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McDougall, J. (2012). Media studies: The basics. London: Routledge

This book analyzes media answering the question of whom or what is the media. In this book, McDougall addresses various aspects of media, starting from its history to the key terms and concepts that are used to analyze media. The book provides insight into how media has developed from 1960s and how it was perceived then. It also looks at how the perception of media influenced media studies in those days. In providing the history of the media, McDougall breaks its development into phases, analyzing how media developed at each phase, the perception of media among people at that stage and how it influenced media studies. 

The book also looks at the effects of globalization of media in terms of how globalization has affected the political landscape of countries, the relationship between countries and the general lives of people. The book has six chapters that are studying media, reading media, powerful media, changing media, global media and making media. In each of the six chapters, the author addresses various aspects of media. For instance, in the first topic studying media, the author looks at the different approaches that can be used to study media, the history of media and media studies, and the theoretical concepts used in media studies. He also addresses the question of why media should be studied. In general, this book provides a wide range of knowledge on media and media studies. 

Media Studies: The Basics is a valuable resource especially to media students because it provides an insight into media studies by providing information on how media has developed with time, the key concepts in media studies, and how media has influenced society throughout history. 

Couldry, N. (2012). Media, society, world: Social theory and digital media practice. Cambridge: Polity.

This book provides a broad theoretical survey that interweaves sociology and fields of media studies. The book’s main contribution is its disagreement that media should be understood as a large domain of practices that are social at the elementary because of the acts that stabilize them as practices. In explaining this media theory which is socially oriented, the author aims at providing readers with a theoretical tool that can be used to analyze the imbrications of media in the social space. The book addresses mainly the contributions of media to agency, knowledge, and ethics. To accomplish this, the author expands on social theory which privileges media representations, technologies of representation, and power of representations as they establish social order.

The book has two main sections. The first section deals mainly with outlining media as a practice. The second section is concerned with the consequences of media for social and political change, power, and ethics. The first chapter of the book examines the types of uncertainty which were introduced by digital revolution that cannot be ignored by media research. The types of uncertainty are identifying media, media habits of people, the economic viability of such habits, the scale of consequences of media, the sociopolitical status of media organizations, and the ethical repercussions of the media-saturated culture. Chapter two provides a summary of the practice theory of media while chapter three examines media institutions using media rituals. Chapter 4 looks at the consequences of media rituals while chapter five questions the hype about digital revolution. The last chapter looks at other fields of media in the context of how media has affected them. The author does a good job in meeting the set objectives for his project. This makes the book a valuable resource for media studies. 

Talbot, M. (2007). Media Discourse: Representation and Interaction. Edinburgh: Edinburgh University Press.

This book focuses on discourses of media and the theoretical frameworks that are used to study media. The book brings insights from various disciplines into the study of media. The author adds another dimension to media studies which had been ignored for long: social interaction. The author looks at how media and society interact leading to it influencing the society. This book is divided into two parts. The first part looks at the key theoretical concepts and issues including genre hybridization, formalization, dialogism, positioning, and discourse. Some of the issues discussed in the part of the book include the reason media discourse should be studied, circuit of culture and how it is related to media, and footing and neutrality in broadcast journalism. The second part of the book involves a sustained interrogation of the social interaction around and in the media. In this section, the author re-examines issues of interaction and representation where he critically assesses the work on broadcast sociability and para-social. The book also explores discrete sites of interaction which include production communities, interactivity with audiences, and audience communities. 

The key features of the book include fascinating examples which involve US and British media including magazines, newspapers, radio, and television, as well as their internet spin-offs. The book brings together insights from critical discourse analysis, conversation analysis, media anthropology, and cultural studies. The analysis of the different facets of media makes the book be a good read and one which provides valuable information for anyone interested in understanding media and how it is related to society. The author does a commendable job in this book by providing a broad analysis of media. 

Fourie, P. J. (2007). Media studies. Cape Town: Juta.

