwm&_m i yaur .mo:.“u,.mo:u:w:m o
o and research, design a new campaign against eating di

£ symbols of global community. For many viewers and readers, these figures
 become much larger than life.
How is the media complicit in this process? Scholar Paul Mark Pederson
as suggested, “Sport and mass media are inextricably linked together in a
A symbioric relationship. These two insticutions rely on each other—the mass
imedia scll sport and spore sells the mass media.” In chis chapter, we'll explore
he way that the media constantly projects images of athletes to the consumer
ublic, whether from the glossy covers of magazines, in flashy TV ad cam-
ipaigns, or even on giant posters plastered on the sides of buses, billboards, or
fin the corridors of malls. Too often, images of sports celebrity remain flat and
: vo-dimensional, even if scaled to poster size or projected in surround sound
fon a high-definition TV. That is, we tend to see not complex, fully developed
dividuals, but instead figures that feed into and perpetuate certain cultural
ereotypes. So a key question emerges: how do sports—and in particular the
ia coverage of sports—both reinforce and dismantle such stereotypes?
We can see the complicated relationship between stereotype and media
ork in Nike’s famous 2004 “Tennis Instructor” commercial. In that ad,
€ tennis pro arrives to meet his class: a group of young teenage girls. As he
arts the lesson, he flips his hair and walks among them, che girls looking
oringly after him. However, on the court, the situation changes radically.
egencly tosses a ball to a young blond girl who catches it, tosses it in the
¢ to serve it, and then changes suddenly into Serena Williams who drills
] ball over the net. The pro blinks, then walks on, but the transformation
peats: all around him, the giggly young girls literally turn into Williams
the court, astounding him with their strong backhands and power re-
: s. At the climax, he ducks to avoid a ball chat narrowly misses hitting
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Pioneers, inspirational:
10 each .
Courageous, disciplined, talented: eight each
Resilient: six
Female Olympian: "Resilient. We've come so far, and it's Umnmcmm. %oqmm mﬂ_”m.
letes were resilient encugh to fight for their dreams and keep mn.:j.m mmmw_m
how many times they were _rm_j_.ﬂ_mmﬁmn_ down and told they can't. They said
) ' they pushed through.”
zo_/._“w,n__mw_wmmz k.ﬁuv\_%”ﬁ__smn_‘ because, | mean, if you and me M_am__ama %%rﬁ_mw
the haliway and people are throwing drinks and stuff at us m:r. n_cmmsm_d .
and punching us and doing whatever they can to _,_S.H us, It __:A me a i Evm:.w
would have a prablem with that m:% éo%ﬁ_n_ ﬂdeQ to it. But those guy :
at every game night in and night out. . -
E_mﬂmﬂﬁﬁm@z ‘_N_@m% mg.om@. Those athletes went .H_JB:@: more in Omm _NM_
than we'll ever have to deal with in our whole athletic nmﬁmma..ﬁw s actually hai
0 get your mind around, some of the hurdles they o<mﬂnm3%. ek e
WNEBA player: "Perseverance, You hear moa read stuff about .ﬁmw athlere:
these days, andl that's just crap you get on Twitier or on the Interet. Our p

cessors had to persevere through that stuff in every game, in every stadium.

Reflect on the responses to the survey quastions. What do they say about
the stereciype of black athletes today?

Insharing the results of their survey, the authors had 8. mmﬁm:___ ly .n.h_m ﬁ_,_?og,._"
the respanses to decide which quotations were worth including _w t _w W
article. Which quotations seem particularly powerful to you? Why? Which
quctations seern less impaciful? -
Consider the canon of arrangement. Why do you think the authers n_.momﬂ?
list the comments and questions in this particular oﬂn_ﬂ.v Selecta _umn_nwc ¥
example of a quotation or question and analyze how its placement was
rhetorically strategic,

Wiy do you think the survey writers included a n_.cmmzo: m._uo% .ﬁ:m. 0
relationship of the athlete o the larger community? Why is a question lit.
this important when considering stereotype? .

Consider a ravision of the final question of the series: <<:w: thinking & B
the image of black athletes, what three words come to mind? >:m,.am_ th.:
fuestion, using fangible examples as evidence to support your claim.

' Write. Conduct yourown similar survey, sampling at least 20 sports fans frathar
than athletes) and asking the samea questions fisted in the preceding paragraphs,
Compare their responses 1o the ones given by the professional athletes, Write
up a short report in which you evaluate the similarities and differences between
their responses, taking into account the difference in demographics (athlete vs,
fan) between the original survey respondents and your own,

8B cojea “the best sporiswriter in the Unitecd Stertes™ b
Zirin twrites about the Politics of sports for the N
and is host of Sivins Xaf Rudio’s Edge of Sports Raclio. #,
50 Visionaries Who dre Changing Your World™ and way Pre
botly 2005 and 2006, In this article, Zivin ade

bas toward its Latin American-born players.
2005, edition of the Nation.

Say it Ain’t So, Big Leagues

Dave Zirin

In early October 30-year-old Mario Encar-
nicién was found dead in his Taipei, Taiwan,
dpartment from cavses unknown. His lonely
death, with the lights on and refri gerator door
vpen, ended a tragic Jjourney that began in
the dirt-poor town of Bani in the Dominican
Republic and concluded on the other side of
the world. In between, Encarnacién, or “Su-
per Mario,” as he was known on the baseball
diwmond, was the most hj ghly touted prospect
in the Oakland A’g organization, considered

better than future American League Most
Vuluable Player Miguel Tejada. Tejada, also

from Bani, paid the freight to bring his friend
home from Taiwan. Ie's hard to imagine who

efse from their barrio could have managed to
foot the bill.

W ECIerehe SPoTis jonrialist Robert Lipsyle, Dave

ation magazine and the Los Angeles Times

> aas named one of UTNE Reacder's
o5s Action s Sportsivriter of the Your i

2sses the responsibilities thet Mejor Levigiee Buschali
This piece originally appeared in the Noventbor I,

Encarnacién’s death was not even a side-
bar in the sports pages of the United States, A
30-year-old playing out his last days in East
Asia might as well be invisible.

But he shouldn't he, As Major League Base-
ball celebrates its annual fail classic, the World
Series, it is increasingly dependent on talent
born and bred in Lariy America. Twenty-six
percent of all players in the major leagues now
hail from Latin America, including some of the

game’s most popular stars, like David Ouiiz,
Pedro Martinez and Samaty Sosa, Leading (he
way is the tiny nation of the Dominican Re-
public. Just five years ago there were sixty-six
Dominican-born players on baseball's Open-
ing Day rosters. This year, there were more
than 100. This means roughly onc out of every
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seven major leaguc players was born in the
DR, by far the highest number from any coun-
try outside the United States. In addition, u.o
percent of players in the US minor _mmm:nm :E_
from this tiny Latin American nation, which
shares an island with Haiti and has a popula-
tion roughly the size of New York City’s.

All thirty teams now scout what baseball
owners commonly call “the Republic of Base-
ball,” and a number of teams have ¢laborate
multimillion-doliar “baseball academies.” The
teams trumpel these academies. (One execu-
tive said, “We have made Fields ow Dreams
out of the jungle.”) But unmentioned ._m that for
every Tejada there are 100 Encarnacions. >.:a
for every Encarnacidn toiling on the margins
of the pro baseball circuit, :,o_..o are Eo:mm:.%
of Dominican players cast mmam by a Major
League Baseball system that is strip-mining the
Dominican Republic for talent, Unmentioned
is the overarching relationship Major League
Baseball has with the Dominican Republic,
harvesting talent on the cheap with no respon-
sibility for who gets feft cm_:_a.. C:Em::o:a.n_
is what Major League Baseball is doing—or s
not doing—for a country with 60 percent of its

population living below the poverty line. kvm
American sports agent Joe Kehoskie mmu\m in
Stealing Home, a PBS documentary, “Tradi-
tionally in the Latin market, I would say play-
ers sign for about 5 {o 10 cents on mﬁ dollar
compared Lo their US counterparts. .Im am.o
points out that “a lot of times kids just quit
school at 10, 11, 12, and play baseball full-
time. It’s great, it’'s great for the kids that make
it because they become superstars and get

millions of dollars in the big leagues. .wE m@.

ninety-eight kids out of _oou. it m.wmﬁ:m in akid

that is 18, 19, with no education.

s Considering both the poverty rale and the

endless trumpeting of rags-to-riches storics of
those like Sosa and Tejada, it’s no wonder the

academies are so attractive to young Domini-
cans. Most young athletes in the DR, play with-
out shoes, using cut-out milk cartons for gloves,
rolled-up cloth for balls, and sticks and U.B_S:om
for bats. The academies offer good equipment,
mice uniforms and the dream of a betler life. .

Sacramento Bee sportswriter Marcos Breton’s
book Home Is Everything: The Latino mm.ﬁ&wm:
Story highlights the appeal of the m.oma.n.:am_
“Teams house their players in dormitories ms,a
feed their prospects balanced meals. Often it’s
the first time these boys will sleep under clean
sheets or eat nutritious meals. The firsts mozw_
stop there: Some of these boys encounter a tol-
Jet for the first time. Or an indoor m:oio_... They
are taught discipline, the importance of being on
time, of following instructions.”

The competition to get into the :gmocm.:
factories,” as they are often referred .8, is
fierce. Sports anthropologist Alan HQ.Q: de-
scribes, in Stealing Home, the scene in front
of one of the academices: .

