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nobody will be buzzing about you or advocating £,

become watered down tO E:WF the lowest commop deris
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The Schoolmarm
and the Sorcerer

WHY MARKETING IS LOSING ITS POWERS OF PERSUASION

The Prudish Schoolmarm ,
raditional marketing is the schoolmarm of
world. She’s cranky and slow, intent ¢

calculating the safest route

Toto. The HOH HE.M Q ..0 DD

the communication

Win HF rules

The school