This book provides a comprehensive analysis of media, starting from the history of media, its relationship with society and how it is influenced globalization. The book is divided into two parts. Each part has sections which deal with different concepts and issues relating to media. The first part of the book looks at the history of media. The first chapter in part one looks at the history of media with reference to South Africa. In this section, the author provides a detailed account of how media in South Africa developed throughout the years. The author examines how media has transformed in South Africa between 1919 to the present. Chapter two looks at media in Africa, in general. In this chapter, the author examines how media was used by the colonial government to advance their agendas. 

The second part of the book looks at media and society. In this part, the author delves into the approaches used in studying mass communication, the mass communication culture, and the theoretical approaches used in the study and research of mass communication. This part also looks at the functions and roles of media in society. The author analyzes how media has been used for various functions in society that include advancing political agendas by political leaders. The second part of this book also addresses the issue of the effect of mass communication, media culture, the ideological power of media, and the relationship between globalization, technology, information communication, and media. Throughout the discussion, the author includes the theoretical assumptions and frameworks which inform his ideas. The author also uses case studies to provide evidence to support his assertions. This makes this book to a credible source of media knowledge. 

Gorman, L., & McLean, D. (2009). Media and society into the 21st century: A historical introduction. Chichester, UK: Wiley-Blackwell. 

This book captures the amazing revolution of the mass media from 19th century to the present. Using comparative and historical perspectives, the author examines the socio-economic contexts in which the mass media originated from, the institutional forms which are taken by the evolving media, the new relationships which exist between the state and the media institutions, and the relationships which exist between different media. The author begins the book by looking at how the mass press came into being in the 19th century and ends it will discuss globalization and the media in the 21st century.  Between the two ends, the book addresses number of themes concerning media. These include the significance of the context, that is, the social, cultural, political and economic contexts in which media has been adopted and developed; the relationships between the state and media institutions; the interaction between social and technological change; and the interrelationships that exist between different forms of media. The book focuses mainly on the development of radio, film, newspapers, television, and other forms of media which came into existence in 20th century. The book also looks at the purposes of the different forms of media in terms of providing information, persuading, and entertaining and their political and cultural effect. 

Chapters 2, 3 and 4 of the book look at the emergence and development of media while chapters 5, 6 and 7 examine the use of media to in politics and economy. Chapters 8 and 9 look at the history of television after 1945 while chapters 10, 11, and 12 discuss the recent developments about the role of media in international relations and war, globalization, and the rise of new media. In general, the book provides a detailed analysis of media and its role in society. 

Fuchs, C. (2011). Foundations of critical media and information studies. Abingdon: Taylor & Francis

This book lays down the basis for the analysis of information, information technology, and media in the 21st century. It also introduces the empirical and theoretical tools which are necessary for the study of information and information. In this book, Fuchs looks at how the classical critical theory can be used to analyze the information economy and the information society as well as analyze the role of information economy and media in economic development, the new economic crisis, and the new imperialism. Apart from providing the theoretical frameworks to explain how information economy and media affects the economy and the politics of various regions, the author also provides empirical evidence to support his assertions. Fuchs uses case studies of various economic and political landscapes and examines how media played a part in shaping such political and economic situations. 

In this project, the author is informed by various scholarly works on which he draws insights. However, the author does not just use the scholarly works of others but also analyzes them critically and debates the assertions of different scholars on the issue of media and its effect on society, politics, and the economy. The author also critically discusses the transformations of the internet, shows the crucial role that information and media can play in the current society, and introduces the idea that alternative media can also be used as critical media. 

This book provides an exceptional introduction to the study of information technology, media, and information society. the ability of the author to not only provide information about media but to also critically discuss and debate on issues makes this book to be not only a valuable reference tool but also a resource that can be used to trigger debate and critical thinking among learners. 

Ott, B. L., & Mack, R. L. (2010). Critical media studies: An introduction. Chichester, U.K: Wiley-Blackwell.

This book looks at media studies and provides insight into how to reflect critically on the influence and the power of media. In the introduction of the book, the authors pose the question of who are the mass media. This leads to a discussion as to what is mass media.