Every moraning you would drive to H.:m
Academy, you would see fifteen, twenty kids
out there, not one of them had a uniform, they
all had pieces of one uniform or another, poor
equipment, they would be right at the gate
waiting for the security people to open up the
gates and they would go in for their tryout.
If they got signed, they were happy. If Eﬂ_
didn’t get signed, it didn’t even deter EGE _ﬁoﬁ
a minute; they would be on the road hitchhik-

ing to the next location. And they would even-
tually find one of those 20-some n_zﬂm that
would eventually pick them up. And if not,
then they might return to amateur baseball.

Yet even the ones who make it n_:o:m:. the
academy doors often find _..:.mEmmZom little
more than supporting players in a system de-
signed to help pro teams ferret out the few po-
tential stars. As Roberto Gonzilez Echevarria.

a Cuban baseball historian who also appears

in the documentary, says, “I take a dim view
of what the major leagues are doing in the
Dominican Republic with these so-called
baseball academies, where children are being
signed at a very early age and not being cared
for. Most of them are providing the context
for the stars to emerge; if you take 100 base-
ball players in those academies, or 100 base-
ball players anywhere, only one of them will
play even an inning in the major leagues. The
others are there as a suppoiting cast,”

1w And little is done for those very select few
who make it into a major league farm syslem
to protect them from the likely fall to the hard
concrete floor of failure.

Brendan Sullivan I1I, a pitcher who played
five scasons for the San Diego Padres, told
author Colman McCarthy, “Sure, they were
thrilled to have gone from dirt Iots (o playing in
a US stadium before fans and getting paychecks
every two weeks. But once a team decides a
Dominican won’t make it to the big leagues, he
is discarded as an unprofitable resource, That's
true for US players, but at least they have a high
school diploma, and often college, and thus
have fallback skills. Most Dominicans don’t.
They go home to the poverty they came from
or try to cke out an existence at menial labor in
the States, with nothing left over except tales of
their playing days chasing the dream.”

Major League Basebali seems unconcerned
and uninterested in the situation it has a central
role in shaping. Boston Red Sox owner John
Henry speaks of the “special relationship Major
League Baseball has with the people of the Do-
minican Republic,” but if’s unclear whether he
believes the Bosox and Major League Baseball
have any responsibilities regarding the players
they employ and the families left behind.

Al Avila, assistant general manager of the
Detroit Tigers, whose father, Ralph, oper-
ated the Los Angeles Dodgers’ Dominican

I5

!
s

academy for decades, told ESPN.com. “Base-

ball is the best way out of poverty for most of
these kids and their famities. They see on tele-
vision and read in the newspapers how many
of their countrymen have made it. For parents
that have kids, they have them playing from
early on. The numbers show that the dream is
within reach. And even if they don’t make it,
these Dominican academies house, feed and
educate these kids in English. They become
acclimated to a new culture, which is always
positive. At the very least, even if they don’t
make it as a player, they could get differcnt
doors opened, like becoming a coach.”

The question we need to ask is. Doos

baseball have a broader responsibility to
the Dominican Republic and these 10- and
tl-year-old kids who think they have a bet-
ter chance of emerging from desperately poor
conditions with a stick and a milk-carton
glove than by staying in school? Does the
highly profitable Major League Baseball have
any responsibility to cushion the crash land-
ing that awaits 99.9 percent of DR kids with
big-league dreams, or the 95 percent of play-
ers who are good enough to be chosen for the
academy but are summarily discarded with
nothing but a kick out the door? We can prob-
ably surmise where the family and friends of
Mario Encarnacién fall on this question.

The death of “Super Mario” went usinoticed
in the US press with one exception. a heart-
wrenching column on Qctober 6 in theSaera-
mento Bee by his friend Marcos Breton, who
wrote, “Mario wasn’t a warped athlele like
we've come [0 expect in most ballplayers. He
was big-hearted, fun-loving, a good friend....
The pressure of succeeding and lifting his
family out of poverty was a weight that soon
stooped Encarnacién’s massive shoulders.”

Should it have been his responsibility alone
to shoulder such a burden?

Dave Zirin  Say it Ain't So, Big Leagues
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i i inning of the
i i in his topic from the beginning ©
o e wd_m mc@_m_‘ﬂm __UMMM. m:n_w the strategy of development
- at i uage
gssay? Look at both the lang . oeionn
_-ﬁosw\ might he have started the essay differently? Iwé would t
changed the way that he constructed his argument? ] .
: . in hi irect quo /
irt his essay? How does he use
How does Zirin use logos in ‘
Where cloas he bring in these elements and 1o what effect? .
. isit? Fi i il
3 ifihereis a “villain” in this piece, whois _m _“m:n_ specific passages
article where Zirin creates this characterization. o
Look at the structure of Zirin's argument. How does he create a frame!

i i ect of that
- do his introduction and conclusion work together? What is the eff
cooperation? . _
it into a 2-3 minute ora
ite. Take Zirin's argument and transform it in
ring Connections O Wreite. Take Zirin's arg

i i inility to a
presentation designed to open up this m_cm.m:o: of ﬁmm_uov:_m__w._ﬁw‘. HEo:a
@mw\ specific audience: Bud Selig, Commissioner of Baseball.

isi icler issues of
you persuade him of the importance oﬁﬂ_m _mm‘cmw m%ﬂm__mﬂmmq_m opport
I ¥ te, embodied rhetoric, an . ]
arrangement, style, exampie, . o o bt
_u_m::(__:m_ your presentation. Script your presentation in midd ¢

4 deettt sprarts jorrnefist Robert Lipsyte Des writlen R».E:,._._..ﬁma_ mmw:__ muww.a ﬂ“_ﬂmw\w‘ .MHMMH»E
i h‘_::.:n::,,hci ,(_.‘_ neoative impect o children whai be calls “Sportsworle .|h 2 cif. o
specfficaily :.\wc:_..ﬁ :. :,H.. H (i veor alf efse. D this picee. originally published in the Augu ..b. .
Spprts thiett \_:.H__w__w...:.uxw.“_muﬂ..w__qm.,,w_n dissects the predominantly male jock stereotype and bow i
L2001, dsshe of the N o Lips AR

infliencos brocder Americen politics aad crftinre

Jocks Vs, Pukes

beri Lipsyte | |
- - and handicapped by their lack Om. nQ..E_EW _w_,m.m
nothing mattered as much as winning. Pu ”
could be found among “the o_.:nE«.Em_.?
slobs™ such as hippies. pot m_ﬁownm.m. protesi
and, yes, former m:m:mr._dﬁo_.m like E@m_ N

1 dutifully wrote all this n_oi.:, m::osm ) ; :
ing so0 seemed kind of Puke-ish. But ..S,;.p
was such an affable ur-Jock, 28 years oié |

In the spring of that hard year, _.oom.. :,,o, Ouou
lumbia University crew coach, Bill mﬁoir‘.. rw_
plained 1o me that there were .o_:% two ww:h ]
ol men on campus, ﬁo_.ru_um in the ,.wo_ _»1:
Jocks and Pukes. He explained that Jocks.
such as his rowers. were brave., _ss:_v\.,. m“:-
bitious. Tocused, patriotic .m_a mos_-g:wmm_,
while Pukes wese woolly, distractible. givlish

funny and articulate, that I found his con-
descension merely good copy. He’d won an
Olympic gold medal, but how could T take
him seriously, this former Navy officer who
had spent his Vietnam deployment rowing the
Saigon River and running an officers’ club?
Not surprisingly, he didn’t last leng at Colum-
bia after helping lead police officers through
the underground tunnels to roust the Pukes
who had occupied buildings during the anti-
war and antiracism demonstrations,

As a 30-year-old New Yort Times sports
columnist then, I was not handicapped by as
much lack of certainty about all things as I am
now. It was clear to me then that Bill Stowe
was a “dumb jock,” which does not mearn stu-
pid; it means ignorant, harrow, misguided by
the values of Jock Culture, an important and
often overlooked strand of American [ife,

These days, I’m not so sure he wasn't right;
the world may well be divided into Jocks and
Pukes. Understanding the differences and the
commonalities between the two might be one
of the keys to understanding, first, the myths
of masculinity and power that pervade sports,
and then why those myths are inescapable
in everyday life. Boys—and more and more
girls—who accept Jock Culture values often
£o on to flourish in a cormpetitive spoits envi-
romment that requires submission to authority,
winning by any means necessary and group
cohesion. They tend to grow up to become our
political, military and financial leaders. The
Pukes—those “others” typically shouldered
wide by Jocks in high school hallways and,
limagine, a large percentage of those who
are warily reading this special issue of The
Nution—were often turned off or away from
competitive sports (or settled for Cross-coun-
uy). They were also more likely to go on to
question authority and seek ways of individua]
expression,

f
]
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Robert Lipsyte  Jocks Vs, Pules

This mental conditioning of the Jocks was
possible because of the itrinsic joy of sports.
Sports is good. It is the best way to pleasure
your body in public, Sports is entertaining,
healthful, filled with honest, sustaining senti-
ment for warm times and the beloved people
you shared them with. Al its simplest, think of
playing catch at the lake with friends,

Tock Culture is a distortion of sports. 1t
can be physicaily and mentally unhealthy,
driving people apart instead of together, It is
fueled by greed and desperate competition, At
its most grotesque. think killer dodgeball for
prize money, the Super Bowl. (The clash be-
tween sports and the Jock Culture version is
almost ideological, at least metaphorical. Ob-
viously, I am for de-emphasizing carly com-
petition and redistributing athletic resources
so that everyone, throughout their lives, hag
access to spoits. But then. I am also for world

peace.)

