Printed by: chelsea.lum24@gmail.com. Printing is for personal, private use only. No part of this book may be

reproduced or transmitted without publisher's prior permission. Violators will be prosecuted.

58 Chapter3

NOTE People rarely change their minds quickly or without Mﬂs«]u. A truly resis-
tant audience will dismiss even the best arguments and may endup feeling threatened and
resentful. Even with a receptive audience, attempls at persufision’can fail. Often, the best
you can do is avoid disaster and allow people to punderﬂs of the argument.

-

Checklist (“

Persuasion
Usa the following Checklist as you prepare to persuade an #g;m
Planning Your Argument ¢
O Do | understand the difference between explic a‘ﬂln'mdtp&rmmon? {Sae"'.ﬁmmrsF'emLmnn?"htms

chapter.)

0 Gan | identily the different types of claims "Wh.al Is Persuasion?” in this chapter.) "'t

O Have | identified my precise goal in this si ?ISaa‘!demWYw‘SpecrﬁcPermsweGanmMchapter}

0 Have | attempled o predict aud ' 7 (See “Try to Predict Audienca Reaction” in'this chapler,)

a Am | prepared for audience resis 7 (Se= "Try to Predict Audience Reaction™ nﬂis'ﬂ‘ﬂpterl

O Have | appealed to the rait?el atﬂanoa connection? {See “Know How to Connect'with the Audience” in this
chapter.) -

O Havel mmmmowmﬂﬂeﬂwwsghnwmmﬂmnpm&ngﬂmﬂ%‘ﬂmm&w -and-Take"
in this chapter.)

a Have |l speuled out what | want? (See “Ask for a Specific Response” iFrthis chapier,)

O Have | stuck iz achievabie? (See NeverﬁskforTmmm in this chapter.)

QO Have | consi ths vanous constraints in thig situation? (See “Racognize All Constraints” in this chaptar.)

O Have | filied an Audience and Use Profile? (See “Shaping Yeur Argument” in this chapter.)

S
Presen ' Argument '
comvincing evidence 1o support my claims? (See “Offering Convincing Evidence” In this chapier.)

:l Wllmappealshwepemma]nmngrmmrsam?{me "Appeal to Common Goals and Values™ in this
chapter.) A

O Have | successfully navigated cultural differemces in my argument? (See “Consider the Cultural Context” in this
chapter.) o,

O Have | avoided confirmation bias in my argument? (See "Digital Persuasion and Soclal Media” in this chapter.)

Projects

For all projects, check with your instructor about whether to present your findings in class, bring drafts to class for
discussion, upload your project to the class leaming management system (LMS), and/or use the LMS forum or dis-
cussion boards to collaborate and review each activity below.

General

1.

Find a persuasive letter that you feal [s effective. In a memo (Chapter 15) to your instructor, explain how the
message succeeds. Base your evaluation on the"Guidelines for Persuasion® and *Checklist: Persuasion® in
this chapter. Attach the letter to your memo. Mow, evaluate a letter or document that you feal is ineffective,



