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A Plan for Life (general health)
Awakening the Spirit (diabetes)
For Your Health (general health)

Freedom from Smoking (smoking
cessation)

FreshStart (smoking cessation)
Health e Strategies (e-health)

Health Miles Health Rewards Program
(general health)

Health Track (general health)

Healthy Balance Program (general
health)

Heart at Work (cardiovascular health)

Hey Everyone Always Learns The Hard
way

Live for Life (general health)
Live Well—Be Well (general health)

STEPS to a Healthier U.S.

Time Out for Life (general health)

Total Life Concept (general health)
United Way at Work (general health)
StayWell (general health)

Up with Life (general health)

After the discovery meeting,
recommendations for how to pro

life) and the type of communication materials. The
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Organlzation/Company
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IBM

American
CNO Financial Group

American Lung Association

Diabetes Association

American Cancer Society
wellness Councils of America

Virgin'Life Care

Union pacific
Caterpillar

American Heart Association
Foldcraft (Minnesota)

Johnson & Johnson

Quaker Oats

U.S. Department of Health and
Human Services

Colonial Life and Accident Insurance
Company

AT&T

United Way
Control Data
Dow Chemical

the Cf'eative team will come back to the agency with
ceed, including the type of appeal (e.g., humor, slice of