Kids are initiated into Jock Culture whep

youth spoits are channeled into the pressur-
ized arenas of elite athletes on travel teams
driven by ambitious parents and coaches. A
once safe place to learn about bravery, co-
operation and respect becomes a cockpit of
bullying, violence and the commitment to a
win-at-all-costs attitude that can kill a soul. Or
abrain, It is in Pee Wee football, for example,
that kids learn to “put a hat on him"—+to make
tackles head first rather than the older, gentler
way of wrapping your arms around a ball car-
rier’s legs and dragging him down. Helmet-
to-helmet hits start the trauma cycle early, No
wonder the current concussion discussion was
faunched by the discovery of dementia and
morbidity among former pro players.

There is no escape from Jook Culture. You

may be willing to describe Yoursell as a Puke.,
“eut” from the team early to find your true na-
ture as a billionaire geck, Q.E::G-E::::m
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band Tag, wonkish pundit. but you've al-
ways had to deal with Jock Cultare attitudes
and codes, and you have probably competed
by them. in big business, medicing, the law.
people will be Tabeled winners and losers, and
treaied like stars or slugs by coachlike author-

ity ligures who use shame and intimidation o

achieve short-tesm results. Don't think sym-

phony orchestras, university philosophy de-
partments and liberal magazines don’t often
use such factics.

Jock Culture applies the rules ol competi-

{ive sports to everything. Boys. in particular,
are taught 1o be tough, stoical and aggressive.
o play hure. to hit hard. to take risks to win
in every aspect of their lives. To dominate.
Aller 9711, 1 wondered why what seemed like
a disproportionate number of athletic women
and men were killed, From reading theiv briel
New York Times memorials, it seemed as
though most were former high school and col-
lege players, avid weckend recreationists of
al least passionate sports fans. When I called
executives from companies that had offices
in the World Trade Center, 1 discovered it
wis no coincidence: stock-trading compaiies
in particular recruited athletes because they
came to work even iF they were sick, worked
well in groups. rebounded quickly from a set-
back. pushed the envelope to reach the goal
and never quit until the job was done. They
didn't have to be star jocks, but they did have
to have been irained in the codes of Jock Cul-
ture—most important, the willingness 10 sub-
ordinate themselves Lo authority.

W The drive to leel that sense of belong-
ing that comes with being part of a winning
seam—as athlete, coach. parent, cheerleader.
hooster, fun—is a veflection of Jock Cul-
fure’s arip on the male psyche and on more
and more women. Men have traditionally

heen taught o pursue {heir jock dreams no

_mm.oﬁu.m stiuggle with their
their search for identity.
f:_mm_w_o.oﬁ:.mmv the final score is not always a
ﬂm,mu mzm_m. da_,m are sensitive linebackers E:._
3_5 ,.,a_ o:.::,mﬁ._:m shrinks and violinists
N omg 1 the contest between the mmom..
- % ¢ Mark Zuckerberg and his fiercest
. petitors, the QOlympic rowing Jocks T _, :
and Cameron Winklevoss? - a
m:_m mn_os t follow .:SH stuff these days,” says
. S‘EP now living in Lake Emn_.nm New
ETU.,m:u.EH. retiring as crew coach EE“E:&-
cﬁ, ; rm .o_ the Coast Guard Academy, a far more
.,___z ortable fit than Columbia. “And T have ﬁw
wlt yo tre : n
el _.,._q or._”r Hmﬁﬂ_m ﬁc_”:nawﬂ. separating the world
: g ukes, although it
i s and Fuke gh it sounds good.
g rains in my boats, as 1
Mhed go , as long as the
, were willing to concentrate and pay Ew price 7

matter the physical, emotional or financial  §
cost. Those who realized those dreams hine F
been made rich and famous; at the least, they
were waved right through many of the toll-
booths of ordinary life. Being treated like 4
celebrity at 12, freed from normal boundarics. “}
excused from taking out the aarbage and from &
treating siblings, friends, girfs responsibly.
is no preparaiion for a fully realized Jife. Mo
wonder there aré so many abusive athletes.
emotionally stunted ex-athletes and resentiul
ontookers.

At a critical time when masculinity is being
redefined, or at keast re~examined serious!
this sports system has become moye eConui
cally, culturally and emotionally important
than ever. More at service 10 the empire. More
dangerous to the comman good.

Games have become our main form of m
entertainment (including made-for-TV
tests using sports models). Winners of
games become Our examples of permixsibie
behavior, even when that includes cheating,
sexual crimes or dog torturing. And how dees
that lead us to the cheating, the lying. the
amorality in our lives outside the white lines?
1t's not hard to connect the moral dots from
the field house to the White House.

The recent emergence of girls as compe
tors of boys has also raised the ante. Boy
have traditionally been manipulated by
coaches. drill sergeants and sales manages
by the fear of being labeled a gl " iy

and “faggot” have less to do with honiophes
bia than misogyny). Despite the maiy wagis
males can identify themselves as “peal 180
in our culture-—size, sexuality, power. ongy

resentments anc

Stowe, at 71, is still

$60 million football st

much money?”

2 Uses the te OCKS a Q C..ﬁ\m..w 18] Qm eineo
t

o 510 pROosing stereotypes o

g tho M%Hm. Do v.‘oc see similar sterzotypes in your own w\..c m:.m::m

ms derived from 19605 cultire, what more cun Uﬁ o
, ren

tvpes characteri
i rﬂmzwm the way we understand contemporary athistes?
S SN H . H
v does @m:&mhmmnﬂ&& Lipsyte connects jock culture with male identit
Cr Into stereotypes of athleticism in your experien nvmq

purpose do the stori
S es of Coach Howe serve at the be

sty

1€ plece? i v
I Why include Howe? Why didn't Lipsyte m_:muz n_me_Mn“m_Mm

> trom the beginning on his own?

ng to Lipsyt
g to Lipsyte, why does understanding the tensicn berween

25" matter? What is the “So What?” of his piece? Jocks”

< @ . m N
©apara mﬁ whic u\hc érne a curre ﬁMﬂm_QOH Um sports
,mmmC e 1o _Um Close atte| onto e, 5e (Salie} (
V\ 5 V\ i te W, Sv__.\ Q C [
3Ce

fame—nothing seems as indelible as the 1 12 Give concrete examples to help your read
orve cone : ir reacler understand thi
[ fe, try to complicate the stereotype that you Qmmn_m_um.

made in childhood when the good b
separated from the bad _u.on:mw. the teunt ir - ~=ating & two dirensional portrait, instead givi
the spectators. The designated athietes & Mo “manced understanding of this n_._:w_a_m%% m_s:mﬂ Your readers a
10 SUPPROr N nstruct. Include o CmAr
PpRort your deffnition; be sure to cite <0c13m©m mo_.:_MMmoq e

rewarded with love, attention and perks,

Robert Lipsyte  Jocks Vs,

_mom:. But he doesn’t like to talk mw_(zr_ Mﬂ.cm:_,-
time to give up the torch beop
are wﬂ.:_ living in ignorance, but I'm not run-
M_“Mw. _ﬁﬁ FM@ :#.w. flagpole anymore. Life’s too
mw_o:m.o: m.mwﬁv:%mu ﬂm_w.:_um:_wwf _50_5.:9 we talk
3 Olg-league thing, that’s a circos.
woamwoﬂ M\:%w_ MEMQ :.oé anyone could fook FF__NU
o hose mu ¥S. . ut the real issue ts with the
id you read where they're buildin

: adium for a high s
M___ddw.m“xmmw Just for the Jocks. _wmd_m_m;_h«m“:mm__
b H.:oﬂ “o«.e. :Eor good you could do, oﬂo:
athletics. for all the other kids with that

he says. “People

I o y .

ﬁ_o%n:,_m_._,:_q write all this down. which

o n't at all seem Puke-ish now. We're on
same page, the coach and I. There™s hope




CHAPTER 14

Crisis and Resilience

. Inanother context, this might seem to be an environmentaliscs photo
‘of how abandoned roads can crumble and the land can recurn to nature.
But whar effect do the other photographic elements have in constructing the
meaning of the rext as one of crisis?
. Notice how the double yellow lines just stop, leaving an eerie gap before
“ the creek waters spill out into a cluster of rocks, tree branches, and floating
debris. The shred of pink cloching on the left side of the photo is a.com-
ositional element that evokes emotion in the viewer and reminds us of
the suffering of people who experienced this natural disaster. In these ways,
b the photo makes a power visual argument abour severity of the destruction
wreaked by five days of solid rainfall and extensive flooding which destroyed
thousands of homes, damaged dams and sewer plans, and forced the evacua-
tion of towns across three counties.

ith the ubiguity of news coverage and global media roday, we}

cet our understanding of both local and 59.5. events m.oB.

Wos.n_.:; images. From the devastation and En:m:o.: fallout af-

ter the 2011 tsunami in Japan to the disastrous effects of Ecd.ﬂ.nw:m Sand

in 2012, we get a glimpse into the suffering of others through vivid photos
news films, blog posts, and videos from those on the ground.

Consider the photograph in Figure 14.1, taken _.z the wake of the mﬁwmﬁmm

ing Hoods in Boulder County and along Colorado’s Front Wmsmn._ﬂam :Hm _

capiures a spot where the road has completely washed away from the floods.

Analyze the written caption accompanying the photograph. How does
b the phrase “cutting off entire towns and communities” shape our interpreta-
- tion of the visual text? How do words and image combine to place our emo-
tional sympathy with the people experiencing this crisis? At the same time,
consider the possible motive of the photographer. How does the rhetorical
trategy of depicting the exact spot where the road ends focus our attention
on the severity of the damage?