The book is divided into three parts. The first part discusses media industries. In this part, the authors look at media industries from different perspectives. The perspectives from which the media industries are analyzed are the Marxist, organizational and pragmatic perspectives. The second part of the book addresses the issue of media messages. Just like in the first part, the media messages are discussed from different perspectives. The perspectives that are employed in discussing media messages are rhetorical, cultural, psychoanalytic, feminist, and queer perspectives. The third part analyzes media audiences. Just like the first two parts, media audiences are discussed from different perspectives.  The perspectives discussed in this part include the reception perspective, the erotic perspective, and the ecological perspective. 

The book also looks at the different forms of media, how they developed and their relationships to each other. Another issue that has extensively been discussed in the book is mobility of media. The author analyzes how media has transformed in terms of ability to be mobile. In their discussions, the authors provide extensive case study materials that include media labs and exercises in each chapter to allow reader participation in the discussion. 

This book is a useful resource for any media student because of extensive discussion on the issue of media studies. The use of different perspectives to discuss provides students with a chance to gain insight into how an issue can be viewed from different angles. 

Berger, A. A. (2012). Media and society: A critical perspective. Lanham: Rowman & Littlefield Publishers.

This book provides a critical analysis of how media and society are related in terms of how media influences the different aspects of society. The book analyzes the role that the media plays in the lives of people, the society, and culture. The book explores these issues with reference to the American Society. In the book, the author explores the relationship that exists between media and consumers emphasizing on the influence that both entities have on each other. 

The book has eleven chapters, with each chapter discussing a different aspect of media. In the first chapter, the author looks at the relationship between media and individuals and media and society from a psychosocial perspective. This chapter dwells mainly on how media affects individuals and society’s thinking. The second chapter looks at the use of media in the United States. This chapter looks at how people in the United States use media in terms of the purpose and forms of media they prefer. It also analyzes how media helps in shaping the texts that the American people carry. Other chapters in the book deal with issues such as categories of audiences, the effects of media on audiences, media and politics, the social impact of new media technologies in terms of their effect on individual behavior and culture, the mass culture, and media artists. 

In general, this book focuses mainly on how media has affected society politically, culturally, socially, and behaviorally. It discusses the different forms of media and how they influenced people in terms of their thinking, behavior, and how they relate to others. The book provides valuable insight into how people and society have affected by media. 

Kolker, R. P. (2009). Media studies: An introduction. Malden, MA: Wiley-Blackwell.

This book examines forms of media which include journalism, radio, film, television, advertising, and digital from different perspectives. The book focuses mainly on the cultural and historical place of media and the role of the audience in the creation, comprehension, and completion of media. The author in this book poses a number of questions concerning media. The questions include where the various forms of media came from, how the different forms of media evolve, what they ask for their audience, and how the audience responds to them. The author also looks at media as a cultural reflection of individuals and what it tells about a particular society in terms of the society’s class, gender, race, and its world. 

The book explores the increasing synergies between online journalism and print and the development of independent journalism through blogging. The book also discusses how advertising is related to screen and print economically as well as from the point of view of the reader. The topics addressed in the book include the designs of media, from the broadsheet to broadband, radio, and recorded music, watching TV, movies and film, and digital spaces. All these topics are discussed in terms of their development and effect of individuals and society. The book provides valuable knowledge about media, its development, and how it affects society. This makes it be a valuable resource to media students. 

Paxson, P. (2010). Mass communications and media studies: An introduction. New York: Continuum.

This book discusses mainly mass communication in terms of its development through time, the state of the different forms of media, and forecasts about how mass media will develop in the future. The book also analyzes the media industry and its role in society. 

The book has eleven chapters. The first chapter analyzes the social, cultural, and economic roles that mass communications serve. The second chapter discusses the need for people to be media literate. It also provides a framework that can be used to think critically about media. Chapter three of the book looks at the structure of the advertising industry. Chapters 4 through 8 looks at the traditional media that include television, radio, movies and print media. These chapters discuss the roles of these different forms of media and the role they play in society. Chapters 8 and 9 focus on the new media where focus is mainly given to the internet. Chapter 10 looks at the convergence of media and the disaggregation of audiences. 

At the end of each chapter, the author ends with his thoughts about the future of different forms of media. The author also discusses the career opportunities that the various developments of media present. The book can be resourceful to anyone studying media. This is because, apart from the discussion on various issues, the author also provides questions at the end of each chapter to allow readers to engage.

