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cues. First, we wooed the world’s most legendary mom.ﬂ.m# photg
rapher, Richard Avedon. Next, i featured movie stars suc
Anjelica Huston and Mena Suvarl. : .
Then it was time to write the headlines for the ads, which
in magazines such as Vogue and Town & Country. As the writ
the headlines, I had to fascinate with words. It wasn’t easy. I
express just how exceptional these diamonds actually are
To understand this experience myself, I visited the
store. There in the vault, I tried on some of the world’s mos

pieces of jewelry. A forty-carat ring once owned by Jack
$10 million necklace worn by an actress as she accepted
emy Award. Pieces that are loaned only to A-level stars ar
in Dubai. Adorned with those weighty gems, I found
there’s a thrill in wearing the Earth’s most precious off
that point, the headlines almost wrote themselves:

People will stare. Make it worth theiy while.
Watch the women watching the men watching
RSVP your regrets to the ordinary.
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pon into diamonds, their value might fall below that of bricks”
Mwmmm f ortunately, the House of Winston proved him wrong.

Within your company, in the office, you can fascinate with
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What emblems &9@8 your brand? As Napoleon said, “Men
1 go tO battle and die for a scrap of blue ribbon? What blue

ﬁwvo: could become your orange ticket?
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pevelop Emblems . :

Long pefore the mwwmgmraob.n of UEH and Gucci, societies were
fascinated by Prestige. In ancient times, coveted badges included
coats of arms, specific colors, modes of wearing hair, wreaths,
shoes, lineage, burial practices, certain seats, and insignia of
office. In certain African tribes, scars prove one’s bravery and
valor. In Western societies, a fat, pale _,Uom% once indicated wealth
and success, because only outdoor manual laborers were tanned
and thin; today, a tanned, thin body is a status symbol associ-
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ated more with a spinning lass than with spinning a combine

harvester. G