Now compare the photo in Figure 14.1 with the photo in Figure 14.2,
which shows two houses crashed into one another and even collapsed into
e creck. How does the inclusion of fomer homes serve to humanize chis
nvironmental disaster? Observe the details: a family’s possessions still vis-
ble through a mud-splattered widow, the satellite dish that brought in en-
“terminment now perched precariously on the roof, the overlapping layers of
Lasphalt, sidewalk, creek barrier, and rocks making passage impossible. What
the pathos effect of such signs of crisis in this image? How does a photo
¢ an argument thar competes with statistics for ics power?

‘And yet, the photo could also be interpreted as an image of resilience.

.Mwamﬁ:n the ravages of nature, two houses did survive somewhar incact,

& The truck parked in the distance suggests the massive rebuilding that be-

almost immediately. Even the wet side of the house, which shows that

waters have receded, offers a glimpse of hope. The visual rhetoric of

photograph thus bridges experiences of ruin and recovery, crisis and
resilicnce.

FIGURE 14.1 InSeptember 2013, raging flaodwaters in Colorado washed away roads, cutting off entire 10
and communities.

Crisis and Resilience TE i
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Fwanied to help, but the rain wouldn't stop. All | could do, all any of us could
4o was waich and wait, watch and wait.

. éwo,ﬂ% é_m&,_mgémﬁjma and walted for five days. Emergency SM:WWMMM%H
officials are saving that nearly 18,000 homes were Qm_jm@m% mswmmwc:mﬁmm i
destroved. Eleven thousand, sevan _._E"._%mam people have been :
are dead. Mo, seven, | just read it in the news,

ave ;Qﬂ._«__mmp LL,M,W\ _um_mc\mﬁa rmy home. To me, the :ooﬁ_m.m_.m:c@‘mﬁhaﬁjg

are an ermergency. To others, our floods are m:oﬁ:m\ﬁ faceint m_m_ ﬂma .

of headlines. Today alone, I read in the :mS.m ﬁjmﬁmoo.ooo Bm%u mEmo:m
evacuate Kyoto due to a typhoon. In Washington's 2m<< <mf..wmo gl {
inurdered 13 people with a gun. There's Em new episode oﬂ. :.mm _:M

and the threat of war in Syria. Evary :mmn:_:m. screams to be _:ﬂ% ; m.mﬂm__
Everything is a crisis, Andl let's face it, in media _m:mcm@m._ moroa e -
_jo:.: n state that likes 1o ski and smoke pot. Decimation here

Daniel Okrent  The Public Editor: No Picture Tells the Truth—The Best Do Better Than That

What is your overall sentiment at the end of reading the piece? What do
you learn about using emotion in writing?

W Notice the mention of specific people in the article, How does that wiiting
technique build the writer’s ethos or credibility? What other elements in the

piece also establish her authority as a witness and commentator on the crisis?

W The author makes 3 slrong argument at the end of her first paragraph:
Junk news melds with actual emergencies, to the point that we can't
gauge danger anymore” Scholars have termed this state “compassion
fatigue! How common is ‘compassion fatigue”in your life? Bring to mind
instances where friends or family have not taken a Crisis seriously, What
do you think is the writer's larger message about this situation? Locate
the sentences as evidence for your answer,

B Write. Throughout the article, Knufken points to social media as well as

as loudly as it does in Mew York, Washington, D.C, or Los >:@mmmm_zam il
| wasn't that surprised when only one of my out-of-town :ﬂ_ -
to check on me that first morning of the flood. People are busy. They

i n
stoned on headlines and tweets, emails and texts, But on the second and

14
i

v an ernail stating our Colorado situation in no _csmm:._mo___j
5, they responded with m:_.uﬁm, ?M< knew about the floods, they said.
Trealize that | was affected.

b like __A.L_A,_,J(m_“\.:.a_ in our retworked world, it's .mmm< o .SEUM_JMMQ
Fiowe the things we read about in the news or on moom._ B.mamm;a_m@o i
inpacting friends and loved ones, It seems, however, that we . m_._m. .
in data that we've become cornfortably numb, Even our ﬂmmnﬁ_m_o g
becorne passive, disconnected. Hitting “like” on Facebook or mﬁi:%%m
sympathetic tweet doesn’t come close to the jc_.ﬁmj Uoémﬂn W m_w_.ﬁ: o
call, especially for someone facing the loss of their _JOBm;. eirh y _;a
_‘_?.ﬁém_,.m 100 disengaced to connect the dots between disaster and i
human impact. And that scares me.

T

REFLECT & WRITE ;

W Compare the pathos appeal of the title to the calm first line ﬂwﬂm_gmnw
Whiat is the effect of this sudden switch? Now trace the m_uo e
response produced by each subsequent paragraph. How %m e
wariter’s stvfe waork as a persuasive tool to make you mm.m ﬂmm._ eri i
with her plight, then experience hurnor, then feel alarm or even 7

news media as part of the problem, What is her argu
munication in today’s networke world? Create a di
In response to her argument. Yo can write a blog
tweets, or set up a photo album with captions on
medium you choose, be sure to quote some of Kn
COMpose your own position as 4 reply.

ment about com-
gital position paper
post, draft a series of
Facebook. Whatevey
ufken’s lines and then

B Danicl Olkeent’s article was Lublished i the New York Times i the wake of 1he i blitz
covering ihe tragic 2004 tsunami in Southeast Asic that claimed opey 230,000 lir

countries. Okrent wes the SISt public editor of the New York Times, et be bas puibishod soreral
books, including Last Call: The Rise and Faii of p

rohibition. He's afso o beasehail fean and the
invenior of Kotisserie Ledgte Baseball, the best-kenowir form of fantasy baseball,

S ACTOSS fourioen

The Public Editor: No Picture Tells
the Truth—The Best Do Better Than That
Daniel Okrent

Two Mondays ago, the scale
of the Indian Ocean catastro-
phe was just emerging from
the incomplete earlier reports
(from a Times article the

day before: a tidal wave had
“killed more than 150 people
in Sri Lanka™). By the 4:30
Page 1 meeting, picture edi-
tors had examined more thap

900 images of devastation
to find the one that would
streteh across five columns
and nearly half the depth of
Tuesday’s front page. Into a

it o e

o ferainl

e

M
!
%
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FIGURE 14.3  This shocking photo appeared on the front page of the Times on December 28 in the wake of

the tsunami and was ene of many featured in Okrent's article,

million homes came a griev-
inz mother crouched beside
the lifeless bodies of tiny
children, and perhaps more
horrifying. three pairs ol feet
oio:.%:m from bencath a
white sheet in an upper cor-
ner, suggesting the presence
frame of row

beyond the
row of the tsu-

upon awlul
nami’s pitiless toll.

Many readers and at Teast a
few members of The Times™s
newsroom stall considered
the picture exploitative, un-
duly graphic, and by its size
and placement, inappropri-
ately forced upon the paper’s
readers. Some felt it disre-
spectful of both the Tiving

and the dead. A few said The
Times would not have pub-
lished it had the children been
white Americans, Boaz Rabin
of Weehawken, N.J., wrote.
“Lead with letters the size of
egos, use any words you see
fit. but don’t put a nightmare
on the front page.”

I asked managing editor Jill
Abramson why she chose :._W.m
picture. She said in an .@-_:m:
message thal after carelul and
difficult consideration, she de-
cided that the photo “seemed to
perfectly convey the news: the
sheer enormity of the disaster,
as we learned one-third of the
casualtics are children in a part
of the world where more than

50 percent of the to_uEm:..om
is children. It is an indescrib-
ably painful photograph. but
one that was in all ways com--
mensurate to the event.” When
I spoke with director of pho-
tography Michele McNally
who believes the paper has the
obligation “to bear witness :
at moments like this, she had
a question for me: :éw:E_d.ﬁ ;
you want us to show pictures
from Auschwitz if the gates
were opened in our time?”
The surpassing power of
pictures enables them to be-
come the permanent markers.

of enormous events. The ma: :

rines planting the flag at 1w
Jima, the South Vietnamese®

“

Daniel Okrent  The Public Editor: No Picture Tells the Truth

general shooting his cap-
tive at point-blank range, the
young John F. Kennedy Jr.
saluting his father’s passing
coffin: each is the universal
symbol for a historical mo-
ment. You don’t need to see
them to see them.

But in every case, someone
needs to choose them. Photo
editors (The Times employs
40) and their colleagues make
hundreds of choices a week.
Stories may whisper with nu-
ance and headlines declaim
in summary, but pictures
seize the microphone, and if
they’re good, they don’t let
20. In most cases, a story gets
a single picture; major stories
fuay get more, but usually
only one on the front page
itself~—and that becomes the
picture that stands for the
event.

This won’t make every
reader happy. From last year’s
mail:

® “The picture hardly
reflects the regular Turkish
population.™

B “T have never been a par-
ticular [fan] of Richard
Grasso, but The Times
should not prejudge his
lawsuit by publishing pho-
tos that portray him as a
monster.”

B “Ifind it appalling and
disgusting that you would
print an Iragi holding up

the boots of one of our
dead soldjers.™

W “Why are we shown the
pictures of tragically mu-
tilated U.S. civilian con-
tractors but not slain Iragi
children?”

One reader felt that a pic-
ture of a smiling Jesse Jack-
son next to George W. Bush
made it appear that Jackson
had endorsed the president.
Another believed that o photo
of a dead Palestinian child
in the arms of g policeman
looked staged, as if to resem-
ble the Pieta.

