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During the Japanese real estate boom, Ryoei Saito, a5 5& .
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Simple or elaborate, all Prestige emblems share o degy

unattainability. By m%&o?..:m &N.Evo_m%m <&Epw your g.mu,
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people eagerly work to acquire and show off emblemsg, Ob,,nﬁ_
panies develop emblems of value, they should protect thos

blems at all costs.

Limit Availability e
In 1837, at age sixteen, Louis Vuitton began his apprent
crafting trunks designed to withstand the rough carriag e :
of the time. His artisanal craftsmanship lives on. Toda
than discount its unsold bags, LV shreds them at the end
season, limiting their availability. o

License to Drive :
You might think of a license plate as a tedious piece
something to be tolerated. A “vanity plate” or “prestige
turn this up a notch, giving others something like 1
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How else could 4 lowly license plate be transform:

orange ticket by applying 4 heavy dose of Prestig
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ce tags often rise along with scarc
exclusivity. Luxury brands trade
tag isn’t a barrier to purchase,

ity. In return, scarcity
e On a simple premise: 2

igher price ; f but rather an incentive.
Reports the New York Times, “In some cases, manufacturers adjust

e ward to make sure that their goods hang in good com-
prt displayed alongside prestigious luxury brands.”
w»smwam&bm availability isn’t just confined to Persian Gulf emir-
s and chic vozﬁ.mcom. In many cities, Prestige can be described
in five digits: the 7ip cods

You might not think of a number as a brand. Yet anything

can become 2 brand, when it builds a strong connotation. For in-
stance, you pr obably know 90210. But you might not know 31561
Sea Island, Georgia), or :ﬂﬁ A,,O,.%,,maou Bay, New York). These
Jip codes have reached the maun,ﬁm of vmmb.a names to those in the
know because they’re among the m «
communicate volumes of Prestig
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