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e Prestige in Their Marketing ,
the four pillars of Prestige in each ap,
rself above the crowd:

How Brands Us
Apply at least three of
communication to elevate you
e Increase wmaom?& value.
e Set 2 new standard.
e Develop emblems.
e Limit availability.

Does your brand speak the language of excellence? If
your communication with these defining traits. Check yc
messaging against these descriptors to make sure you a
tently setting higher standards. :

Increase Perceived Value :
Just as beauty is in the eyes of the beholder, value is in the n
the consumer. But how do you put it there? |
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-, The frenzy for tulips became so extravagant, so delusional,

espread; that modern economists have pinpointed it as the
st economic bubble.
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Tulips became 2 symbol of mﬁ»ﬂumw a sort of botanical Gucci bag. Al
carer the bulb, the more expensive. A single tulip bulb was sold
ge for four fat oxen, twelve fat sheep, four tons of butter,
usand pounds of cheese, a complete bed, a suit of clothes, a
alsh and large measures of rye, wheat, beer, and wine.
silver noﬂwmwﬂm traded n,ﬁEv bulbs in the stock exchanges, with prices
H:M:bm not on beauty or perfume, but on scarcity and fashion.
m%ﬂbo market’s height, an investor offered twelve acres of prime
wﬁ M for one prestigious Viceroy bulb.
»S‘Hw@ rarest tulips had spectacularly vivid petal colors, and scar-
cased their price. The most desirable varieties required
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