Richard Avedon once said:
“There is no such thing as
inaccuracy in a photograph.
All photographs are accurate,
None of them is the truth.” In
this Age of Fungible Pixels.
when not every publication,
political campaign, or advo-
cacy organization follows
the Times policy prohibiting
manipulation of news pho-
tographs, I'm not even sure
about the accuracy part. But
the untruth—or, at least, im-
perfect truth—of any single
photograph is inescapable.
Some readers object to the
way a picture is cropped, argt-
ing that evidence changing its
meaning has been sliced out
ol the frame. But meaning is
determined long before that,
A photographer points the
camera here, then turns three

—The Best Do Better Than That

ﬁ |
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inches to the left and snaps
again: different picture, maybe
a different reality. A photo
editor selects from the im-
ages the photographer submits
(should the subject be smil-
ing? Frowning? Animated?
Distracted?). The designer
wanls it large (major impact)
or small (lesser impact). The
editor picks it for Page | (im-
portant) or not (not). By the
time a reader sees o picture, it
has been repeatedly massaged
by judgment. But'it's neces-
sarily presented as facl,

Last May, for an article
considering whether Braz
ian President Luiz Indcio Lula
da Silva had a drinking prob-
lem, editors selected a seven-
month-old file photo showing
the president hoisting a beer
at an Oktoberfest celebra-
tion. It may have been a sen-
sible choice: drinking was the
subject, and a picture of the
president standing ar a lectern
would have been dull and dis-
connected. But any ambiguity
in the article was steamrolled
by visual evidence that may
have been factual (da Silva
once had a beer), but perhaps
not truthful.

o Even in the coverage of
an event as photographically
unpromising as a guy in a
suit giving a speech, pictures
convey judgment. When
George J. Tenel resigned as
C.LA. director in June, a front

i
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page shot showed him look-
ing down. hiting his lip, pos-
sibly near tears; according to
Bruce Mansbridge of Austin,
Tex.. at other moments dur-
ing the broadceast of Tenet’s
speech, “he appeared quite
upbeat.™ When Donald H.
Rumsfeld visited Abu Ghraib
in May, The Times showed
him flanked by soldiers, strid-
ing through the grounds of
ithe prison., as if (wrote Karen
Smullen of Long Island)
“Karl Rove must have said.
‘What we really need now is
aphoto of [Rumsteid] leading
soldiers and jooking earnest
and determined and strong.™
Did Rumsfeld pause at any
point and Taugh at a joke told
by a colleague. or bark at a
reporter who asked him a dif-
ficult question?

CHAPTER 14  Crisis and Resilience

Did any of these pictures
tell the whole story. or just a
sliver of it?

Mix a subjective process
with something as idiosyn-
cratic as taste and you're left
with a volatile compound.
Add human tragedy and it be-
comes emotionally explosive.
The day The Times ran the
picture of the dead children,
many other papers led with a
photograph of a grief-racked
man clutching the hand of his
dead son. It. too, was a power-
ful picture. and it’s easy (o see
why so many used it, But it
was—this is difficull to say—
a portrait of generic {ragedy.
The devastated man could
have been in the deserts of
Darfur, or in a house in Mosul,
or on a sidewalk in Peoria; he
could have been photographed

REFLECT & WRITE

U What do you make of the writar's decision to use “I” in this article? How

el

lend authorily to his argument?

10 years ago, or 10 years from
now. His pain was universal.

But the picture on the
front page of The Times
could only have been pho-
tographed now, and only on
the devastated shores of the
Indian Ocean. My colleague
David House of The Fort
Worth Star-Telegram says,
“In this instance, covering
life means covering death.”
The babies in their silent
rows were as real, and as
specific. as the insane act of
nature that murdered them.
This picture was the story
of the Indian Ocean tsunami
of December 2004—not the
truth, but a stand-in for the
truth that will not leave the
thoughts of those who saw
it. The Times was right (o
publish it.

ht it be a persuasive and effective tool here? How daoes relying on his
105 help Okrent make his point effectively? What other cited sources also

d  Seachonline for the images for the many examples Okrent mentions in his

argument as stanc

g in for the event,

1 How da the images and Okrent’s selection of mail comments on them work

together to offer coherence and depth for his thesis? Why might he have
arrangecl them in the order he did?

Charles Porter Tragedy in Oklahoma _m,_ 7

position on the ethics of pub hing such graphic and emaotional photos?

Wh f
M,ﬁ Eo_m Jmnm_# m<Q.ﬁ can you recall that faced similar controversy in the
media’s choice cf specific visual rhetoric?

a E..:%.. Draft your own captions for contemporary examples of ethically
troubling photographs that you find for a recent conflict in the world today

ﬂ:m:moBUSmm_mzm;m_w . A
._ <ocs\9m§mmo__8ﬁo$ i i
et g Lo ol journal Qmﬁm:a:ﬁ‘:..m:

| Charles Porter fs a banis clerk and an

ovel 900 photos, the editors picked the one shown in Figure
reacters felt it disrespectful of both the living and the dead.” Yet
ent concludes that “covering life means covering death.” What is your

1%,

14.3. 50

Fdmatenr photographer: be captitrod the
the Oklahome City bombing in April 1995, for which be u -y

& transcription of bis accomnt of taking the photog
article aied imdges on its website o Mery 9. 2005.

Tragedy in Oklahoma

Charles Porter

defining imerges of
o1 a Pulitzer Prize. The selection Deve is
ApDs as told 1o BBC News. which published the

| .
OﬂﬂmMﬁmWﬂmMﬂ%ﬁﬂmjgomaU:m that | took on 19 April 1995 from the
One being of a policeman handing an infant to a fireman
and the other of a fireman gently cradlling this lifeless infant
I have these images in front of me here, looking at :._m?
now, and there are things that strike me.
One is that the fireman has taken the time to remove his
gloves before receiving this infant from the policeman.
. Anyone who knows anything about firefighters know that
.ﬂjm: gloves are very rough and abrasive and to remove these
is like saying | want to make sure that | am as gentle and as
cempassionate as | can be with this infant that | don't know s
dead or alive.
. And the second image is of this fireman just cradling this
infant with the utmast com passion and caring.
. He is looking down at her with this longing, almast to say
with his eyes: “It's going to be CK, if there’s anything | can do |
wantto try te help you.”

He doesn't know that she has already passed away.




Charles Porter Tragedy in Oklahoma
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images of what you're seeing on TV and wanted to know if you would like

Spring Morning to look at them?”

And these images are in such contrast

with the day.
10 it éwm such a beautiful, crisp, : Speechless ;
bright spring morning. And at 0902 0 “Chills go over me just to think about the magnitude and the enormity
it was just amazing. of where that picture went.”
Our building shook and | Wendel Hudson, who was the AP photo editor at Oklahoma City at the
locked out the window and saw time, picked them out immediately and said: "We'd like to use these.” And
this huge brown cloud of dust and ! thought: "Wow!" :
debris and papers just flying in the It went cut on the AP wire, and not knowing exactly what the AP :
air, and as | ran across towards the wire is, | go home and | honestly went home and told my wife: "You know 2
debris cloud, | turned this corner £ what, | just tock some images and they might be in the Daily Oklahoma A
at the building and the street was - tomorrow.” A

I'go home about 1300. About 1320 | get this phone call from this lady |
and she says: "Hi, 1 am so-and-so from the London Times and | want to know if
you are Charles Porter.”

[ said: "Yes | am, but how da you know who ! am?”

covered with glass,

There were people on the street that were injured and bleeding, w:a
there was & gentlernan that was walking towards me who had taken his dress.
shirt off fram the office building that he was in and had it to his head, and

blood was dripping from that . P She said: “Well | just received your image over the AP wire . "
ood w ! . : |
| just tock my camera out and instinctively started taking pictures. L And she proceeded to explain to me what the Associated Press _
wire was, _

I'ran to the front of the building and took some images of that, and as
I'ran back down the side, [ noticed this ambulance where these firefighters
were working on these people that were wounded and mortally sﬁczqma_ g
and | noticed something out of the corner of my eye that was running across

I said that | didn't krow how to respond and she said, “Well sir, can | ask ,
you ane question?” And this is whare it hit home: "Could | get your reaction ;
and response to what your feelings are going to be, knowing that your image ,
is going to be over Bvery newspaper and every magazine in the entire world

my field of vision. . ) ) o ;
15 I didn't know what it was, but | trained my camera on it and it was this tormorrow? . . . |
lice officer I was silent and speechless, and chills g0 over me just to think about
POTIcE oficer. ; the magnitude and the enormity of where that picture went and the impact

is policemnan handed this infant to the fireman, | took : : _
one %m::mmmw_mm H%m: as the fireman is cradling this infant | took the . . that picture had at that time. It was beyond my scope of comprehension and
second frame and that is exactly how these images came to be on 16 3 understanding, way beyond,

Aprif 1995, .
After | left | got my film developed and cailed z friend who was the head

of photegraphy at a lacal university., ,
| called him, and he said: “If you have images that have just happened, .

you need to go to somebedy that wants to see them, like the Associated

... [ | Toe Strupp is Investigative Reporter and Senior Editor at Media Matzers for America, Previonsly, he was
Associate Editor at Editor & Publisher, where this article appeared one month afier the Oklahoma City

bombing. Strupp has been an invited media commentator on The O'Reilly Factor, The Fox Report, Asr ,
America Radis, National Public Radio, Witconsin Public Radio, Voice of America, and WPLY TV News in

mebody like that.” ;
Pmmmmﬂqwﬂmqmwgm waaﬂmmm up in the phone book, I got in my car. | drove New York City. Fe bas won two Jesse H, Neal Business Journalism Awards, the “Pufiizer Prize” of business o
Q " ;

over there. | knocked on the door and | went in and said: "Hi, I've got scme

Journalism, and alse contributes to Salon.com.
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The Photo Felt Around the World
Joe Strupp

Abstract: Bank clerk Charles H. Porter took a picture of a m_.om m_:.Q.. nB..
dling & burned infant in his arms right after the Oklzhoma City _uoE_u.Ew. in
Oﬁ.rm n April 1995. The photograph was sold to an AP state photo editor who
sent it over the wires. Different newspapers discussed :oé.:,_mu\ should use
such an emotionally-charged picture, and, after its publication, many read-
ers called 1o ask what happened to the baby, Other _.mmao_.m nm:ma. to protest
the picture’s publication. However, most newspaper officials cm:nﬁM z%ﬁﬁ_
it captured the tragedy of the situation in a wordless moment. The baby die

ring Connections

e in
aplen 5 as yelleam w
ke vour own alystrace,

the day after the picture was taken.

It was everything that was indicative of
the bombing,” said Longstreath. “It was one of
those rare shots that gives the entire story, but
in a way that words cannot.”

Once Porter took the picture, and
developed it with other bomb-blast photos, he
still had nowhere to publish it. He initially took
the shot to Dan Smith, a photographer at the
University of Central Oklahoma, who knew
Longstreath.

Longstreath said Smith called him and
sent the photo over to AP to be ao:mEo_.mm.
But, in the chaos that followed the explosion,
Longstreath almost ignored the shot.

rngu\ initial reaction when he sent it
was that I was 100 busy,” said Longstreatl),

“I looked at the roll he shot and tock that
frame. He took the rest of the roll and left that
afterncon.”

The infant, who had tumned one-year-old the
day before the explosion, was pronounced dead
al the scene. The babyy also was the subject of
another widely distributed photo, which showed
the infant being handed from police Sgt. John

H sparked heated debate in several
newsrooms, caused one veteran newspaper
editor o cry, and, for most photo editors.
became the local front-page shot of the tragic
April 19 bombing in Oklahoma City.,

“1t was the photo that was felt around
ihe world.” said Tomimy Almeon, the baby's
grandlather.

i President Bill Clinton even mentioned it

in a televised address, .
lronically, however. the dramatic photo of

firefighter Chris Fields cradling the badly burned

body ol infunt Baylee Almon in his arms—

which landed on numerous (ront pages the next

day—was shol by a local amateur, developed at 10

aene-hour photo shop. and nearly missed being

distributed by the Associated Press.

Charles H. Porter JV. a 25-year-old
Oklahoma City barik clerk, shot lhe picture of
Ficlds holding the child, Just moments after the
bomb blast occurred.

He then sold the photo (0 AP staie photo
editor David Langstreath. who sent it over the

Joe Strupp  The Photo Felt Around the World - B

Avera to firefighter Fields, just moments before 20
the Porter piclure was taken,

Once it reached the AP nationwide photo
wire, the shot of Fields holding the young baby
became the subject of debate for severa] major
hewspapers, and the main front-page photo for
many others,

The Philadelphia Inguirer, which played
the picture on Page One the following day,
made it the solo front-page art, except for a
small, inside tease phioto along the Jeft
column,

“That photo showed what happened better
than anything I've seen,” said Ashley Halsey,
the fuguirer’s national editor. “There wasn't a
photo that better captured what happened there,
50 we decided to use jt.”

Halsey, 2 27.year newspaper veteran, said
he briefly discussed the decision to play up the
shot with fellow editors, but believed the tragic
elements were important to the story.,

“When you have an event that is this
absolutely horrible, you will have this kind of
photo,” Halsey said. “It was deeply disturbing,
but it best captured the tragedy.”

Halsey said the photo sparked about a
dozen phone calls from concerned readers the
next day, including several who opposed its
publication, But, he said, most agreed it was
proper.

“It touched me very deeply because | have
achild that same age,” Halsey said. “After
we put the paper to bed, I wailed out to the

parking ot and cried. I have never done that 2
before.”

Other editors, such as Morton Saltzman
of the Sacramento Bee, chose not to print the
photo, deciding it was inappropriate,

La

“We had a rather tengthy discussion about
which photo to use on the fron page, and we
decided not Lo use it because we betieved the
baby was dead.” said Saltzman, the Bee's
assistant managing editor for news. “We viewed
it as a picture of a corpse, even though there
was no information about the baby's condition,
It was the most dramatic photo and very
compelling, but we chose to £0 with a photo
of alive child rather than 4 dead one,”

For other newspapers, the decision (o use 1he
Porter photo or various others involving bloody
victims also included lengthy discussions ang
compromises,

The San Francisco Clrronicle, for
example, published the firefighter photo, but
did not use it as its main art. The Chronicle
also tool: the unusual step of printing a shar
fuessage to readers. warning them of the brutal
pictures.

“There was a lot of discussion over that
baby and firefighter photo, and everyone
agreed that it had to be used because there
WEIe 0 many children who died.” said Lance
Iverson, the Chronicle's picture editor. “But,
at the same time. we didn’t want to shock or
offend anyone. We just wanted to (el the story
and give a visual impression: that is why we
rarn it.”

The response from readers about the
baby’s condition was so great, the Chronicle
published a short story the next day explaining
how the child had died.

“We got close to [00 phone calls asking
what happened to the baby, and we had 10
report it was deceased,” sajd Iverson, “We
rarely get phone calls on photos; Tcan’( recall
the [ast time.™
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Atthe New York Daily News, where the
shot of Avera handing the haby to firefighter
Ficlds made Page One, exceutive editor Debby

Krenek said the emotion of the shot made the

decision cusy,

“We thoughi it showed the gripping
leeling of the situation,” said Krenek. “We
didn’t think it was too harsh; there were a lot of
olher ones that we used inside that had blood
running dows shirts and on Taces, but this was
Page One.”

St con a newspaper go oo [arin

wing such o tragic, bloody event as the

Oklahoma City bombing? And did the dramatic
firefighter/baby photo cross that line?

For Professor Tom Goldstein, dean of
graduate journalism studies at the C:T_m_.m_Q of
Calilornia at Berkeley. the answer is no.

“Newspapers are supposed to reflect the
world, and that's what they did,” Goldslein
said. “There seems 1o be absoiutely no doubt
in my mind that those riveting photos should
have been used, no doubt. It’s net something
that you necessarily want to look at during

breakfast, but they are riveting.”

!
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B Mak Glaser is Executive Editor of PBS MediaShift and Ifva Lab cid an exper! o oiline nicdia.

Formerly a freelance journalist be wrote a weelly colinn for Online Journalism Review, whene thiv
article appeared on fuiy i3, 2005, five days after the Loudon bombings. Glaser bas also written
essays for Hervard s Nieman Reports e the Yale Cenrer for the Study of Globalizacion, «ts wolf s fir
the Los Angeles Times, CNET, HotWired, The New Yotk Times, Conde Nast Traveler, Entercainment
Weekly, and 1he San Jose Mercucy News. He wes the lece! writer for the Indusivy Standard's aivad-
winning Media Grok daily enail newsietter. named a finalist for 2004 Oitline forirnedisn swards,
aud be won the 20107 waovation Jorrnalism Award. He roceived o Bachelor of fonrneltisn from
the University of Missowrt et Coliembia e lives i Seent Francisco,

Did London Bombings Turn Citizen Journalists
into Citizen Paparazzi?

L3 Beth Porier's and Strupp’s articles cover the same event and ralse the ethical
question of whether or not to publish a disturbing photo & a Um_ux who
later died as & result of the Oklahoma City bombing. What is the m_@:.SmE ol
each one? How does the first-person testimony by Perter convey m.ammmaz
perspective than Strupp’s more journalistic coverage? What rhetorical
sirategies are at worl in each one? .

i} Porter's account encls with the offer of publication and Strupp's m:.:n_m takes
up the debate among editors and officials about s&m%mﬁ to _ucU__mj.. How _
does zach one acldress a different audience? What is the kairos shaping each
siance and the argurnent of each?

1 Compare the styles of the two articles, noting rhetorical appeals,

language, and even formality. How do these choices influence you as a

reacler? .
3 Write. Strupp's article mentions hundreds of calls m_.._n_ praiests, Imagine tl

you are against tha publication of this photo for ethical ﬁmmmo:m..mo:mc: m

iacent Prazi presentation created by three stuclents who take this mS:n_m_ -

hitp//ezlcom/dd _d\\h_.n:wm_u>:m-_u:oﬁo-ﬁm_ﬂ-mﬂor_._d-ﬂ.:m-énﬁ_g\ m:m_ Jm___

compose a storyhoard for your own Prezi Qmmm:.ason in which you _:J CM :

more phatos and quotations from callers and writers in protest of the phoi:
Dasign your presentation to make your argument clear and sound.

i

Mark Glaser

July 7, 2005, was one of the darkest days
for London, as terrorists blew up three un-
derground trains and a double-decker bus,
Killing scores and injuring hundreds. But
out of that darkness came an unusual light,
the flickering light from survivors such as
Adam Stacey and Ellis Leeper as they shot
the scene underground using cameraphones
and videophones.

Like the tsunami disaster in Southeast
Asia, the first reports came from people
at the scene who had videocameras. In this
case, the cameras were smaller and built
into phones. But despite the day being a ma-
Jor breakthrough for citizen media—from
Wikipedia's collective entry to group blogs
such as Londonist’s hour-by-hour run-
down—it also brought out the worst in some
bystanders.

A London blogger who identifies him-
self only as Justin and blogs at Piff.co.uk,
told his story of surviving the bombing on
the train that exploded near Edgware Road.

His harrowing account includes this scene as
he finally comes out of the underground tun-
neland into the fresh air: “The victims were
being triaged at the station entrance by Tube
staff and as T could see little more I could do
so I got out of the way and lefl.” he wrote,
“As I stepped out people with cameraphones
vied to try and take pictures of the worst vic-
tims. In crisis some people are crel.”

The next day. Justin reflected a bit more
on the people outside who were Irying 1o
photograph the victims.

“These people were passers-by trying to
look into the station,” Justin wrotc. *“They had
1o access, but could have done well 1o clear
the area rather than clog it. The people on the
train weren't all trying (o take pictures, we
were shocked, dirty and helping cach other.
People were stunned, bul ohay. The mujor-
ity of the train was okay as [ walked from my
carriage (the last intact one} down through the
train I saw no injuries or damage to the re-
maining four or so carriages. Just people dirty
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CHAPTER 15

Claiming Citizenship

.
-

urveving the social and political landscape today, it is clear tha

America is a place where many cultures combine and cross over on

another. And yet even as we have grown accustomed to this reality,
the fact of our ever-increasing diversity remains the subject of ongoing,.
often intense, debate. Tn the wake of continued demographic changes, key?
questions arise. In the face of compering interests, whose needs are recog:
nized, and whose viewpoints are overlooked? What does it mean to “claim
citizenship™ in this country—but also in a larger global community? Ques=#
tions such as these carry real power, in part, because they require us to nego-#
tiate representations of identity, ideals about belonging, and scructures that#
often decide for us the parameters within which we live. How can we pre
serve the democratic principles of equality and opportunity, while confront
ing at the same time the many boundaries—of race and ethnicity, gende
and sexuality, class and national origin—that seem to divide us? And hoy
are these boundaries both reflected in and maintained by aspects of visual
culture all around us?

To get started thinking about these que:
tions, examine the photo in Figure 15.1, o
sign found on the freeway near San Die
What do you make of the characters’ shapes a
the sign? Does the stance and lines of their b .
ies look like they are running? What might bg
suggested through the choice of hairstyle on the®
woman and the girl? How does this Emrs.m
sign, located just inside the American border®
speak to the tension and the trauma surround:
ing the borderlands of America and Mexico?! &

The ﬁ.\u&x%“.a% ﬁ&q_m Q |
of America

N - - et st demicys o e e

! FIGURE 15.2 A dynamic map reveals the history of immigration through a combination of words and images,

defines “an American”? This map, from the Library of Congress, reveals
§ the shifting history of our country’s demographics nmacmr imn.:m_ thetoric
Examine the words bencath or above che images of people who were m:. ,..
once considered “immigrancs,” crossing from one culture to another shap- ‘
ing s.&.mﬁ we now consider ro be “American identity” and claiming \Mf:o:.;
i can citizenship. Both Figure 15.1 and 15.2 present a visual mnm:EMZ about

a.n_owm_:m, about who has the right to live, work, be educared, and partici- o
“pate in America.

Throughout thi !
¢ m 0 m o v \ H
; gho L8 hapter, you'll cncounter many arguments that build
gupon the points raised by these rwo images, and you'll have a chance ro
.w_o_.m vital issues such as the fight for equal rights, the struggle for access
o E_:__umum jobs, and the movement of American culture outward, across
¢globe, even as new populations seck to enter and become part of this
nurys citizenry, 1 i 2 y g

oo y. In _.dmhc:.m your way through theses rexts, you'll have the
portunity to reflect in critical ways on what it means to claim citizenship ;
country—and a world—as diverse and in flux as our own,

Now consider the image in Figure 15;
How does this image challenge whar wi
might have in our minds about who or w

FIGURE 15.1 Aroad sign near the U.S.-Mexico border, entitled
“Caution,” is caught in this Flickr photo by Penny Green.
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N e

D Rice-Orley immediately engages the _:H.Qmmﬂ o.w_ﬁ o eador with twe
particularly vivid opening paragraphs, Discuss the oy surorise
o ".mmﬂ%u_,_w_”wﬁm_wmuw\ ﬁn__quoruﬁm:oﬂ_m m.ﬁc_jm:,ﬂ abcut both
you? How do the m.\.&::u.m,m helr: 5 thors 2
alabalization and what Rice-Oxley calls "McDomi . )

_ sking, "how rauch good does American culture UM_J@ %HM”M ,\NMMW N

the s::mﬁ. olfers a critizal analysis about the effects M MM_W_% e,

products, expressions, and _uanqnmm‘ Inwhat ,ﬂ\_&a _vo<<rm; ot

the chapter's focus on “citizenship” to a global level:

he reacler with two

0

L “eiobal citizen™
constitutes a “global citize .
. i te a unigue
How does the wiriter both construct an audience and crea la}

2 3 e B 7 Al I Oi a as ecific
pErs0n _._ Yol : _..P:U_‘Q ﬁ_ QICe! <<_ at wo ﬁ_ ﬁ_ ICES @mﬂ
Lot ¥} a |

demonraphic?
L How Q._omm the article integrate gc.oazo:m.mm research M”n_u\%_ mmmwmwm_w M_Mm
authority? What is the effect of ﬂ_:m. __jmﬁoﬁ_nm_ mﬂﬁwﬁm@v\
Whal is the effect of this on the writing as a texty o
What arganizational structure dees this article employ? That is,

isthei aragraph?
concessian, and qualification. What is the impact of the last paragrap

D ¢c— . TG = atnag tive out how ele SO _U_?_.m_»mm ﬁC__HC_.mm
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2l SECT 2o | (9] ._ ou. Qm sua m_c.ﬁ_m cea menom
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i i icipating ina
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i i i u as having
“world cornmunity.” What examples in your narrative strike yo
"staving power'? Be a
your images strateg)
with others,
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The Daily Targum: Two Opinions on

McDonaldization

Corporations Leave Smail Business
Behind

Joseph Daviesin

Three months g0, a colfee shop opened
on Church Street—where the used CD store
“Tunes” was—called Basic Elements. This
shop offered homemade beverages and food
at prices comparable to similar chain stores,
1 say “offered” because, a5 of recently, the
place has flown the coop like so many boiler
room scams. I later saw the proprietors at
Starbucks doing €spresso shots and mumbling
Wicca chants at the Cranium board game,
Basic Elements deserved a hell of a lot more
than it was given-—a crappy side streer with
little visibility. despite being right near the
Court Tavern (which I know for a fact that
you frequent because I can never get a square
foot of space to stand on when I'm in there),
irregular hours—which is understandable in a
quality place run by two people (you can't ex-
pect Walmart)—and most of all, our apathy.

Our apathy is linked largely to globaliza-
tion, which is trying to unite the planet in
blanket sameness so that You can experience
a thrill at the notion of shopping at a Gap in
Prague and eating at a McDonalds in india.
Now, something in your mind should tel you
there’s something wrong with going to a Mc-

Donalds in India. The idea of going abroad
is to experience new things outside your mj-
crocosm, But alas, the success of these busi-
nesses in pandering their crack al] over the
world has gotten people comfortable with
this sameness. We stick to the chains because
they’re familiar, convenjent and plowed into
our faces on a regular basis, When you get

Globalization or McDonaldization?
Jeremy Skiarsky
I am writing in response to Joseph Davicsin’s
Commentary about international corporations
conquering the world and eliminating “mom anc
pop” establishments. Davicsin’s comments ex-
emplify some of the most commonly held misper-
ceptions about globalization ancl corporations.

Globalization is not an enemy. It is an inter-

national, socioeconomic-political system. Dic
to advances in information technology. the rise
of a postindustrial economy and the collapse of
the bipolar Cold War world. o syslem has arisen
in which the interests of individuals and govern-
ments around the world are jntertwined, The
overlap of people’s interests has lod to increased
global cooperation. It can even be argued that
the motivation for acts of international terrorism
like Sept. 11 is actually a categorical rejection of
the globalization system. The young men who
crashed airplanes into the World T rade Center
were born and raised in some of the countries
that are the least globalized.,

Globalization is not trying to “unite the
planet in blanket sameness.™ Actually, quite
the contrary is true. Take McDonald"s. a
notorious symbol of globalization. ror ex-
ample. McDonald's was not imtroduced into
foreign countries in order 1o push American
cultural hegemony over the rest of the world.
McDonald’s was mostly imported inty forgign
countries by nationals of thosc countries that
wanted to make some profit——not as a part of
& master plan to make everyone American,
MecDonald's is Jjust a company that wans to
make money. It isn't part of a “conspiracy of
American corporations to tuke over the world.”
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that tasie of mocha, you're hooked and noth-
ing else secms fo maltlcr.

OF course. if it were simply laziness and
chemical brainwashing causing the under-
dogs to Fail. it would be eusier to rectify, but
fifc is never that simple, There's also the no-
tion of capital to think of. Corporations like
Srarhucks have enough money to keep their
rices relatively the same no matter where
you go, »o there’s not only uniformed cov-
erage. but also uniformed prices, The same
cannot be said ol the localized stores because
they have less coverage and really need the
exira money 1o stay alive, forcing them o
increase their prices to compete. This del-
ceates them Lo the “fine arls™ calegory in
which only the wealthy can indulge. re-
sulting in an even splif between cheap and
prevalent and expensive and exclusive, with
the midways—i.e.. the moderately priced
Basic Elements——egctting squished in the
ever-shrinking gap. Our culture hecomes the
(ollowing: Either you go to McSystem lor
victuals or spend exorbitant amounts of cash
on the trendier French [ry.

Then. of course. there’s the small matter of
demand. and that's when convenience takes
precedence. Anyone who still reads out there
will have little hope of nding a Recto &
Verso when the majority oaly cares aboul get-
ting textbooks and spirit cloting. The alter-
pative is Barnes and Noble. If you want a real
allernative you have to walk the world over
to Pyramid Bools in Highland Park. which,
judging hy the abundance of romance novels
infesting their shelves, leads me (o believe
that they oo are trying desperately to stay
afloat.

Cauntless Fables 1ell of Tocal pizza places re-
jecting the system, but are they really? Orare
they just hiding their time belore Burger King
offe 70 bor breakiast? They too seem Lo
be getting increasingly gimmicky (check out

Furthermore, a quick trip to the McDonald’s
Web site will put to rest anyone’s fears that
Ronald and friends are trying to undermine the
culture of a local population. In Italy, McDon-
ald's serves Mediterranean salads. Japanese
customers can get teriyaki burgers. In Israel
there are several kosher McDonald's restau-
rants, and in Mexico burritos are served. These
are just a few examples of when McDonald’s
has actually changed itself to fit into the fo-
cal culture. In India, the country that Davicsin
used in his column as an example, consumers
can get McDonald’s sandwiches made with
mutton and chicken instead of beef, as Mc-
Donald’s recognizes the importance of the
dietary laws in Indian religions and cultures.
MecDonald's has also initiated many commu-
nity service programs. In Saudi Arabia, it was
the first chain restaurant to sponsor a cam-
paign to increase seatbelt awareness.

A McDonald's in every country?
Sounds good to me, Thomas Friedman, colum-
nist for The New York Times, recently put forth
a theory-—which has been proven—that state
that no two countries with a McDonald’s has
sone to war with each othier since McDonalkd s
arrived in their countries. In Friedman’s own
words, people in countries that have developed
an economy at the level needed for McDon-
Ald’s 10 be successful would rather “wait in line
for burgers instead of in line for gas masks.”

Davicsin refers (o corporations as though
they are some supernpatural enemy imposed
upon us by some external forces. Where did
{hey get all of thetr money? And why are they
s0 successful? A chain like McDonald’s or
Starbucks Coffee has had so much succes
for one simple reason: They are just better
than the “corner shop.” But chances are, Il

a local store can make a lower-priced prod-

uct of higher quality, it will thrive. Take an-

other corporation—Pizza Hut. Pizza Hut just
isn’t that good. Result? There are hundred-

H i .
O Notice how each writer refies u
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.W:_m..m ?.Nmm and the ultimate tax write-off that
s their E_m_n-mﬂ.om: TV) and streamlined (to ,-
pings ranging from tortellini to ecstasy). Th no
are mE._ mmoé locales, like Noodle OoE.E.ﬁ HMMM
do solid business on their own two lees _u:,ﬁ :”
not enough. What we need to do is m:.umh.,zim m
habits a little, Back to coffee-—like Ommw mmo.w_w
know you do because I see you bastards :ooﬁ_. i
every Monday night for the free musjc then c:
West End on alternate nights. Spread mE_ B w\
ance Sm. pros and cons of each place and . mﬂ-
M_wmhm Enn__ﬁ _.M one when the other momm:;ﬂw\moﬁw
- needs. But above all, of g
your undivided attention _uncm_ﬁﬁw _M_“Ma“ﬁm_mmow
be around long enough without you. m:onew z%o

smaller m_momm that there’s a need for them and
that a:m_._q need not mean pricey. And n_o:.w MH t
companies know where you're going, lest X

turn that info a trend as well. w@u:_m _.w_uma s
chaos pendulum, o s

3

globalization” and what it means ta b
changing sodiety. Based on this, map
How does each writer use concrete o
through carefully chosen rhetorical appeals?

_Um(._ﬁm_ 2| Phasiz |51 f A w.(
es the ﬁmmm_KO S__._ Ca 5 a __m vm_ﬁ

t he __m ¥ _U___

mmﬁ,m_u S ents _ ow Qomw_ Sia @CDC@ create a avo mhu

stores in centrast to his disparagement of *

persuasive to you, and why?
Write. Draft 2
between Davi
your own article and offer
ﬂm.@ma {0 our participation or
might you pubish your composition?

pon a different understanding of
e a member of such a radically

out the points of each argument.
xamples and structure his perspective

blanket sameness”

| : Ss” across the glohe?

MM_\M n_omM_ Sklarsky structure his rebuttal? What peints does o
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CHAPTER 15 C

v ihis baginoronts civay. Paul Feine discusses the fearsome aspects of the McDonald's enipive but concludes that
ancrican boul i bonie wad alioad just cannon live without the Galden Arches. Feine is director of Innevation for
s fustituie for Hinigne Stadics at Geoige Mason University. He published this piece in aworldconnected.org,
project cosmiticd (o prosing conversations about how o achieve a free, peacefid, and prosperows world. Feine
doiatlly posied thiv aviicle on his blog, A World Connected.

McBastards: McDonald’s and
Globalization

Paul Feine

o Paris with my family, | was standing inside a McDonald's

o oui at the street as my wife ordered Le Happy Meal for our
by son ai the tirne was happily tugging away at my hair from
35 [ Lpacl (one of the most significant technological
=cent history, to my mind).

T yaveled o Paris with the intention of eating at McDonald's,

ine) for a cjuic hungry little boy, and McDonald's
iernative to the more traditional cafés. Typical Paris cafés
cpensive, but as previous experience made clear, they tend
less than charmed by the presence of toddlers.
ering cultural attitudes toward children and stared
oui anin the busy Paris street, my gaze rested on an elderly French man,

v instantly cateqorized as quintessentially French, cornplete with black
7 black trerch coat, and a cane. The man hobbled by the entrance

i e Dona ped, tumed to look inside, spat loudly, and sneered
BE: o its rough e

et O

W

valent in French.

naed my coffee, which was very good (Café Jacques Vabre, | learned
1), while our son used his pommas frites as a ketchup delivery device

v wite dranl from boltle Evian. We both chuckled as | shared with her
e authentic anti-MeDonald's activist | had just witnessed.

As the syl “cultural imperialism and multinational corporate
MeDonald's takes a lot of heat. McSpoltlight, the anti-McDonald's
on hits per month. Critics

s
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FIGURE 15.10  This McDonald’s ocates itself inside a ma ,iny

g children tosit on the bench next to Ronald.

demonize McDonald's for its unabashed pursuit of profits, its disregard for
nutritional value and the environment, and the way it panders to children.
Most recently, McDonald's has been condemned for systematically
seeking to addict naive youngsters to its fatty fare, just like its evil older
brothers in the cigarette business, In fact, crusading public interest lawyer
John Banzhaf (whose van sports a license plate with a shortened version
of "sue the bastards”) is suing McDonald's in an attempt to hold them
responsible for fast food addicts’ health problems,
Indeed, though this multinational giant controls 43% of the Us
fast food market, McDonald's avarice seems to have no bounds. As Nick
Gillespie of feason magazine points out, "McDonald's is so desperate
for customers that it's held prices essentially constant over the past two
decades, while boosting portion sizes (burgers, fries, and drinks are all
bigger than they used ta be), expanding its menu, and building elaborate
play structures for kids while simultaneously throwing increasingly
sophisticated toys at them.”
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CHAPTER 15  Claiming Citizenship
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notoriously dirty. Over time,
the cleanliness standards of
McDonald's were replicated
Iy other restaurants eager to -
out-compete the increasingly
popular restaurant.
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FIGURE 15.11 This phiato reveals the consistent “McCuliure” of each store, in terms of the
trademark colors and goliden arehes.
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When the first McDonald's was opened in Moscow, it was necessary for i
an employee to stand outside the McDonald's with a blow hom in order to
explain to those in the queue that the smiling employees were not laughing
at them but, rather, were pleased to serve them.
Mareover, and in contradistinction 1o the widespread assumption that
McDonald's is having an implacably homogenizing effect on global culture,
Golden Arches East is filled with examples of the pains McDonald’s takes to appeal
to the unique local tastes and customs of people arcund the world. My own
experience with the decidedly leisurely attitude of McDonald's employees in
southem Spain further attests to McDonald's ability to adapt to the local culture,

Is It True That No Two Countries with McDonald’s
Have Ever Gone to War?

Long before I'd enjoyed the Andalucian version of McDonald's, | traveled to
Belgrade, in what was then Yugoslavia, and | must admit that | was ecstatic to
see a sign for a recently opened McDonald's. I'd just spent a couple of months
consuming nothing but souvlaki, salad, and Ouzo in Greece, and the very
thought of Quarter-Pounder and a Coke made my mouth water.

My traveling buddy and | proceeded to wait i line for more than an
hour and, as | stood happily munching on a french fry that brought back
sweet memories of childhood sunday-after-church treats, | looked across
a sea of dark haired Yugoslavians into the eyes of two beautiful, blonde,
obviously American wornen (actually it turmed out they were Canadian
nurses, but who am | to com plain?). Absurdly, we waved ta each other
and fought through the crowd to greet one other like dear old friends. The
memoary of that day in Belgrade still brings a simile to my face.

Although you often hear people say It, it's not quite true that no two
countries with McDonald's have ever gone to war—both the US and Serbia,
forexarple, had McDonald's during the conflict between the two nations.
But even if McDonald's isn't 3 kind of multinaticnal for-profit godl of peace,
McDonald's does provide cheap food, decent coffee, and free entertainment
for kids, not to mention a salad-in-a-cup for health-conscious parents.

Around the world, this increasingly popular symbol (like it or not) of
America is encouraging healthy competition—competition that, in many

- Cases, is leading to improved sanitation standards and| civility. And sometimes,

Just sometimes, McDonald's even brings people together and creates a few
smiles . just like its cornmercials say it does.

The bastards,




